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At left—James Albert 


A few of the medals won ; 
; Major, for 61 vears a 


by The Gorham Company 
at international exposi- 
tions. Gorham has been 
awarded every first prize 
for silversmithing for 


Gorham Master Crafts- 
man who helped to create 
many of Gorham’s honor- 
winning pieces. Mr. Major 
still devotes his skill to 
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Pages from the History of Goldsmithing" 


Officier d’Academie; Head of the School of Gold and Silversmithing, L. C. 


(Continued from the issue of Sept. 14) 
The Altar of St. Ambrogio 


The golden altar of St. Ambrogio,j the 
ancient church and monastery in Milan, 
which was probably made during the first 
half of the ninth century, is not so intricate 
in its conception, and the eye is not wearied 
by the profusion of panels; there are six on 














RELIQUARY OF POPE PASCAL II, SILVER GILT, 
11TH CENTURY, IN THE CHURCH AT 
CONQUES 


either side of the central doors. The sub- 
jects are in repoussé and represent incidents 
in the lives of the saints or biblical stories 
Which are, so to speak, framed in champhered 
bands of metal enriched with beaded and 
twisted wires between which are bands of 


*All rights reserved by the Author. 

* This ancient example of goldsmithing is only 
Publicly shown on one of the holy days. It is 
now in a kind of iron safe to protect it from 
damage and marauders. 





By W. Augustus Steward 


delicate gold cloisons, filled with translucent 
and opaque enamels. This feature gives a 
delicate as well as cleverely devised artistic 
effect. This splendid work is attributed to 
the ninth century Saxon, Volvinus—his name 
appears on one of the panels. We see on 
one of the panels the representation of Vol- 
vinus paying his abeyance to St. Ambrogio— 
or Ambrose, as we should call the saint. It 
was executed to the order of Angilbert, 
Archbishop of Milan. 

There is a gold altar at Torcello which 
dates from the 10th century, and is also 
undoubtedly the work of Byzantine crafts- 


C. Central School of Arts and Crafts, London. 


earlier half cover which was_ possibly 
enameled. In the middle is an enameled 
panel upon which is represented Saint Deme- 
trius in a long mantle lying beneath a canopy 
from which a lamp is suspended, the letters 
of his name appear above him. This small 
panel is hinged, and when open reveals an- 
other recumbent figure in a cavity. This is 
embossed in gold, and surrounding compart- 
ments are filled with relics. The Georgian 
inscription has been translated Saint Kethe- 
van (the) Queen’s Relic; Cross; True. 
Saint Kethevan was a queen of Georgia who 
was carried off by the Persians and mar- 
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GOLD RELIQUARY BYZANTINE, IN THE BRITISH MUSEUM 


men. In the Cluny Musée in Paris may be 
seen the gold altar front from Bale Cathe- 
dral. It was made between 1003-4. 


A Gold Reliquary 


A very interesting specimen of Byzantine 
work is a gold reliquary which has recently 
been acquired by the British Museum. It 
bears on one side the bust of St. George 
holding his sword, with the letters of his 
name in the field on either side. Round the 
border is an Iambic verse, and on the edge 
of the reliquary this is continued in larger 
letters. The verses have been translated as 
follows: (Thy servant) prayeth to have thee 
his keen defender in his battles, anointed with 
thy blood and with balm. On the front of 
the reliquary, which the museum authorities 
believes had been modified possibly in the 
seventeenth century, is a plain gold half cover 
with a Georgian inscription replacing an 


tyred in 1624 for refusing to adopt the 
Mohammedan faith. This is certainly a 
most interesting example of the smaller kind 
of Byzantine goldsmiths’ work. 

Most of the Byzantine workers’ art was, 
from the days of Justinian until the fall of 
the Eastern Empire, devoted to the con- 
struction of heavily jeweled altars and sanc- 
tuaries. This devotion to the Church lived 
right through the Medieval Ages. To the 
credit of Byzantine artists and craftsmen 
must be recorded the fact that they kept art 
alive when the barbarians swept over Europe. 
During .the period which elapsed between 
the ascendancy of the Byzantine style and 
the revival through the birth of medieval 
art in the eleventh century, with few excep- 
tions, the productions of the gold and silver- 
smiths were feeble in character, the work 
produced by the Anglo Saxons in the fifth 
century being a pleasing exception. 
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The Goths and Vandals 


The barbarians seem to have descended 
from all quarters, North and East, and 
from the borders of Asia, overpowering the 
Romans and spreading whither there was 
likely to be anything to tempt their rapacity. 
Raiding, despoiling, and vanquishing the 
Huns, Goths, and Vandals* simply swept the 
old civilization into ruins. Fighting seemed 
to have been their business, and yet they 
possessed an instinct for craft, or at least 
had an eye for things that mattered. So— 
they surely made their own fine weapons— 
while they laid waste the land they collected 
and cared for their loot, and carried it about 
with them as did the Roman Emperors and 

















ENAMELED CROSS SECOND HALF OF 12TH CEN- 
TURY. BY GODEFROID DE CLAIRE 


generals before them. It would appear that 
the Goths, at any rate, may have put their 
gains to good account, apparently encourag- 
ing those they had conquered or to have 
learnt something from them. 


St. Dunstan and Early English Goldsmiths 


Of St. Dunstan—(born 924, died 988)— 
who is stated to have spent his early days 
at Glastonbury and died more than 300 
years later than St. Eloi, we know compara- 
tively little, and although he is reputed to 
have been a’ generous patron of the gold- 
smiths’ art in particular, and of metal work- 
ers in general, there are no authenticated 
specimens of his handiwork existing. But 
there is a record in a wardrobe account of 
Edward I in 1299 which refers to a ring 
set with a sapphire attributed to St. Dunstan. 
It is as follows: “Unus anulus auri cum 
Saphiro qui fuit de fabrico Sancta Dunstan 
ut credebatur.” He certainly was an eccentric 
monk and reputed to have never changed his 
raiment! In the entrance hall of the Wor- 
shipful Company of Goldsmiths, of which 
I have the honor to be a liveryman, is a fine 
gilt wooden effigy of St. Dunstan who— 
legend affirms—tweaked the devil’s nose with 
his forge tongs. This effigy was the figure 





* These became ultimately sub-divided into the 
Ostragoths, Visagoths, Franks, Lombards, Saxons, 
and Burgunds. 
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head of the-handsome barge the Goldsmiths, 
in common with the other great livery com- 
panies, kept for gala days on the River 


Thames. 
(To be continued) 








A Bygone Craze for Coin 
Jewelry 





i the early ’80s of the last century there 
arose an international craze for coin 
jewelry, that, in view of the present vogue 
of much of the heavy gold and silver 
personal ornaments of that period, may 
merit some consideration. A contemporary 
article on the subject says,- “This passion 
has created an unusually brisk market for 
antique coins and thousands of them have 
been converted by jewelers in this city into 
various quaint and pretty articles. Con- 


siderable ingenuity has been displayed in’ 


working them into watch-cases, bracelets, 
sleeve-buttons, earrings, necklaces, scarf- 
pins and rings. The coins which are prin- 
cipally in demand for this purpose are the 
most artistic ones belonging to the fourth 
century B. C. These are Greek coins, and 
in gold the Stater is most frequently used, 
while in silver the Tetradrachm and drachm 
are seen more often than any others. Some 
jewelers have become quite clever in 
matching the ornament of the settings with 
the historical character of the coin.” 

The fashion had its inception in France, 
where the ladies of wealth took great pride 
in displaying necklaces and bracelets of very 
old and rare coins. Some of these articles 
cost their owners thousands of francs. The 
Roman coin called Aurei, Greek coins from 
the eighth century B. C. down to the 
Christian era and Roman coins from the 
third century B. C. down to the mediaeval 
period were used in these and the values 
ranged as high as $5,000. 

Of course by far the greater number of 
coin ornaments made and sold in this 
country were of an inexpensive character. 
Scarfpins costing $10 to $30 were in much 
demand. Our early authority informs us 
“During the past few months almost every 
ship that comes from France brings several 
hundred ancient coins and yet the cry is 
for more.” 

There was also a considerable demand for 
coins which were not as fine as those of 
the early Greeks and Romans but which 
bore an interesting relation to the Bible. 
Such, for instance, as the silver shekel, the 
tribute money and the widow’s mite. The 
latter was the smallest copper coin in Judea 
and was of less value than an English 
farthing. No milling appears on any of 
the ancient silver coins. It is said that the 
milling of coins began about the time of 
Edward VI. 

The growth of the popular craze for coin 
jewelry, by increasing the demand for old 
coins, increased the number of forgers. The 
market was flooded with cleverly executed 
imitations of genuine ancient coins, These 
forged coins were produced in every country 
and sometimes great pains were taken to 
bury them somewhere. in Greece or Italy 


and have them dug up again with great - 


publicity. A great deal of coin jewelry 
that was sold at high prices was made of 
forged pieces. Some of these imitations 
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were so admirable that only the most 
skillful experts could distinguish them from 
the genuine. 

While in a few instances antique coins 
were elegantly set in gold or used in con- 
nection with precious stones, the usual cus- 
tom, in making them into articles of jewelry 
was to mount them as plainly as possible 
in order that the natural beauty and design 
of the coin might be displayed to the best 
advantage. Of course these coins came in 
all sizes and forms. Some were a quarter 
ef an inch thick and others were as thin 
as a card. The devices and pictures on 
some of the larger ones were often curious 
studies, representing the prevailing styles of 
art for the different periods of ancient 
history. Some exquisitely drawn heads 
were found on many of the coins of the 
early Greek and Roman periods. Syracuse 
coins were in great demand for brooches 
and some of them had a market value of 
$500. They were remarkable for beauty of 
design. The most common way of setting 
was in a plain gold bar, or plain bands in 
making bracelets or necklaces. 

Naturally, this furore for the coins of 
classical antiquity appealed mainly to the 
cultivated and the opulent classes. But a 
vast popular interest was created in coin 
jewelry which took in coins of every 
description. Odd mintage of every kind 
was transmigrated from the pocket to the 
person. Old American coins were largely 
favored, many of them only recommended 
by age. . Good-luck pieces, souvenirs, 
mementoes, specimens and all the vast range 
of numismatics paid tribute to the craze. 
Bangles had a tremendous vogue, as many 
an old jewelry box even today may testify. 
The dime was the popular standard coin 
for this purpose, but many employed gold 
$2%4 and $5 pieces as tokens. Monograms, 
mottoes, terms of endearment and every 
whim of the donors was inscribed on them, 
from simple script engraving to more 
elaborate handiwork including the enameler’s 
art. 


Long after the craze for antique coins 
had waned the bangles persisted in popu- 
larity, and it was only when the authorities. . 
construed their manufacture as coming 
under the law against the mutilation of 
coins that the vogue—at least in the United 
States—had its quietus—S. R. 








Smiles from the Guide Post 


“Gladys said she went in bathing in « 
lonely spot one day and a party of men’ 
took her unaware.” 

“What in the world did they do with 
it?” 

* * * 


He: “Wait a minute. I thought I heard! 
something break.” 


She: “Never mind. That was just my 
promise to mother.” 








The rotogravure section of one of the 
Louisville papers recently showed three gen- 
erations of Irions, all connected with Matt 
Irion & Sons, Louisville, the third genera- 
tion on a part-time basis while attending 
school. They were Matt Irion, William 
Irion, his son, and William Irion, Jr., grand 
son. 
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of simulated crystal and onyx rondelles, with a 
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St. Louis Jewelers Publicity Campaign 
Gets Under Way Oct. 1° 





First Posters Will Be on the Billboards Oct. 1 and Will 
Feature Sale of Diamonds 


HE first of the series of the poster cam- 
T paign will be on 100 billboards in St. 
Louis on Oct. 1. Changes in copy will be 
made in November and December. 

This campaign will be devoted to the sale 
of diamonds. Emphasis will be placed on 
early plans for Christmas shopping and to 
buy from the jeweler. 

Layout and copy 1s in bright colors, at- 
tractively illustrating a beautiful woman 
holding a jewel box containing a diamond 
ring. No firm names are mentioned in the 
advertisement, showing a liberal spirit on the 


local jeweler groups to communicate with its 
office. Billboard posters can be obtained at 
a nominal cost. 








The Cartouche 


IGURING so prolifically as it does in 
gold- and _  silver-smithing, the  car- 
touche can never receive too much attention 
of the designer. Its prominence as a cen- 
tral motif alone brings it even more 
prominently before the expert in decorative 
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ONE OF THE BILLBOARDS USED BY ST. LOUIS JEWELERS 


part of those contributing to the campaign— 
and it may be said for the trade in St. Louis 
that all have co-operated. 

Tied up with the billboard campaign will 
be a generous use of newspaper space during 
October, November and December, as out- 
lined at the recent meeting by President 
Oliver Selle of the St. Louis Jewelers’ As- 
sociation. 

The plan has a two-fold purpose—to 1m- 
press the public with the value of diamonds 
as an investment, and their beauty as arti- 
cles of adornment. 

This campaign will increase demand for 
jewelry store merchandise and center the 
public’s attention on the jewelry store for 
the holiday buying season and for many 
months thereafter. 

The miniature billboard copy to be used 
in the windows will act as a constant re- 
minder to the advertisements appearing on 
the billboards and in the newspapers. 

Similar plans are under consideration by 
the Missouri Retail Jewelers’ Association 
for other parts of the State; the Nebraska 
Association, North Carolina Association, 
South Carolina Association and other local 
groups. 

The National Jewelers’ Publicity Associa- 
tion is prepared, without cost, to supply lay- 
out and copy for either billboard or news- 
paper co-operative campaigns, and invites 





* Released by the National Jewelers’ Publicity 
Association in co-operation with the St, Louis 
Jewelers’ Association. 
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design as well as in architecture. 
given by 


leading features on the topic, as 
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“The Egyptians, in their hieroglyphs, 
framed the names of their kings in a kind 
of elongated rectangle, the corners rounded, 
the base of which rested on a straight line: 
these are a kind of cartouches. We know 
of no true analogy in the architecture and 
sculpture of the Greeks and Romans. How- 
ever, the ovolo in the Ionic Order presents 
an analogy with a cartouche much reduced 
in dimensions. The Middle Ages, in the 
phylacteries and banderoles, employed ele- 
ments which offer an analogy with car- 
touches. In spite of the etymology we have 
given above, the origin of the cartouche is 
the feudal buckler or shield: it is there that 
the cavalier placed his armorial bearings and 
the cartouche is only an element of the art 
of heraldry. Blazonry already established a 
classification of cartouches interesting to 
know: it was rectangular, rounded off be- 
low, with a point for the French. The car- 
touche called antique was triangular and in- 
clined; the Italian, oval; the German had 
rounded indents; the Spanish rounded at 
base. 

“The XVI century produced cartouches 
with turned back borders cut into straps. 
The jewelry of the period is mixed up with 
it and sets up pagan divinities, allegories: 
the field is formed of precious stones.. One 
sees examples in the jewels of Cellini. Du- 
cerceau gives more sober forms: these are 
more architectural cartouches. The begin- 
ning of the 17th century utilizes, above all, 
the oval form posed horizontally. Great 
garlands of fruits surcharge them. With 
Louis XIV, heroic and warfare symbols 
decorate them: they are bellied out and pro- 
trude considerably. More often they are 
replaced with masks. When the cartouches 
are symmetrical, that is to say in vertical 
alignment, the devices are in two parts which 
repeat themselves. With Louis XV sym- 
metry disappears; the field becomes elon- 
gated, it twists. Even the cartouche bends 
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TYPICAL LOUIS XV STYLE CARTOUCHE, WITH ITS CBLIQUE 


Paul Rouaix, are useful reading. He says: 

“The cartouche is the escutcheon, armorial 
or for inscriptions; a naked escutcheon 
framed in a decorative motif, all forming 
an episode of independent ornamentation. 
Etymology gives its derivation as from the 
Italian word ‘cartoccio,’ a paper scroll. 
Originally the cartouche was a kind of car- 
toon pasted in the corner of geographical 
maps, for example, and designed to contain 
the title and legend. 


AXIS (MODELLED BY BLONDEL) 


over: the ornamentation of the period, shell- 
work (coguilles), rockwork (rocaille) com- 
bine in the enforcement.” 








The deferred payment jewelers never let 
a day slip by without an advertisement of 
some kind in the local newspapers. Most of 
them mention diamonds and watches, and 
from this we glean that they must be the 
best sellers. 
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to have everything. 


I then took the liberty of introducing 
myself and said that the lady no doubt 
had more than one pair of shoes and 
more than one dress and one hat. In 
the same way, I explained, she is prob- 
ably not satisfied to have just one neck- 
lace for all occasions. I found she 
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Gold Is Again in Vogue in Paris” 





oP ELL Nina the fashion for gold settings 
is coming back,” wrote the gracious 
woman who has kept her American friend- 
ships intact, after a long residence in Paris, 
through her gift for cataloging individual 
preferences. ; 

Nina has never been won to platinum, as 
the writer of the letter remembered. She, 
and others like her, will rejoice to see in 
the fascinating windows of the shops in the 
Rue de la Paix and the Rue Royale this 
Fall that marked emphasis is placed on the 
chain bracelet in gold. The most noticeable 
feature of the links forming these bracelets 





CUFF PINS OF * PLATINUM OR GOLD WITH 
OBLONG. SAPPHIRE PAVED WITH DIAMONDS 


is their size—indeed the newest French 
jewelry seems to deliberately abandon the 
lace-like effect so long popular, and to sug- 
gest rather simplicity and strength. The 
gold-loving Nina may be further intrigued 
to learn that these heavy gold bracelets, 
originally created by a noted designer and 
shown at the “Exposition des Arts 
Decoratifs” two Summers ago, have even 
altered the scheme of design of the 
diamond and platinum ornaments. 

It might take a psychologist to prove to 


table or small like a brooch,” he will tell 
the interested student. 

So the Paris shops are showing cuffs of 
gold that revive the vogue for the slave 
bracelet and make the earlier examples of 
this fashionable ornament seem like silken 
threads by contrast. These new cuffs are 
either hinged for convenience or worked 
solid with an opening large enough to allow 
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BRCOCH SET WITH FANCY SAP- 
EMERALDS AND DIAMONDS 


PLATINUM 
PHIRES, 


them to be slipped over the wrist into place 


on the arm. Their large and plain surfaces, 


suggest enchaniing possibilities for decora- 
tion. _The geometric motif, set in relief, 
always meets with favor, or if the introduc- 
tion of color is desired, the cuff may be 
lacquered and enameled flat. 

Speaking of color, there is still a good 
deal of it to be seen in the Rue de la Paix, 
although a riot of blue, green, red, black and 
white in the same piece is shown only rarely, 
usually in enamels in complicated designs 
of Chinese or Egyptian origin. Green seems 
to be the leading color at the moment, the 
green of emeralds or of jade, with which 
the jewelers fill entire windows. Occa- 
sionally they combine it with coral red as 





BRACELET (ABOVE) AND BARPIN (BELOW) OF PLATINUM OR GOLD, SET WITH SAPPHIRES 
AND EMERALDS AND DIAMOND CENTRE 


Nina that one side of her nature demands 
the splendid and barbaric, but it is a fact 
that invariably the artist chooses gold as 
his medium to develop a heavy or bold de- 
sign. And very often a Frenchman who 
is famous for his tables and chairs, or his 
Pottery, will also create a piece of jewelry. 

“The basic principles of their design are 
the same, whether the article is large like a 


_ 


From th ; , ize ; 
bwark, > Nerve Jewelers’ Publicity Ass’n., 


in a gold chain bracelet. Second to green 
comes blue—not sapphires so much as the 
lighter blue of aquamarines, enamels and 
semi-precious stones. Pervenche is fashion- 
able for frocks, so they have matched up this 
innocent blue-eyed tint in stones. It is a 
restful color beside the hard, flashing 
emeralds. 








Gustave W. Foogman, Grafton, N. Dak., 
has been succeeded by G. O. Hanson. 
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The Ancient Agraffe 


(THERE may be some of our readers who 

do not even know what an “agraffe” is. 
If they will look up The New Standard 
Dictionary they will learn that the agraffe 
is: “a hook or clasp; especially an orna- 
mental clasp used on armor or for fastening 
rich clothing.” Those who know the old 
agraffes, however, will tell you there are no 
such things in these days. And if you ask 
why, they will say because the public is 
ignorant of those beautiful pieces of silver, 
bronze or gold that the earlier periods ap- 
preciated. Their form is an elongated tri- 
angle, for the reason that they are derived 
from the architectural key-stone. Listen ‘to 





‘ what Paul Rouaix has to tell of the agraffe. 





SEVENTH 


AGRAFFE OF THE 
CENTURY 


MEROVINGIAN 


In his “Dictionnaire des Arts Décoratifs” 
he says: 

“The ancients, with their flowing robes 
made use of the agraffe. They fastened to- 
gether on the shoulder the front. and back 
folds of the chlamys, etc. -It was a kind 
of brooch. They. also were called fibulae, 
the name under which they are often seen 
in catalogs of collections and in museums. 
The ladies likewise, used them to fasten the 
flowing parts of their costumes; in this case 
the agraffes were smaller. Wher the gar- 
ment had sleeves these brooches took on the 
place of the seam, spaced all along the arm 
and serving as jewels.” 

An illustration of a Merovingian. (seventh: 
century) agraffe discovered in the excava- 
tion of Caranda is shown herewith. The 
interlacing filigree parallels separated by 
granulations decorating the shield-shaped’ 
background are very effectively bordered and’ 
the five bosses interspersed along the edge 
give striking force to the design. These five- 
prominent bosses appear usually on the 12th 
century agraffes, and the triangular outline- 
is a characteristic, from its derivation—the 
architectural keystone, as mentioned above.. 








A. U. Burque, secretary of the New 
Hampshire Retail Jewelers Association with 
Harry Colburn of Manchester, were elected’ 
delegates from the State association to the- 
A. N. R. J. A. convention at Milwaukee, 
which opened Tuesday, Sept. 27. It is 
probable that Mr. Burque will continue- 
through to Canada to pick up a few promis- 
ing prospects for the Nashau Hockey Club. . 
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Precious Stones in 1926°* 








(Continued from issue of Sept. 21) 


Control—With the formation of a new 
ndicate late in 1925, the direct problems 
¢ market control were settled for another 
5 years. There is still, however, the con- 
tantly growing menace of increased pro- 
ction, particularly from alluvials, and this 
eads to agitation for governmental limita- 
ion of production, This has reached a point 
where a bill to this effect has been proposed 
fore the 1927 session of the South African 
Parliament, and the indications are that there 
will be no more lands opened for digging; 
this will mean that there will be no more 
of the “rushes” that have been such a spec- 
tacular feature of the opening of a new tract 
of ground in the past. There are also ru- 
mors abroad that a new field of considerable 
importance has been discovered, but that all 
information concerning it has been sup- 
pressed, and. is not to be made public. 

All of the agitation for control seems to 
be directed against alluvial production by 
the mine producers, on the grounds that the 
growing alluvial production may injure the 
market for mine stones, and pressure is 
brought to bear on the government to limit 
alluvial production on the grounds that the 
income the government receives from 
the mines will be reduced if the mine pro- 
duction suffers. It is true that in 1926 the 
alluvial production more than trebled the 


*Reprinted from ‘‘Mineral Industry,” Vol. 
xxxv, by courtesy of the publishers, the McGraw- 
Hil Book Co. 











By GerorceE FREDERICK Kunz, Sc.D., Ph.D., A.M. 


1925 production, while the mine production 
increased only about 10 per cent, But the 
alluvial production is still only one-quarter 
of the total production and the alluvial 
stones, on the average, are valued at two 
to three times as much per carat as mine 
stones. Why should the production of high- 
grade stones be limited for the benefit of the 
producers of lower-grade stones? To the 
outsider, it seems only fair that if produc- 
tion is to be limited, it should operate alike 
on both the alluvial and the mine producers. 
Before the war the world absorbed some- 
thing over five million carats of diamonds 
a year, of which South African mines fur- 
nished about 96 per cent, the other 4 per 
cent being divided about equally between 
the South African alluvials and other pro- 
ducing countries, Out of a present world’s 
production of about five million carats, the 
South African mines supply less than 50 
per cent, the alluvials one-third as much, 
and the remainder (more than a third of 
the total production) comes from countries 
that have become important producers within 


_the past 10 years. 


MINING AND PRODUCTION 


Union of South Africa—The total pro- 
duction of diamonds in the Union in 1926 
was 3,217,967 carats, an increase of almost 
one-third over the 1925 production. Of this 
total, the mine stones were 2,393,784 carats, 
an increase of 9 per cent over 1925, while 
808,329 carats were alluvial stones, an in- 
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crease of 338 per cent over 1925. This 
enormous increase in the alluvial produc- 
tion was the outstanding feature of the en- 
tire industry the world over, and, as indi- 
cated in the preceding section on control, has 
caused a certain amount of uneasiness on 
the part of the producers of mine stones. 

Sales for 1926 amounted to 3,178,423 
carats, valued at £10,961,814, or an average 
of 68s. 1ld. per carat. This is the largest 
number of carats sold since 1914, the largest 
total sales value since 1919, and the highest 
value realized per carat since 1921. The 
average value per carat on mine stones 
dropped 1s, 10d. below that of last year to 
55s. 10d, per carat. The enormous bulk of 
alluvial stones produced included many of 
lower grade than usual, and as a result the 
average per carat dropped from 159s. 5d. to 
98s. 7d. The value per carat of stones sold 
was 68s. 11d., as compared with 66s. 5d. for 
the total production, a difference of 2s. 6d. 
This, coupled with the fact that the sales 
amounted to almost 99 per cent of the pro- 
duction, would seem to indicate that, in spite 
of the heavy increase in alluvials, the syndi- 
cate was able to control the market satis- 
factorily. 

After the general heavy increase in al- 
luvial production, probably the most im- 
portant development of the year was the 
discovery of new alluvial deposits at the 
mouth of the Orange River, north of Port 
Nolloth. From the prospecting trenches dug 
in developing the property 12,000 carats of 
diamonds were recovered, valued at about 
£150,000. The largest stone was 81.5 carats, 
the next 70 carats, and the average of all 
stones 1.5 carats. 

The 38th annual report of the DeBeers 
Consolidated Mines for the year ending June 











STATISTICS OF DIAMOND PRODUCTION IN SOUTH AFRICA 














Mine Production Alluvial Production Total Production Total Sales 
——__—__*——-— rks er: a =o A ‘ 
Value Value Value Value 
Carats Value Per Carat Carats Value Per Carat Carats Value Per Carat Carats Value Per Carat 
s. d. a: a, ¢, a ¢& 
1912 ..........e2 5,016,658 +£9,065,864 36 2 189,731 £995,625 104 11 5,206,389 £10,061,489 38 «8 4,898,136 £9,565,024 se 3 
BUN 5% i000s000 5;0868,900 10,269,580 40 4 211,514 1,120,227 105 11 5,300,484 11,389,807 43 0 5,684,683 12,088,983 42 6 
a ees 2,727,558 4,910,465 36 «(0 147,742 576,729 yo ae | 2,875,300 5,487,194 38 2 3,452,770 6,758,544 39 2 
eee 5,859 7,614 26 0 100,269 392,196 78 «3 106,128 399,810 27 10 566,589 1,459,597 51 6 
Gi... 2,236,490 4,779,820 42 9 172,065 948,571 110 3 2,408,555 5,728,391 47° ~ 2 2,352,740 5,227,777 44 5 
| seven Bot 1D ae 6.672,034 47 10 187,845 1,041,776 110 11 2,979,389 7,713,810 51 10 2,480,288 6,170,906 49 9 
aa 2,457,409 6,150,293 so 1 147,242 964,574 131 0 2,604,651 7,114,867 54 7 2,711,997 7,232,744 53 4 
TEP pidevccccsss 25441,503 8,993,947 73 8 215,148 2,740,548 254 9 2,656,651 11,734,495 88 2 2,719,181 13,379,662 6 «5 
Dass scccww epoedave 12;921,459 103 5 227,333 2,441,440 214 9 2,612,511 14,762,899 113 0 1,812,828 10,328,405 113 11 
oo ae 676,482 2,208,758 65 3 151,553 894,690 118 1 828,035 3,103,448 75-6 544,165 2,161,796 79 5 
Dis 6b 6 is 04 465,634 907,003 39 (0 203,925 1,359,628 133 4 669,559 2,266,631 67 9 1,231,374 3,765,601 61.2 
. te 1,808,689 4,380,368 48 5 244,406 1,657,839 1358 2,053,095 6,038,207 58 10 2,584,270 7,733,368 59 10 
ee 2,152,843 5,883,033 54 8 287,555 2,150,373 149 7 2,440,398 8,033,406 66 7 2,040,656 6,752,499 66 2 
eee 2,190,871 6,291,510 57 8 239,257 1,906,618 159 5 2,430,128 8,198,128 66 9 2,598,037 8,665,224 66 8 
i . 2,393,784 6,681,047 55 20 808,329 3,983,681 98 7 3,217,967 10,683,597 66 5 3,178,423 10,961,814 69 0 
STATISTICS OF DIAMOND MINING IN SOUTH AFRICA 
Blue Ground 
AX Ri Employed in Mines Salaries and Wages Output 
Hoisted, Washed, cH w~ ——\ ——_--—-- a Stores 
Loads Loads White Colored Total White Colored Total Consumed Carats Value 
_ a 24,215,292 21,859,590 4,658 39,991 44,649 £1,245,067  £1,598,636 £2,843,703 £1,466,151 5,016,658 £9,065,864 
RPMMERGiss S000 22,948:916 22,982,291 5,077 40,459 45,536 1,383,057 1,648,733 3,031,790 1,645,219 5,088,970 10,269,580 
13,771,853 13,472,780 3,906 25,739 29,645 1,022,670 1,035,694 —-2,058,364 969,325 2,727,558 4,910,465 
. 9,275 10,596 1,029 1,462 2,491 315,197 37,139 352,336 139,521 5,859 7,614 
~ a 3,569,827 8,454,526 1,973 11,422 13,395 610,808 395,431 1,006,239 360,485 2,236,490 4,779,820 
. ae 10,623,509 13,447,259 2,966 18,861 21,827 947,094 711,206 1,658,300 688,801 2,791,544 6,672,034 
|e 11,011,268 12,302,061 3,393 19,358 22,751 1,128,582 720,313 1,848,895 747,142 2,457,409 «6,150,293 
y ae 12,031,884 12,291,610 4,059 21,938 25,997 1,347,081 871,173 2,218,254 1,058,050 2,441,503 8,993,947 
. See 12,698,995 11,443,194 4,418 23,887 28,305 1,818,809 1,033,892 2,852,701 1,483,284 2,385,178 12,321,459 
1921 2,868,882 3,666,961 2,699 7,710 10,409 1,038,647 327,196 1,365,843 917,268 676,482 2,208,758 
. 2 zeeee 1,564,680 2,832,215 1,826 3,821 5,648 511,267 174,110 685,377 448,731 465,634 907,003 
_ eee 5,356,729 8,849,959 2,585 10,603 - 13,188 841,320 453,687 1,295,007 722,270 1,808,689 4,380,368 
 . en 9,239,904 11,439,195 2,609 13,203 15,812 878,978 570,066 1,499,044 746,542 2,152,843 5,883,033 
. | ae ee OaeeR oe 2,706 13,788 16,484 912,223 616,468 1,528,691 852,543 2,190,871 6,291,510 
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“THE MOGUL’’ i 
Rough Weight Finished Weight 
7935, carats 280 carats 


Descriptive Matter Furnished Upon Request 


We are cutters of $c oa 
‘‘ PROPERLY MADE DIAMONDS” 


the superiority of which is apparent 
when compared with others. 
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accounts for the past 3 years: 


30, 1926, show the following summary of 


Year Ended June 
ihe 


THE JEWELERS’ 
Silver Alloys Tested 


Bureau of Standards Seeks to Develop Ma- 








1924 1925 


gradually reduced during the past 
and now is less than one-fifth of the 


supply. 
status for several years past: 





Diamond sales. £3,452,540 £3,348,220 £4,193,870 


The stock of blue ground and lumps on 
the floors at the various mines has been 


The following table shows the 


CIRCULAR 


1926. terial Resistant to Tarnish 


5 years, Bureau of Standards. 


previous 


WasHIncTon, D. C., Sept. 21.—Results 


income.. 326,320 ane ot ee joint investigation of the possibilities 
ogee 2,337,220 2,103,190 1,756,030 of developing tarnish resistant alloys of sil- 
Net profit...... 1,441,640 2,193,430 3,160,630 yer, undertaken by the Bureau of Standards 
To taxation.... 191,280 salad 409,560 and the Bureau of Mines as a phase of the 
Mee shares. 525,720 1,090,510 1,635,770 technical research recommended by the Sen- 
Rate per share. 10/— 20/- 30/- ate Commission on Gold and Silver Inquiry, 
Carried forward 407,220 451,670 316,970 with a view toward increasing the uses of 


silver, have been published in a paper (Tech- 
nologic Paper No. 348) just issued by the 


In connection with the announcement of 
the appearance of the paper, the Bureau of 








DE BEERS AND KIMBERLEY MINES 
Loads of Blue 


Loads of Blue Carats of 


1923 1924 1925 1926 
Mine Number of Loads Number of Loads Number of Loads Number of Loads 
De BeerS ..--.sseeeeceeereceees 48,396 48,396 48,396 48,396 
Wesselton .....--seecccecscccece 1,735,251 415,289 338,141 320,558 
Bultfontein ......-.seeeeeseccees 2,748,945 425,004 223,129 391,427 
Dutoitspan .....-eseeesccccccece 3,173,561 2,769,772 1,651,719 847,642 
Totals ....ccsccccccccccseres 7,706,153 3,678,461 2,261,385 1,608,023 


The following tabulation gives the results of operations at the various DeBeers 
mines during the year ending June 30: 


Selling Value 


Ground Hoisted Ground Washed Diamonds Found per Carat 
Daa Siecc 36 6-4:8 ees None None 157% Not Stated 
on 1923 Beacon siis'sleseis ss None None 395 Not Stated 
 .) ae None None Se ee 
SET (x 5/o-B0'sx6.8ees 4.0eoes None None Bee CC (erent 
goat, 90: eee o 6 None None Dee (Cle SRK RORS 
WESSELTON MINE 
Ee ee None Nene ef, Cre ce 
EE yer eee 12,496 961,116 240,7861%4 57s. 5.66d 
TE a7-G. 5:40 sks 6 416610 810 391,928 1,711,890 398,9071%4 66s. 2.09d 
gl Are iene 1,558,446 1,635,594 376,245 66s. 2.76d 
are Sic cincess eee sic 1,576,968 1,594,551 coi |) (il rr 
BULTFONTEIN MINE 
EES sc.5:4/ 4-60 60.0708 «9 608 None None Te 0 tet nee 
RN oi one o cs woes wsase-nere None 273,714 72,406% 53s. 5.15d 
RENTS > 60's Sais ,0.060 es 26,103 2,350,044 671,597%4 57s. 7.76d 
ee tr 1,258,482 1,460,357 469,675 56s. 6.43d 
SS ee eee 1,631,204 1,462,906 SSG AION Sneeeeeus 
DUTOITSPAN MINE 
IY 55516 oc 0506 b o.0 68 335 None bo ne 
3 Cvs o.c5p5 Siais oases None None K |. i OCr Coster 
My Sra [a6 cise 'as orb ier 748 489,615 82,3033%4 127s. 0.72d. 
ae 1,168 1,154,131 206,589%4 121s. 9.32d. 
eer 665,839 1,469,916 vl, | Sill ll ae tae ores 
GRAND TOTALS FOR ALL MINES 
Se Cee 4,042,310 5,358,195 ee law << ere 
ee ee 6,595,078 5,843,099 Ry i —————— re 
8 4 o\o.5 66.086 saree 3,688,136 4,352,809 Reese 000th tw wwiecee's 
Se 5,744,777 5,790,710 URC oe Ur acre 
a Cre re 2,641,483 2,333,773 Segtee = =——~—~—~CSs Kg RR 
a wiskee ooe'e'e's's —— = =—Ss “ven iae ea: eC 
0 12,496 1,234,830 Sa TOe.  —~—Ss«s Nw ww 
oo ras 6 cies sb o:0.0 6's 418,779 4,551,549 eC cee 
CE ee 2,818,096 4,250,082 pa lll 
1925-1926 Be Bie irae a a eiahGle-4 3,874,011 4,527,373 Lee ue | Vashon ces 








The diamonds found in these mines = 


amount to less than 1 carat for 
loads (each 1,600 Ib.) of blue 
washed. 


every 4 
ground 


Standards issued a statement on Sept. 14, 
the full text of which follows: 


“Three series of silver alloys were pre- 


(To be continued) 








Goldwasser Bros., who operate the Miami 


pared, namely, binary alloys of silver with 
a wide variety of metals; ternary alloys, 
whose compositions were selected on the 
basis of the tests of the binary alloys, with 
the object of improving the mechanical prop- 





Trunk & Bag Store at Miami, Fla., are 
Closing out the business conducted at 210 
N. Miami Ave., and the firm announces it 
will open a new store in the Aragon Hotel 
Block in Peachtree St., Atlanta, Ga., under 
the name of Goldwasser Bros., Inc. 


containing gold. 


erties of the more tarnish resistant binary 
alloys; and finally a series of silver alloys 


TWO TARNISH TESTS MADE 
“Determinations were made of the freez- 


57 


ing point, density.and hardness of nearly all 
the alloys prepared. Tensile strength and 
elongation were also determined for such 
alloys as could be rolled to sheet. Tarnish 
tests were made on all alloy compositions 
both by exposure in moist air containing 
hydrogen sulphide and sulphur dioxide and 
by dipping in a sodium polysulphide solu- 
tion. 

“The alloys of silver with cadmium or 
zinc were the most tarnish resistant of the 
binary alloys. Additions of antimony, or 
tin, or of antimony and tin together, to sil- 
ver-zinc very appreciably increased the 
strength of the alloy, while retaining its 
resistance to tarnish. Additions of gold to 
silver-cadmium or silver-zinc also produced 
rather strong and at the same time resistant 
alloys. 

“None of the alloys prepared and tested 
could properly be called “nontarnishing,’ 
since all would tarnish under severe condi- 
tions. Several, however, were much less 
readily tarnished in the laboratory tests than 
was ordinary sterling silver.” 

Copies of this paper may be obtained from 
the Superintendent of Documents, Govern- 
ment Printing Office, Washington, D. C. 


Fred W. Snider Stricken 


Official of J. J. Freeman Co., Toledo, O., 
Dies After Iliness of Three 
W eeks 


Totepo, O., Sept. 23——Fred W. Snider, 
a vice-president of the J. J. Freeman Co., 
died last week in a Toledo hospital after 
an illness of nearly three weeks. He had 
a wide circle of friends in the jewelry trade 
who learned with deep regret of his passing. 
He ‘was stricken with a cerebral hem- 
morhage Aug. 31 in his rooms in the Toledo 
Club. He had lived in Toledo many years. 

Mr. Snider was born in Lafayette, Ind., 
and attended Purdue University. He worked 
in an uncle’s china shop in Lafayette and 
came to Toledo in 1893, where he found 
employment in the Daudt Glass & Crockery 
Co. store. Later he associated himself with 
the J. J. Freeman Co., advancing himself to 
the position he held at the time of his 
death, 

Mr. Snider in 1909 was elected president 
of the old Toledo Golf Club. He was a 
member of the Toledo, Inverness and Ki- 
wanis Clubs, the Chamber of Commerce and 
First Congregational Church, 

Surviving are his mother, Mrs. Fannie 
B. Snider of Delta, O.; a sister, Mrs. A. 
J. Arrick of Delta; two brothers, Oliver 
B. Snider of 430 West Bancroft St. »and 











‘Walter Snider of Akron. 








Creditors of the Thomas D. Gurd_ Co., 
Worcester, Mass., who recently went into 
bankruptcy, have received word that a final 
meeting was to be held at the office of Daniel 
W. Lincoln, referee in bankruptcy, room 708 
Slater building, Worcester, Sept. 26, at 10 
o'clock in the forenoon. They will consider 
the petitions for allowances of commissions 
and fees and also attend to a final dividend 
to be declared to the creditors whose claims 
are filed. The report of the proceedings 
shows receipts of $1,250, expenses and a 
balance on hand of $631. 
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DAVID BELAIS & Co. 
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Platinum and Allied Metals in 1926 





A Report Prepared for the Mineral Resources of the United 
States, by James M. Hill’ 
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626 ounces less than in 1925, decreasing its 
consumption of platinum and increasing that 
of palladium and iridium. The dental in- 
dustry consumed 4,604 ounces less, using 
less platinum and palladium but more irid- 
ium than in 1925. The jewelers decreased 




















Crude Platinum m rT Platinum Palladium Iridium Osmiridium Others Total 
omestic: 

Mine returns for 1926 indicate a production Crude .clatinwat: 620.5 3.60%0s00% 96 1 23 13 7 140 
of 10 troy ounces of crude platinum in pov d si ie seer ee ae rye re es oe _ 
Alaska, 269 ounces in California, and 7 ea a Se Baron en 
ounces in Oregon, a total of 286 ounces for 4,923 baeened a... _B 16 11,165 
the United States. In 1925 Alaska pro- Foreign: 

2 ounces, California 312 ounces, and Crude platinum ........ssseees 32,668 250 208 2,100 27 35,253 
duced 12 ov : Gold and copper refining....... 38,563 é wae 38,563 
Oregon 19 ounces. ‘ rae is 2S te eee, 

Platinum refiners report purchases of do- 71,231 250 208 2,100 27 73,816 

mestic platinum in 1926, as follows: Alaska, Total recovery ....sceeeesees 76,154 6,437 234 2,113 43 84,981 


1 ounce; California, 110 ounces; Oregon, 60 
ounces—a total of 171 ounces, or 80 ounces SECONDARY METALS 
less than refiners purchased in 1925. Re- Secondary platinum metals are those re- 
finers also report purchases of 43,096 ounces covered from the treatment of scrap metal, 
of foreign crude platinum in 1926—4,242 Sweeps, and other waste products of manu- 
ounces from Australia, 23 ounces from Can- ‘acture that contain platinum. Although the 

37.564 ounces from Colombia, and 1,267 ngures in the following table undoubtedly 
ada, 3/,: : ‘ “ contain some duplication, it is believed that 
ounces from Russia. The total is 4,201 they ave worth publishing. 








their consumption by 12,282 ounces, a de- 
cline in use of all the metals except iridium. 
The quantity of vlatinum metals consumed 
for miscellaneous uses was nearly four times 
as large as in 1925. (See table of consumed 
platinum on page 63.) 





ounces less than the purchases reported in : a ; 
1925. According to the Bureau of Foreign Secondary platinum metals recovered in the United States, 1917-1926, in troy ounces 
ad Diameaste Semaine the imports of Year Platinum Palladium Iridium Others Total 
138 : ; ‘ (| Se Re RRR ee ere a xerge het 59,007 3,347 9,832 hese 72,186 
platinum from Colombia during 1926 were ee ee 40,378 1.795 3,410 pales 45,583 
39,004 ounces, and the total imports of un- 1919 ........... cece eee cece 54,545 3,467 3,504 aga 61,516 
: : : 114.968 Re CO PAR re ae Ree) 51,255 3,100 3,355 roe 57,710 
manufactured platinum were 114,208 ounces, 195, "''tt iit 39.131 4.887 1,776 229 46,023 
an increase of 8 per cent, as compared with j922 ......................... 0,062 4,193 1,937 496 46,688 
. ee : 26 PROBE ses ne shot ce sniante aunaen 39,152 6,246 2,021 453 47,872 
imports of crude in 1925. os lies gente 45.474 5.784 2'200 1,013 54.471 
. / Pee heh a 35.578 4,680 1,827 1,189 43,274 
Refined Platinum Metals WM, oc lcsa ete oe 38,795 5.647 1.478 217 46,137 


NEW METALS 
Reports of refiners of crude platinum, gold 
bullion, and copper indicate that 84,981 
ounces of platinum metals were recovered in 


Consumption 

According to reports from refiners, the 
consumption of platinum metals in the 
the United States from these sources in 1926, United States in 1926 was 171,616 ounces, a 
an increase of 35,338 ounces, or 71 per cent, decrease of 3 per cent as compared with 
as compared with recoveries in 1925. It is 1925. The chemical industry used 2,858 
estimated that 11,165 ounces of the total ounces less than in 1925, most of which was 
quantity in 1926 were derived from domes- Platinum. The electrical industry used 1,- 


tic sources. = 
New platinum metals recovered by refiners in the United States, 1917-1926, in troy ounces 





























Year Platinum Palladium Iridium Osmiridium Others Total 
NE oes a aha Ma sae Sadie ws 33,009 4,779 210 833 sieve 38,831 
__ BSS r en a eee 54,399 4,024 465 539 326 59,753 
ase aalectctoe oun ek wie Reais 40,220 3,807 401 402 279 45,109 
BEE oats ane sbh ais eisiorrawe ae ave 36,015 4,309 418 409 393 41,544 
Re 2 ee ee ee 51,791 2,686 286 581 1,026 56,370 
ee ee ae 54,142 1,943 210 1,301 122 57,718 
CS ee ery ere 46,780 1,934 280 787 16 49,797 
ree eee 57,827 6,065 680 1,261 174 66,007 
BS ste Wet oe kan eee 41,300 7,358 283 648 54 49,643 
eS ee Pe Cree 76,154 6,437 234 2,113 43 84,981 
New platinum metals recovered by refiners in the United States, 1925-26, by sources, in troy ounces 
1925 Platinum Palladium Iridium Osmiridium Others Total 
Domestic: 
Crude platinum ............00. 136 siete 36 39 3 214 
RE eae on panes 2,842 a reer wae cada 2,842 
Gold and copper refining... .... 4,189 . 3,952 sical 12 teers 8,153 
4,325 6,794 36 51 3 11,209 
Foreign: * a 
Crude platinum .............. - 36,740 259 237 597 51 37,884 
Gold and copper refining....... 235 305 10 re Weias 550 
36,975 564 247 597 51 38,434 
Total recovery ..........0. -. 41,300 7,358 283 648 54 49,643 
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The figures 


"Helen M. Gaylord, of the Bureau of Mines, assisted’ in the preparation of this report. 
ommerce by 


on imports and exportS were compiled from records cf the Bureau of Foreign and Domestic C 
J. A. Dorsey, of the Bureau of Mines. 


Market and Prices 
CRUDE PLATINUM 
Sellers of domestic crude platinum reported 
they were paid for metal content based on 
assay, and no figure can be given for crude 
platinum. Buyers reported purchases at 
$96 to $100 an ounce for domestic and $75 
to $106 for foreign crude platinum. Buyers 
of foreign and domestic crude platinum in 
the United States who reported purchases 
in 1926 are as follows: 
American Platinum Works, 325 New 
Jersey Railroad Avenue, Newark, 
N. J. 
Baker & Co. (Inc.), Murray and Austin 
Streets, Newark, N. J. 
Sigmund Cohn, 44 Gold Street, New 
York, N. Y. 
Goldsmith Bros. Smelting & Refining 
Co., 907 Heyworth Building, Chicago, 
Til. 
S. B. Gracier & Sons, 608 Commercial 
Street, San Francisco, Cal. 
Kastenhuber & Lehrfeld, 24 John Street, 
New York, N. Y. 
Pacific Platinum Works (Inc.), 814 
South Spring Street, Los Angeles, 
Cal. 
R. & H. Platinum Works (Inc.), 709 
Sixth Avenue, New York, N. Y. 
Shreve & Co., Post Street and Grant 
Avenue, San Francisco, Cal. 
L. E. Waterman Co., New York, N. Y. 
Wildberg Bros., 742 Market Street, 
San Francisco, Cal. 
H. A. Wilson Co., 97 Chestnut Street, 
Newark, N. J. 
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BRACELETS WATCHES 
BAR-PINS BROOCHES 


RINGS 
A tae Platinum 





Our Responsibility Does Not End 
With a Sale 


WHEN Wheeler sells you Platinum Diamond Jewelry there is more involved 
than merely making a sale. A beautiful bracelet or a fine ring sold, for 
instance, incurs an obligation and establishes a relationship not lightly to be 
passed over. 


That’s the reason we produce only Quality workmanship and guarantee 
Satisfaction in all our dealings; the main object being to enable you to sell 
your customers only dependable jewelry. The Wheeler name has stood for 
Quality merchandise during these seventy-five years and more. 


ESTABLISHED 1852 


Wheeler Trade Mark uality — Service 
Lae yor inet Gi) f Qu Salesfuition. 


TRADE MARK 
REGISTEREO 


The Wheeler Watch—a most reliable companion for man or woman 
—a dependable time-keeper. Beautiful casings in all models. 


CHaydenW. Wheeler & Co.Inc 


OFFICE AND FACTORY 


- 58 West 40th Street - New Vork- 
Telephone Longacre 7300 ° 
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REFINED METALS 


Quotations* on platinum at the first of the 
year were $120 an ounce, but the price began 
to sag at the end of January and at the end 
of February was $112, a price that was main- 
tained until the second week of May, when 
it reached $110; it again dropped, reaching 
$108 the third week of May. The middle 
of June prices began to recover, rising to 
$110, and by the Ist of July to $114. The 
price was $116 the Ist of August and $118 
at mid-September, but in the middle of Oc- 
tober it sagged to $112, a figure that was 


—_—— 


2Engineering and Mining Journal: Vols. 121 and 
122, 1926. 
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maintained to the end of the year. Refiners 
report the high price for platinum at $120, 
the low, $101, and the average for the year 
as $111 an ounce. 

Palladium quotations followed much the 
same course, opening the year at $78 to $82 
an ounce, reaching a low of $66 to $70 in 
mid-September, rising to $68 to $72 during 
December, and closing the year at $63 to 
$66 an ounce. Refiners report a’high of 
$83, low of $63, and average price for the 
year of $70 an ounce. 

Iridium was quoted at $380 to $390 an 
ounce the first of the year and at $300 to 
$325 the end of February. With the ar- 
rival of large ‘supplies from Australia and 








Imports and Exports 
Platinum metals imported for consumpticn in the United States, 1917-1926 














Year Troy ounces Value Year Troy ounces Value 
BT isutobecsdseeeeees 35,773 $2,957,197 MIN sa cca eves: dteteete cee 110,025 $8,983,547 
BE eine eb sisaeaees 56,756 WO ae 2 5 a a ee oe t 106,637 10,466,705 
ie ee iia aySieeseree 68,054 6,747,447 EE gain sieve seein eawes 111,359 11,030,349 
DE a acccc¥cosue ceases 100,546 10,617,440 TOE 6 ipitens Ondo wanes 125,802 13,230,148 
| RE ee CE ee 78,378 A ee errr 134,797 13,451,835 
Platinum metals imported for consumption in the United States, 1925-26, by metals 
1925 1926 
“ii A —_A— 
Value Value 
Troy ~————"———+ Troy -— aoe = 
Metal ounces Total Average ounces Total Average 
Platinum: 
Ores of platinum metals (platinum 
Co ee eee eee eee ee eee 757 $71,386 $94.30 1,221 $124.668 $102.10 
Grains, nuggets, sponge, or scrap...... 58,718  5,725.015 97.50 87,162 8,683,359 99.62 
Ingots, bars, sheets or plates, not less 
than one-eighth inch thick............ 47,002 5,504,068 117.10 26,585 2,995,582 112.68 
106,477 11,300,469 106.13 114,968 11,803,609 102.67 
Manufactures of, except jewelry........ 62 6,991 112.76 5 646 129.20 
0 A eee eer er rr rrr 2,349 586,913 249.86 3,305 411,646 124.55 
EN See ee eee re Tere ey res 3,236 446,276 137.91 684 64,714 94.61 
MEM bsg Gh ouime Sak vase was eu eauae 1,050 120,845 115.09 5.457 594,042 108.86 
NNN Ya 267s leas 7s 4 coos ore se ares owe ee sles 8,296 483,349 58.26 8,258 460,015 $5.71 
MMNNENEY)- 55.6 Wits 6'g- 0 'a's'0'5.v.b-01b Sewie awed eae 2,476 169,687 68.53 1,362 78,907 57.93 
DENIED. 555 oe yo scasg sis oes Su bb <weie ne cies 1,856 115,618 62.29 758 38,256 50.47 
13,230,148 105.17 134,797 13,451,835 99.79 


125,862 





Platinum metals (unmanufactured) imported into the United States in 1926, by countries, in troy ounces 
[General imports] 











Platinum 
(grains, Osmium Rhodium 
scrap, and and 
Country ingot, etc.) Palladium Iridium osmiridium ruthenium Total 
MN 595-6 SS ines wink aga Ueliatgy apie wate 4 1,665 shies 1,669 
pricen South Africa............0 ere ocean 36 Spare 36 
SS ee Oana eae ene rere 1,433 1,133 15 124 191 2,896 
MEE ig pit ions be ihe lex oes 176 satiate eeate PENCE: Sortate 176 
BPM eRe Cie toned bien alate 72 eer 19 sees 31 
RI tes G4, Acid ci: das seats 39,004 9 3 8 eintalere 39,024 
2 ee rene 11,419 122 367 343 399 12,650 
French Indo-China ............... 106 sen eee Braue a er 106 
Germany Rhee oie eas il awa eslanie 2,347 549 346 wees eee! 3,242 
SE ae ere eee aren 1,976 de asa wake une . 1,976 
MMM Sail nic Sc hey acai eee Le 895 895 
SPORT Rs 2 peed ny ATi 5 eyo chs suai Picseis 8 8 
eee i 2,167 2,167 
Philippine Islands ................ 4 oii meee er Sct 4 
United Kingdom ................. 55,417 6,445 2,574 3,946 1,530 69,912 
114,968 8,258 3,305 6,141 2,120 134,792 
Platinum exported from the United States, 1917-1926 
Manufactures of, 
Unmanufactured except jewelry 
, es aes" — yh = 
Year Troy ounces Value Troy ounces Value 
TT ee Ray eee nee aT eee 3,445 $234,433 i ae $65,415 
sas ed ae Oe CP OEE ae ee Le Ce ee 119 13,511 is 23,562 
$909 Tete eee ence ee eeees 522 75,066 bg) See 54,529 
aa ARS eee aM hee aNe. Sb aa eels ian hieiee bac 1,302 177,115 5) Pee 111,014 
Be ee sree china cae ON mes ek ati ne 3,272 244,473 741 85,216 
1929 § Crude, DOMED, “ANG OM 6.5555 6550s: 143 13,149 2 
UIngots, sheets, wire, and i ae 1,313 127,047 § 486 35,967 
RU DAI ea Bask eg Na on a 1,151 128,599 592 65,073 
a JUSS SOOO Cert ee Mnen t oe 5.854 643,282 1,274 136,948 
cae Lee Ce ETT RE OE ee ae ae 16,234 1,787,122 3,537 249,975 
EARS Lean On Te Eee 11,573 1,253,795 1,898 160,648 
ns 


1 Quantity not recorded. 
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South Africa (via England) the price began 
to sag, reaching $200 to $215 the Ist of 
May and $125 to $135 the Ist of July, a 
price that was maintained until the end of 
October, when the low of $120 to $125 an 
ounce was reached and was maintained to 
the end of the year. Refiners give the fol- 
lowing prices: High, $390; low, $115; and 
average for the year, $169 an ounce. 

The average selling price of osmium was 
$78, of rhodium $77, of ruthenium $69, of 
the 5 per cent platinum-iridium alloy $116, 
and of the 10 per cent alloy $123 an ounce. 

There has been considerable publicity 
about the suitability of palladium, platinum, 
and ruthenium alloys for the manufacture of 
jewelry. One article in THe JEWELERS’ Cir- 
CULAR of January 2, 1927, pages 241-242, is 
especially interesting because it gives much 
information on palladium and its possibilities 
that is not generally known. Baker & Co.,, 
by an inquiry among the members of the 
jewelry trade, evolved some interesting facts 
on the use of alloys by jewelers, and the 
annual review number of THE JEWELERS’ 
Crrcutar, published September 29, 1926, 
carried a number of full-page advertisements 
of various makers of palladium alloys which 
give additional information. 

(To be continued.) 
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Identity of One of the Men Who 
Held Up Jewelry Salesman in 
Cincinnati Established from 
a Photograph 


CiIncINNATTI, O., Sept. 21.—The identity 
of one of the men who held up, assaulted 
and robbed Frank Rydstrom, jewelry sales- 
man at the Sinton Hotel last Tuesday eve- 
ning has been established. The robber was 
identified from one of a group of photographs 
that were brought to Cincinnati by an oper- 
ator of the Pinkerton detective agency. 
Four men who saw the photograph including 
Rydstrom say that the man is one of the 
trio who broke into Rydstrom’s room think- 
ing they were holding up a diamond sales- 
man. 

The Police of a number of cities have been 
notified of the robber’s identity and these 
along with private detectives are on the look- 
out. Everything is prepared for his speedy 
trial when caught as the matter will go 
before the Grand Jury instantly. The 
charges have been drawn and will be heard 
as soon as the proper man is taken into 
custody. Police say it is only a matter of 
days until they will apprehend the man who 
was identified and after that it will be a 
simple matter to catch up with the others 
who were involved in the theft. 

There were several diamond men in Cin- 
cinnati at the time of the robbery and the 
intruders evidently thought they were hold- 
ing up one of these. From their talk with 
Mr. Rydstrom and John Coleman, sample 
carrier, it was very evident that they were 
veterans at-the hold-up game. 














The $30,000 bankrupt stock of the Frank 
B. Thayer jewelry store, located in the Pea- 
body Hotel building, Memphis, was pur- 
chased by the New Brys, according to an 
announcement by officials of the department 


store. 
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Office and Cutting Works 
6 West 48th Street, New York 


AMSTERDAM: 6 TULP STRAAT LONDON: 23 HOLBORN VIADUCT ANTWERP: 48 RUE SIMONS 





























OPPENHEIMER BROS. & VEITH 


DIAMONDS—PEARLS 
PEARL NECKLACES 


NEW YORK 


Paris: 48 Rue Lafayette 





527 FIFTH AVENUE ~ : 


Amsterdam: 32 Sarphati Straat London: 10/14 Charterhouse Street, E. C. 1. 


























Ion nceceiediaintlaiantittsininbidamasane 





GOODFRIEND BROS. 


PEARL NECKLACES 
PEARLS 
Emeralds Rubies Sapphires 


542 Fifth Avenue 
NEW YORK CITY 


41 bis Rue de Chateaudun 
Paris, France 
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Gem Imports Decrease 
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arked Decline in Cut Diamond Shipments During July While 


Wasuincton, D, C., Sept. 21—Due prin- 
kipally to a decline in the value of 
iamonds brought in during the _month, 
em importations in July were considerably 
maller in the aggregate than in either the 
preceding month or in the corresponding 
month of last year. Imports of gems dur- 
ing July had a total value of $4,920,889, 
4s compared to $5,220,416 in June and $6,- 
411,883 in July, 1926, 

The recurrent decline in imports in July 
brought the aggregate imports to date this 
year still further below the volume of 1926 
import trade. The aggregate value of gem 
jmportations during the first seven months 
of 1927 was $37,643,209, a decrease of 
more than 20 per cent from $47,509,467, the 
total import value of all gems during the 
corresponding period of last year. Here 
again it is the decline in diamond imports 
that accounts for the falling off in the total. 
A definite upward swing in imports of 
diamonds in June did not continue into 
July. Importations of cut diamonds dropped 
to a value of $2,378,219 from $3,128.253 in 
the preceding month and were 45 per cent 
smaller than the July, 1926, imports of $4,- 
348952. The imports of cut diamonds to 
date this year now are 30 per cent lower 











in dollar volume than the total for the 
first seven months of last year. This year’s 
seven-month total was $21,882,505, as com- 
pared to $30,645,560 last year. 

Importations of rough diamonds in July 
gained remarkably, reaching a value of $1,- 
430,690, more than doubling the June im- 
ports of $656,369 and’ comparing very 
favorably with the July, 1926, imports of 
$1,214,943. The large imports of rough 
stones in July bolstered up considerably the 
aggregate value of imports of such goods 
to date this year. While import trade in 
rough stones has suffered, in common with 
cut diamonds, the decline has not been as 
great in proportion. Importations of 
rough diamonds during the seven months 
ended July had an aggregate value of $6, 
007,109, as compared to $7,984,507 in the 
corresponding period of last year. 

Both Belgium and france contributed 
larger quotas of diamonds in July than in 


Rough Shipments Increased—Pearls and Imitation Gems 
Also Show Lower Levels 


June but these gains lose their significance 
when compared to a decline of 50 per cent 
in imports from the. Netherlands. Imports 
from Belgium exceeded imports from the 
Netherlands and totaled $1,352,368, as com- 
pared to $1,234,906 in the preceding month 
and $1,857,948 in the corresponding month 
of last year. Diamonds brought in from 
the Netherlands had a value of only $838,- 
451, as compared to $1,682,907 in June and 
$2,319,995 in July, 1926. Imports from 
France increased in July to $113,938 from 
$77,616 in the preceding month and $102,- 
962 in the corresponding month of last 
year. Imports from the United Kingdom 
and other countries declined, with values 
of $47,091 and $26,371 respectively, as com- 
pared to $101,843 and $30,981 in June and 
$58,953 and $9,094 in July last year. 

The decline in imports of diamonds from 
both Belgium and the Netherlands this year 
has been of about equal proportions, and 
with the end of July had reached an aver- 
age 25 per cent below the aggregate. value 
of importations during the first seven 
months of last year. Imports from 
Belgium during the seven-month period 
this year totaled $9,145,340, as compared 
to $12,799,340 in the same period last year. 
Imports from the Netherlands dropped to 
$11,341,626 from $15,970,345.. Importations 
of diamonds from France approach closely 
the value of imports from that country last 
year with a total for the first seven months 
of 1927 of $703,022, as compared to $752,- 
390 in the corresponding period of 1926. Im- 
ports from the United Kingdom have drop- 
ped off approximately 50 per cent to $566,- 
562 from $1,040,837. 

Miscellaneous imports from other coun- 
tries have increased to $125,955 from $82,- 
648. 

Imports of glaziers’, engravers’ and 
miners’ diamonds increased about one-third 
in July from the June total. Shipments 
of stones used for such purposes brought 
in during the month had a value of $205,- 
530, as compared to $316,076 in the pre- 
ceding month and $135,780 in the corre- 
sponding month of last year. The imports 
of industrial stones so far this year are 











Platinum metals consumed in the United States as reported by refiners, 1925-26, by industries, 
in troy ounces 











Percentage 
Industry Platinum Palladium Iridium Others Total of total 

Chemical ee a ee 12,558 383 71 685 13,697 8 
sd Renan 18,845 3:157 1,579 111 23,692 13 
OR nie 9,293 14,952 95 earners 24,340 14 
Jewelry BO tie (one. e hae: os sic aiar ae 93,293 10,950 2,840 2,280 109,363 62 
Miscellaneous .................... 3,356 520 220 1,414 5,510 3 
137.345 29,962 4,805 4,490 176,602 100 

$ 1926 airy "<7 ta Ren i oa 
ey SOOT RARA OUA SOE in onamtiotce 10,253 213 145 228 10,839 6 
ee Pes ee hs Sie ciodie ares 16.765 3,508 1,608 185 22,066 13 
tong BAN salar tne Sere ao cee 8.542 11,063 131 Pe 19,736 11 
Mie, Be sreat Ay iets id natant igen tne 85,908 7,770 2,949 454 97,081 57 
NO 5550.2 Shavedidersne cate, 17,381 2,181 581 1,751 21,894 13 
128,849 24,735 5,414 2.618 171,616 100 
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running ahead of 1926, with a total for the 
seven months ended July of $1,279,432, as 
compared to $1,122,629. 

Importations of pearls which, earlier in 
the year, had mounted steadily, again de- 
clined in July, incoming shipments having a 
value of $197,142, as compared to $455,810 
in June and $669,126 in May. The July 
total was still in excess of last year’s, when 
importations of pearls had a value of $139,- 
750. Despite the sharp falling off in im- 
ports of pearls during June and July, im- 
port trade continues to lead 1926 by a wide 
margin. Importations during the first seven 
months this year had an aggregate value 
of $3,521,945, as compared to $2,815,457 in 
the corresponding period of last. year. 

Imports from both France and the United 
Kingdom dropped heavily in July. Pearls 
were brought in from France to the value 
of $117,787, as compared to $228,676 in the 
preceding month and $114,590 in the corres- 
ponding month of last year. The decline 
in imports from London was even more 
severe, shipments from that market having 
a value of only $70,095, against $203,459 
in June, but in July last year British ship- 
ments to this country had a value of only 
$253. Imports of pearls from British India 
and other countries in July were of little 
importance, being valued respectively at 
$1,188 and $8,072, as compared to $3,575 
and $20,100 in June and $3,959 and $20,- 
948 in July, 1926, 

Imports of pearls from France this year 
now have dropped below last year’s ship- 
ments, those brought in during the seven 
months ended with July having an ag- 
gregate value of $1,446,876, as compared 
to $1,627,413 in the same period of 1926. 
Imports from the United Kingdom are 80 
per cent larger than last year, this year’s 
seven-month total reaching $1,884,490, as 
compared to $1,046,402. Pearls brought in 
from British India have more than doubled 
in import value, with a total of $114,340 
for January-July, 1927, against $52,941 in 
the corresponding period of last year. Im- 
ports from other countries have dropped in 
value to $76,239 from $88,701. 

A sharp decrease in imports of imitation 
precious stones occurred in July, following 
an equally sudden gain in the preceding 
month. Shipments of such goods received 
during the month had an aggregate value 
of only $167,761, against $223,756 in June 
and $193,562 a year ago. Imports of imita- 
tion precious stones to date this year have 
dropped below last. year. Import ship- 
ments during the first seven months of the 
year had an aggregate value of $1,391,160, 
as compared to $1,481,220 in the same period 
of 1926. 

Imports of rough, uncut, precious stones, 
a classification which excludes diamonds, 
increased in July to a value of $18,785 
from $2,998 in June but remained smaller 
than imports a year ago, which had an in- 
voice value of $23,652. Rough precious 
stones brought into the United States so 
far this year have a value of only $131,301, 
as compared to $181,406 in the correspond- 
ing period of -last year. 

There was a notable increase in imports 
during July of cut colored goods of 
precious and semi-precious varieties, im- 
ports under this classification reaching an 
aggregate value of $522,762, as compared 
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CUTTING WORKS: 


155-157 Summit Street 


Established 1860 





OFFICE, 


eS ooo 





511 Fifth Avenue 








| NEWARK, N. J. 


NEW YORK | 

















Wm. S. Aedges & Cn. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President 20 West 47th Street 
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MARQUISE DIAMONDS 


and Other Fancy Shapes 


Samuel Lenkowsky & Sons 


Importers of Diamonds 


10 West 47th St. 


AMSTERDAM PARIS 
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New York, N. Y. 
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» $437,154 in the preceding month and 
995,244 in the corresponding month of 
t year. The unusually large shipments 
eved in June brought the total imports 
,date this year to a figure higher than 
st year, imports during the first seven 
mnths reaching an aggregate value of $3,- 
757 as compared to $3,278,688 in the 
0 responding period of 1926. 
Imports of precious and semi-precious 
ones, pearls and imitations in July and in 
fe seven-month period ended with July, to- 
er with imports in the comparable 
iods of last year, are shown in detail 
i the accompanying table. 
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Banquet of the Jewelers 24 Karat 
Club of New York to Be Held 
Jan. 21, 1928 
At the regular monthly meeting of the 
Jewelers 24-Karat Club, held Tuesday 
afternoon, Sept. 20, at the rooms of the 
organization, 15 Maiden Lane, New York, a 
resolution to hold the annual banquet was 
passed, the date of which has been set for 
Saturday, Jan. 21, 1928, at the Waldorf- 
Astoria Hotel. It was decided that the 
cost to each member and guest who at- 
tends shall be placed at $25. 








ImporTs OF PRECIOUS STONES, PEARLS AND IMITATIONS, JULY, 1927, AND JULY, 
1926; First SevEN Montus oF 1927 anv 1926. 


Seven Months Ending 
































July— July— 
A ‘\ ii ” 
1926 1927 1926 1927 

Precious stones and pearls, and imitations......... $6,411,883 $4,920,889 $47,509,467 $37,643,209 
Diamonds— eS. Se: ties 

Rough, uncut ....seceseccescccccccecoes dut. $1,214,943 $1,430,690 $7,984,507 $6,007,109 

ut, But not set... ccc cssccvcesccececees dut. $4,348,952 $2,378,219 $30,645,560 $21,882,505 

ae I IIR IEICE EL eI $1,857,948 $1,352,368 $12,799,340 $9,145,340 

ID cr vang lars cigch aia cow cine wis ale Fawn 102,962 113,938 752,390 703,022 

— NEE 55. @G kid w'o.4 S's w Gio Seine Sie Patsle meas 2,319,995 838,451 15,970,345 11,341,626 

MIE Se AMMEEONEN 55-5 00:0. bao b:6.o Se wale ore eiaie> 58,953 47,091 1,040,837 566,562 

REIT OIIEEIOR.  iigicse nics aicte-deeteere sin eaissies oe 9,094 26,371 82,648 125,955 

Glaziers’, engravers’ and miners’ diamonds..free $135,780 $205,530 $1,122,629 $1,279,432 

Ree: Sot StrUOe OF BEUS 6 ioc 5 ss cicck cee dut. $139,750 $197,142 $2,815,457 $3,521,945 

I ch trad 5, 415.15 0 avai acacelase. oc) pial elbaied eke 0 a aie $114,590 $117,787 $1,627,413 $1,446,876 

ee ee ree eee ee 253 70,095 1,046,402 1,884,490 

EMEEMNIR, oo'5 50% as Nien eee eG sksoton Ges 3,959 1,188 52,941 114,340 

ERNIE MEE Sai eihcs wine cintss o's! seo. ghe ee ace 20,948 8,072 88,701 76,239 

Imitation precious stones............+eee0e dut. $193,562 $167,761 $1,481,220 $1,391,160 

® Other precious stones, rough, uncut......... dut. 23,652 18,785 181,406 131,301 

Other precious and semiprecious stones, cut 
NE AGS aire icG.e Aa VAS ER Gos CaO a eee dut. 355,244 522,762 3,278,688 3,429,757 








Suspect Arrested Following Holdup 
and Robbery at Marion, Ind., 
Jewelry Store 


NoBLEsvVILLE, Ind., Sept. 23—A man who 

said his home is at Centralia, Ill., was ar- 
rested Sept. 17 in connection with the rob- 
ery of a jewelry store at Marion a short 
ime ago, when $20,000 worth of diamonds 
Wend jewelry were stolen. 
=} The sheriff of Grant county, who came to 
Noblesville today to talk to the man, was 
not positive in his identification, but said he 
would take the prisoner to Marion for fur- 
ther identification, 
f The man is more than six feet tall and 
Beorly dressed. He denied any knowledge 
of the Marion robbery. Because the Marion 
bandits were exceptionally well dressed and 
the suspect wore a shabby suit of clothes 
the Grant county sheriff said identification 
was difficult. 





















A beautiful amethyst ring was Seattle’s 
gift to Colonel Charles A. Lindbergh, the 
New York to Paris air hero. It was pre- 
sented by J. W. Spangler, president of the 
Chamber of Commerce, at a businessmen’s 
banquet in the Spanish ballroom of the 
Olympic Hotel on the evening of Sept. 13. 
le ring was designed and made by S 
Friedlander & Son, Seattle jewelers. It is 
made of green gold with the shield of the 
United States, a spreading eagle superim- 
Posed in platinum, on each side of the set- 
ting, and is properly engraved. 








President Melville Untermeyer presided 
and routine business generally was transacted. 
Owing to the death of Mark Gattle, one of 
the older members, there was a vacancy in 
the membership which was filled by the 
election of I. A. Boucher, general manager 
of the Waltham Watch Co., who was on 
the waiting list. The application of John 
M. Kelsey, of that company, for member- 
ship was referred to the board of 
directors. 

President Untermeyer called attention to 
the recent death of Frederick H. Larter, 
father of the chairman of the board of 
directors, and who was an honorary member 
of the club. On motion the committee was 
appointed to draft suitable resolutions to be 
engrossed and to co-operate with members 
of committees of other associations in the 
trade which are preparing resolutions on 
Mr. Larter’s death. 

Lee Reichman, the new treasurer, made a 
report on the financial conditions of the 
organization and the remainder of the time 
was devoted to routine business. 








Approximately 80,000 pounds of ivory, 
144 pounds of rhinocerous horn and 185 
pounds of hippopotamus teeth were sold at 
the third quarterly ivory sale recently held 
in Antwerp, according to a report received 
by the Department of Commerce at Wash- 
ington, D. C., from George S. Messersmith, 
American counsel general, who is stationed 
at Antwerp. 
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Opal Attracts Scientists—Con- 
sidered Gem of Future* 





BY MOLLY PEARCE 


“And yet this wondrous gem 
Looks as though some strange influence it had won 
From the bright skies, for every rainbow hue 
Sheots quivering through its depths.” 


Mystics and poets describe October’s 

natal stone as the Flame Queen, gem 
of the sun, gem of the future, and stone of 
love. It is said to be the one gem which 
fails to conform to all the known laws of 
the mineral world. In astrological lore “its 
changing mystery of loveliness” is believed 
to harmonize with the character of Libra, 
the heavenly sign through which the sun 
passes in October. 

Libra is known as the Scales, or Balance, 
the zodiacal sign in which art and: science 
are co-ordinated. Traditionally, it is the 
home of Venus, and it gives success in all 
things over which Venus rules—art, love, 
music, friendship, romance and social grace. 
It bestows distinction and elegance of per- 
son, according to the Rosicrucians, and the 
complementary vibrations of the opal are be- 
lieved to enhance the charm of its wearer. 

From earliest times the opal has been the 
symbol of hope, innocence and purity. In 
the east it is still regarded as a sacred stone, 
containing the Spirit of Truth. Even opal 
miners admit the mystic quality of this “Gem 
of the Never Never.” T. C.. Wollaston, 
a pioneer in the opal fields of Australia, 
says the stone’s appeal is “to the artist and 
lover—to all whose hearts are young and 
true.” 

Wollaston speaks from the viewpoint of 
the man of science who knows and loves 
opals. He “never had to chase rainbows,” 
he says, for he always had one in his pocket. 
The opal has always had a singluar fascina- 
tion for the scientist. Newton’s admiration 
for it prompted him to undertake experi- 
ments which resulted in some of his most 
brilliant discoveries. 

The poet Lessing described the opal as: 
“The stone which flashed a hundred beautecous hues, 
And had the power to make beloved of God and man 
The fortunate ones who wore it in this faith and 

confidence.” 

It has been predicted that the opal will 
take its place with the diamond and pearl in 
the great trinity of gems of the future. 


*Frem National Jewelers’ Publicity Association. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending Sept. 24, 1927 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coin. .$1,235,283.42 


Gold bars paid depositors............ 58,150.05 
SBME Go oa eee eere Co toae ee melee acres $1,293,433.47 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date 2 Exchanges 
Genk 8 coc hexeusna ce neseecsonauwnd $657,418.68 
SERN GE 5 2: 6 cia acorn b/c alernce diais, wieaneyee facaiote 108,413.00 
SOEs A ns.9 cates es siscclenadeesianeae 144,956.88 
SAR 28 picccasccsndicnndedscanusiawe 88,623.13 
Sn Seay OC TT LTT Ee 188,970.76 
See Be ian cairo eieten neato 46,900.97 

SOU se oletreetwunes Viacinoueaede $1,235,283.42 
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The News from England 





Talk of Diamond Cutting Industry in South Africa—Clergy- 
man-Silversmith in London—South Africa to Have a Hall- 
mark for Gold Jewelry—Advertising Sheffield Made 
Goods—Silver Production in Canada— 

Latest Jewelry Styles. 


Lonnon, Sept. 14—For some time there 
has been talk in South Africa of a. diamond 
cutting industry there to handle part of the 
output of rough disposed of abroad. Definite 
steps now have been taken to put the plan 
into operation, according to word just re- 
ceived in London. The Union government, 
it seems, has signed a contract with the 
Amsterdam firm of Rosentraugh to estab- 
lish a diamond cutting industry in the coun- 
try with headquarters at Kimberley. Full 
details of the contract clauses are not avail- 
able yet, but it is understood that the Am- 
sterdam house must train 500 South Af- 
rican apprentices in the art of cutting and 
polishing diamonds and must guarantee to 
produce a reasonable quantity of manufac- 
tured diamonds. In return, the Union gov- 
ernment undertakes to subsidize the new 
industry in the sum of $150,000, spread over 
three years. By that time it is hoped the 
diamond cutting venture will be able to 
stand on its own legs. There is, of course, 
considerable doubt in some quarters of the 
diamond industry as to the practicability of 
the government’s scheme. It will be remem- 
bered that a few years ago a cutting and 
polishing industry was attempted in Eng- 
land. Disabled service men were trained 
in the craft and became quite proficient. 
Several million dollars worth of diamonds 
were cut and polished and disposed of at 
the Brighton establishment, but the enter- 
prise, eventually had to be abandoned. 

*K * cs 

According to the Daily Mail, the Rev. C. 
G. Langdon, of St. Matthew’s Church in 
east central London, is the only clergyman 
this side carrying on the craft of silver- 
smith. The newspaper says the Rev. Lang- 
don does most of his work for churches. 
When interviewed, he was beating the bowl 
of a chalice at his bench in the study along- 
side a gas forge. He has had a few lessons 
from an expert craftsman and is now able 
to do very good work. He is starting on a 
set of church plate for an Essex county 
church shortly. He displayed a tray of 
rings made by himself in each of which is 
a beautifully set stone. 

* * * 


South Africa is planning to have a hall- 
mark of its own for gold jewelry and a 
simple design, such as a Springbok, has 
been suggested to the Union government. 
The officials of the Royal Mint at Pretoria 
are reported to have favored a hallmark 
and have made representations to the gov- 
ernment to that effect. Jewelers say that 
much inferior jewelry is being sold in the 
country as 18-karat gold and that a hall- 
mark is necessary for protection in the in- 
dustry. 

* * * 

In connection with its scheme to adver- 

tise Sheffield-made goods, the Sheffield 


Chamber of Commerce has arranged for the 
use of envelopes on which is printed the 
announcement that Sheffield plate and cut- 
lery are “the best in the world.” A_per- 
manent exhibition of plate and cutlery in 
show cases will be set up in the vestibules 
of the new offices in Cutlers’ Hall. Shef- 
field now reports a larger demand for ster- 
ling silverware. The hollow-ware depart- 
ment, however, continues in a depressed 
state. The trade in cutlery and spoons is 
improving and retailers are restocking these 
goods. It is now believed the cutlery and 
spoon and fork section of the industry has 
definitely survived what is believed to be 
the worst slump ever experienced. 


*x* * * 


At a private trade show of new fashions 
for the Winter here the other day the new 
peacock dress was displayed. It is a sheath- 
like gown in ring velvet of a green shade 
with a train of flaired frills in blue and 
green. The dress carries out the peacock 
idea pretty well. Five rows of gold snake 
chains are worn around the neck, with 
bracelets and anklets to match. With other 
models the six-foot supple gold snake chain 
necklaces were displayed. Coiled once or 
twice around the neck they reach almost to 
the knees. 

ok * * 

The silver production in Canada last year 
shows an increase of 10 per cent over that 
of the previous year. The output was 22,- 
371,924 fine ounces, worth around $13,894,- 
531. The value is not so great as that ob- 
tained for the 20,228,988 fine ounces of the 
previous year, when the New York price 
was 69 cents an ounce, compared with the 
later price of 62 cents. 

* * * 


A cap of silver lamé, to go with the new 
backless evening gown, is being displayed 
for the Winter season. The cap is studded 
with blue and green jewels. Its purpose is 
to hide the boyish shingle, which does not 
fit in with the new flowing line of the Win- 
ter dress styles. Some of the new gowns 
give expression to the one-sided effect now 
sought after. A black satin model has a 
cuff on the left arm of colored stones, just 
like a bracelet. 

x * x 

A quaint necklace and bracelet in Indian 
gold has made its appearance here. It is 
composed of elongated pear-shaped drops 
that radiate outward like the spokes of a 
wheel from the base of the neck. These 
pendants are graduated so that the longest 
are directly below the front of the neck, 
and the shortest at the sides on the collar- 
bone. The bracelet is composed on similar 
lines to the necklace, the pear-shaped pen- 
dants drooping down over the hand from 


the wrist. 
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Paste and onyx brooches are being used 
a lot with the early Fall frocks of black 
crepe de chine, These brooches are used to 
fasten the front drapery. In some cases the 
brooches have real diamonds instead of 
paste. 

os ca * 

On some of the new chiffon velvet coat- 
dresses quaint square buttons of topaz and 
diamonds are used. These buttons are very 
large and form an expensive item of dress. 
With the cleverly blended straw and felt 
close-fitting hats small diamonds and topaz 
pins are worn at one side. 

OK * * 

A $2,000 necklace was overlooked by a 
thief when reaching into a show case for 
a diamond and platinum brooch at the J. 
Walmsley jewelry shop at Blackburn this 
week, the staff being occupied with cus- 
tomers at the time. 








Parisian Society Has Pendant 
Brooch Craze* 


Paris, Sept. 10.—The sparkle of gems at 
the Ritz is almost blinding since the Sun- 
day night dances recommenced. The glare 
and glitter comes from the large size pend- 
ant brooches which smart women are wear- 
ing on their left shoulder instead of flowers. 
There is a perfect craze for these pendants 
in Paris. 

Ribbon sometimes figures in the make-up 
of the pendants, but oftener the jewelers’ art 
substitutes jeweled links for ribbons. Rib- 
bon tends to make the pendants look like 
decorations, and the spritely young Parisian 
has no desire to appear to be wearing the 
Order of the Rising Sun or the insignia of 
a Knight Commander of the Bath when she 
is trying to look 18. Formalized flower 
motifs are introduced into the brooches. 
Some enamel, onyx and mother-of-pearl is 
used. But the majority of them are entirely 
paved with diamonds mounted in platinum 
or white gold, as this type of brooch can 
be worn with many dresses. Emeralds and 
rubies, sapphires, topaz and the semi-precious 
colored stones, particularly amethysts, are 
all used. 

Sizes of the pendant brooches vary from 
a modest two-inch length to a good six 
inches. Widths also vary, though the favor- 
ite form is the long narrow pendant, the 
top part perhaps an inch and a half to three 
inches wide. The very narrow. delicately 
executed pendant, combining black and bril- 
liants is a favorite for afternoon wear. Seme 
brooches are being worn with black tailored 
suits. 

Society is flashing its gems at Birarritz 
now. Among them is Senor Martinex de 
Hoz, wife of a South American race en- 
thusiast and owner. She has much diamond 
jewelry, most of it of extremely modern and 
lovely design. Like so many well-dressed 
women this season, she is wearing simple 
satin dresses to set off her jewels. 

In the Rue de la Paix, Paris, one notices 
the gradual return of monied shoppers. The 
impressive doors of the jewelry shops open 
more often now for limousine shoppers. 
Jewelers report a large trade in the re-setting 
cf stones to conform with modern designs. 





* From National Jewelers’ Publicity Assoemtion. 
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Jewelry Fashions in Geneva 





Popularity of Finger Ring Watch Reflected in New Designs— 
New Hand Bags and Bracelets—New Way of Wearing Pearl 


or Bead Sautoirs—Rubies in Vogue. 


Geneva, Sept. 14—The popularity of the 
finger-ring watch—a triumph of the art of 
watchmaking—is having a very decided in- 
fluence on the shape of all rings whether con- 
taining a miniature watch or not. The gem 
js almost invariably mounted longitudi- 
nally, or lengthwise, and very often the 
principal ornament is surrounded by small 
gems. The gem will be mounted on a raised 
surface to look like the lid of the watch- 
case, and everything is done to make the 
plain ring with a single gem resemble the 
watch-ring. Gems set in rings and lying 
horizontally are almost unknown in Geneva, 
where, naturally, it is the watch and not the 
ring that sets the fashion. For everything 
centers round the manufacture of watches in 
this city and elsewhere in Switzerland, and 
in the mountainous part of France, on the 
other side the frontier, which is inhabited 
by the same people, careful, meticulous, tak- 
ing pains about small things, a race of 
watch and other instrument makers. 

ee = 


An ingenious substitute for the miniature 
watch, that is very costly, has been discov- 
ered, that gives the watchmakers time to get 
even with the orders already given. The 
finger-ring watch case is made just as usual, 
but instead of a watch the portrait of some 
relative or friend is placed inside the case. 
Usually encrusted with diamonds, these 
cases are not easy to open, and the wearer 
can always find an excuse for not displaying 
the tiny watch, especially as she can usually 
say with truth that it is not going, as such 
timepieces require very careful handling, if 
they are to serve as timepieces. Similar 
portraits are being worn instead of a wrist 
watch, where the bracelet is made up of a 
series of motifs, perhaps in diamonds, with 
platinum, which is almost invariably seen. 
The light locket watch, which is worn with 
the back turned outwards, now sometimes 
has a portrait, underglass instead of a watch, 
although. being made to look like a watch- 
locket. These imitations—the materials are 
genuine—are still very costly, but do not 
come so high as the tiny watch. 

x * x 


For Christmas—for the manufacturers are 
already sending round salesmen in anticipa- 
tion of Christmas trade—bags made of seed 
pearls, or gold and silver beads, both real 
and imitation, will be extremely popular. 
Bracelets made of fine gold chains, wound 
round the wrist 10 or 12 times, are also find- 
ing a ready sale, in anticipation of the festive 
season. Tom Thumb umbrellas, with a 
sling to hang over the arm, in beads, to 
match the points of the whalebone, are also 
excellent gifts. 

x ok * 

The new fashion of throwing furs, long 
ostrich boas and shawls over one shoulder 
toga fashion, is changing the mode of wear- 
ing pearl or bead sautoirs. The sautoir is 
made in small beads, wound three times 
round the neck, caught in a clasp, three long 


loops of different length being allowed to 
hang down, in front or behind, according to 
taste. This fashion, due to the new way of 
wearing furs, is also dictated by the “V” 
decollete, which means that the sautoir 
should be gathered together, to fall as far 
as possible on the skin. 
er « 

Rubies are very fashionable in Geneva. 
They are used for long pins, in platinum 
and diamonds, three or five rubies being in- 
troduced on either side, to give a relief. A 
circle of rubies round the dial of a watch, 
incrusted with diamonds and mounted in 
platinum, was very effective, this being the 
only introduction of cclor. The fashionable 
full size man’s watch, sometimes also car- 
ried by women, that is ultra thin, has a line 
of diamonds round the edge of the case, 
broken by an occasional ruby. The thicker 
case watch, with three circles of brilliants, 
has lines of rubies, or of sapphires, running 
obliquely through the encrustation of dia- 
monds. 


New Officers Elected 


Members of New York Jewelers Golf Asso- 
ciation Hold Annual Election Following 
a Day on the Englewood Course 

New officers were elected by the New 
York Jewelers Golf Association following 
their Fall tournament which was held re- 
cently on the course of the Englewood Golf 
Club, at Englewood, N. J. The tournament 
this month was attended by 60 members and 
guests who played 36 holes and the winners 
were awarded handsome prizes at a dinner 
held the same evening at the clubhouse ot 
the Englewood organization. 

The day of the tournament, Sept. 12, was 
ideal for golf and before 9 o’clock, many 
of the members and their guests arrived at 
this well known Jersey course, The first 
ball was “teed off” a little later and. there- 
after the jeweler-golfers and their friends 
started in quick succession around the 18- 
hole course. The first 18 holes were played 
in the morning, after which the members 
and their guests enjoyed a luncheon, and 
in the afternoon, the course was again com- 
pleted. 

A tabulation of the scores showed that 
Walter Scheer captured the low net prize 
for 36 holes, making the course in 156 
strokes. Low gross, 36 holes went to Al 
Morell, with a score of 163, while the 
runner-up to Mr. Scheer was “Bob” Neely, 
with 157, followed by W. Dingee, with 158. 
The morning’s play in Class A for 18 holes 
was made by A. Malefort with 77 strokes, 
while first prize in Class B was won by 
H. Kennedy, who also covered the 18 holes 
in 77 strokes. In Class C, A. E. Taylor 
won in the morning with a score of 84, 
while A. B. Tuthill captured first prize in 
Class A for the afternoon, with a 78. 
H. Henry finished in Class B in the after- 
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noon with a score of 77, while H. Kirk- 
patrick was the winner in Class C with an 
80. The runners-up in Class A and B for 
the morning were Monroe and Donaldson 
with 81, and C. Sommers with a score of 
80. In the afternoon, the runners-up in 
Class A were Johnson and Demerest, each 
with a score of 79 and in Class B, S. Kinner 
with an 80. The guest prize for the tourna- 
ment went to Walter Scott. 

In the evening, a dinner was enjoyed 
followed by the election of the following 
officers: President, Walter Scheer; vice- 
president, Alfred Betteridge; and secretary- 
treasurer, Harry Clark. The entertainment 
consisted of a quartet imported from Jersey 
City and a number of lady performers. 
While the entertainment proved unusually 
enjoyable, the members missed the usual 
treat which the club’s own quartette always 
has in store for them on these occasions. 
Unfortunately, all of the members of the 
quartette with the exception of one, were 
absent. “Al” Skinner, however, entertained 
with a few stories while Alfred Betteridge 
rendered several bass solos. 








Death of J. F. Neill 


Secretary of Sansom Street Business Men’s 
Association, Philadelphia, Passes 
Away in His 70th Year 

PHILADELPHIA, Pa., Sept. 26—The whole- 
sale jewelry district was hard hit last week 
by the death of Jerry F. Neill, for years in 
business on Sansom St., and one of the 
founders and secretary since its institution 
of the Sansom Street Business Men’s Asso- 
ciation, which has done much to uplift the 
jewelry trade locally. Mr. Neill, who was 
in his 70th year, was a veteran of the 
“Street” having been on it for 30 years. 
He had been ill for some time and last 
Spring was confined to his bed for severai 
weeks but apparently had recovered and had 
returned to his office when seized by a fatal 
illness. 

Years ago Mr. Neill recognized the need 
of an association of the jewelers and other 
business men of the “Street,” as the whole- 
sale jewelry district is known, and it was 
mainly through his efforts that one was 
formed. Mr. Neill also was active in a 
number of building and loan associations and 
in optometric work. He was also an active 
Mason. 

As a tribute of respect to his memory, 
every place of business on the “Street” was 
closed for five minutes during the hour of 
his funeral, last Friday, and the Sansom 
Street Business Men’s Association sent a 
large delegation to the services, 31 mem- 
bers forming the party, headed by Michael 
Ballen, president. The organization also 
sent a large and beautiful spread of flowers 
and two’ of its members, Harry E. Davis, 
former president, and Julius Windber, were 
among the active pall bearers. 

Many other organizations were represented 
at the services which were conducted with 
Masonic rites by members of Thomas R. 
Patton lodge, A. F. and A. M., from his 
home at 221 Kenmore Road, Brookline. Mr. 
Neill had in his younger days been active 
in politics and was a member of the old 
Select City Council. 

He leaves a widow, a son and a daughter. 
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VonMaltzan Pearls Ascribed to Goblin 





Strange Tradition of Good and Evil Fortune Marked 
Ambassador's Family 


From the New York Times. 


i sudden death of Baron Ago von 
Maltzan, German Ambassador to the 
United States, in an airplane accident in 
Germany recalled strikingly a curious tra- 
dition in his family centered about a string 
of pearls which was supposed to bring good 
fortune to the family but to presage tragedy 
whenever a pearl was damaged or dis- 
colored. 

The pearls, according to this tradition, 
came miraculously into the possession of the 
yon Maltzan family in the ancestral home 
at Militsch, Silesia, in the 16th century. 

A first son, so the story goes, had just 
been born to the Baroness Eva Regna van 
Maltzan. An oil lamp dimly lighted the 
chamber where the mother and her baby 
were sleeping. In the middle of the night a 
goblin rose out of the floor and awakened 
the Baroness, 

“My daughter-in-law has a new-born 
child,” the goblin told her, “and the oil from 
the lamp is dripping directly on its cradle. 
Will you please put the lamp in some other 
place ?” 

The Baroness complied and the goblin 
vanished. A few days later he came again 
and laid a string of pearls on the Baroness’ 
pillow. 

“Because of your kindness, I give you this 
present,” he said. “They will bring luck to 
the house of Maltzan as long as their color 
remains unchanged and they remain in the 
keeping of the family. If they should be 
sold, or be damaged, or if one of the pearls 
should change color, however, a member of 
the family will die.” 

The family prospered, but in 1616 Joachim 
Maltzan got into an argument with other 
members of the family as to what the pearls 
were made of and cut one open to find out. 
There followed an earthquake in which part 
of the castle crumbled and five persons were 
killed. 

In 1850 a sister of the von Maltzan, who 
then owned the pearls, found herself pressed 
financially and offered them for sale to the 
grandfather of the late Ambassador. He 
bought them, but immediately returned them 
to their former owner in order to ward off 
any evil charm. 

The late Ambassador himself, soon after 
coming to America, talked of the pearls and 
told how in his youth his uncle had warned 
him by telephone not to go motorcycle rid- 
ing as he had planned. Baron Ago was 
skeptical about the warning, but finally gave 
up his plan. The next day when he met his 
uncle who owned the pearls he found him 
dressed in mourning. 

“IT didn’t tell you yesterday why I didn’t 
wish you to go riding,” he explained, “be- 
cause you would have laughed at me. But 
I had just taken the pearls out of the safe, 
and one of them had turned black. I was 
afraid you would be killed if you rode. Last 
night, however, I received a telegram an- 
nouncing the death of your cousin at Bor- 
deaux.” 


A year agg, Baron von Maltzan made a 


gesture which aroused great hostility among 
certain elements in Germany, but set the 
seal on his good intentions in America. His 
predecessor had aroused a great deal of hos- 
tile feeling when he, of all the foreign en- 
voys in Washington, refused to display a 
flag at the time of the death of Woodrow 
Wilson. 

On Armistice Day last year Baron von 
Maltzan caused the German flag to be dis- 
played over the Embassy. In Germany 
many interpreted this as participating in the 
celebration of the defeat of their country, 
but the Ambassador replied that he was pay- 
ing tribute to the return of peace. His For- 
eign Office upheld him. 

The Ambassador was of Junker stock, and 
has freely admitted this since the war. His 
attitude, however, was that he was first of 
all a German and so he put himself at the 
service of the republic when the monarchist 
regime went under. 








Decision Reversed 





United States Circuit Court of Appeals 
Hands Down Opinion Awarding About 
$21,500 to Trustee in Bankruptcy 
for Harry A. Cohn 


An echo of the well-known Harry A. 
Cohn failure was heard in New York last 
week when the United States Circuit Court 
of Appeals for the Second District issued 
an opinion in the suit brought by Kenneth 
E. Walser, as trustee in bankruptcy for 
Cohn, against the International Union Bank. 
The decision of the Court of Appeals re- 
verses the original decision of Judge Augus- 
tus N. Hand, in the United States District 
Court, who at that time dismissed the com- 
plaint of the trustee in bankruptcy. As the 
result of the reversal, Trustee Walser, who 
is now winding up the estate of Cohn, has 
received about $21,500 in cash from the 
bank. 

In the action brought by Mr. Walser, he 
was represented by Greenbaum, Wolff & 
Ernst and Edward S. Greenbaum and Jonas 
J. Shapiro, of counsel, while the International 
Union Bank was represented by Morris Hill- 
quit. The opinion issued by the Circuit Court 
of Appeals is rather lengthy and was sub- 
scribed to by Judges Manton, L. Hand and 
Swan. 

The complainant contended that moneys 
paid to the International Union Bank by 
Henry Wollenweber, who was assistant 
cashier, represented cash belonging to the 
Cohn estate. These payments, it was con- 
tended, were made to the bank only a few 
days before Cohn went into bankruptcy and 
the trustee charged that the bank was given 
preference. The officers of the bank orig- 
inally denied knowledge that Wollenweber 
had been accommodating Cohn and, conse- 
quently, did not know that the money fre- 
ceived from the assistant cashier represented 


part of Cohn’s estate. Judge Augustus N. 


71 


Hand apparently upheld this contention when 
the original suit was filed in the United 
States District Court and therefore dismissed 
the complaint. 

Greenbaum, Wolff & Ernst, attorneys for 
the trustee, however, appealed from this de- 
cision, and, as a result, the decree of the 
United States District Court was reversed 
with costs and the plaintiff was awarded 
the sum of $19,500 and interest from the 
date of suit. Since this decision was ren- 
dered, the bank has paid over $21,500 to 
the trustee, who has placed it in the estate. 

Cohn’s case, it will be remembered by 
many members of the jewelry trade, caused 
considerable excitement in the industry 
some months ago when the accountant and 
pseudo diamond dealer disappeared owing 
about $1,000,000. He was finally located 
in Newark, N. J., and after being brought 
back to New York was examined in the 
Federal Court and was later brought before 
the Criminal Court and sent to Sing Sing 
prison. Several of his accomplices were 
also convicted and sent to the same penal 
institution, where they are now serving out 
their sentences, 








Jewelry Disappears 





Bag Containing Articles Valued at $22,470 

Was Left in a Detroit Store While 

New York Salesman Went to Lunch 

Detroit, Mich. Sept. 23.—A jewelry 
salesman’s bag containing $22,470 worth of 
merchandise, including bracelets, necklaces, 
pearls, platinum rings set with diamonds 
and jade, mysteriously disappeared in 
Detroit shortly after noon on Sept. 21. The 
property belonged to C. V. Dougherty Co., 
Inc., of New York city and had been left 
in a retail jewelry store, it is stated, by 
Clarence V. Dougherty, a member of the 
corporation. 

He told the police he left the store at 
12:40 p.m. to go to lunch. The leather bag 
he left behind a counter at the store, advis- 
ing the employes he was leaving it in their 
care, he said. 

“We have been unable to find out what 
became of the bag,” Mr. Dougherty states. 

The following day a reward was offered 
for its return. The jewelry store in which 
the bag was left is one of the oldest and 
best known in the city. 





Clarence V. Dougherty of the C. V. 
Dougherty Co., Inc. 7 W. 45th St. New 
York, returned to his office last Saturday 
after aiding the police of Detroit, Mich., in 
searching for his bag containing jewelry 
worth $22,470 which mysteriously disap- 
peared from a well-known Detroit jewelry 
store. The loss of the concern is fully 
covered by insurance. 

Mr. Dougherty is well known in the trade 
and has been visiting concerns in Detroit 
for the past 10 years. Arriving in one 
large jewelry store, where he has _ been 
calling for years, he left his bag behind a 
counter in the rear of the store. This was 
about 12:40 p.m. on Sept. 21, and when he 
returned at 2:05 p. mM. the bag was gone, 
according to his report to the police. ~The 
police are still searching for the bag: 
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Changing Fashions in Jewelry’ 





Fall Jewelry Distinguished for Boldness and Simplicity 
of Design 


ene in jewelry change as natu- 
rally, though, of course, more slowly, 
as do styles in clothes or hats. Great-grand- 
mother’s “breast pin” disappeared as did her 
gold beads and ear-rings, until later genera- 
tions, recognizing their quaint and curious 
charm, thankfully ransacked family treasure 
chests and possessed themselves of the now 
priceless heirlooms. 

The jewelry of today—heirlooms to be— 








PLATINUM OR GOLD BRACELET IN SCROLL DE- 
SIGN WITH SAPPHIRE OR EMERALD ENDS 
AND DIAMOND PAVED CENTER 


also feels the inevitable trend toward growth 
and change. The actual transition may be 
almost imperceptible to the untrained eye, 
but it is constantly taking place. Just as 
there are motifs repeated in your rugs and 
silks and wallpapers, so are jewelry designs 
repeated to make a’ pattern in your diamond 
and platinum bracelet, or brooch, or neck- 
lace. There will always be new and beauti- 
ful patterns for these exquisite ornaments, 
and artists now at work in the studios of 
Paris could forecast, if they would, the 
jewelry that will be worn by fashionable 
women in their homes, the theatres and 
hotels, say, five years hence. 

In the main, jewelry this Fall is dis- 
tinguished for its boldness—one motif strong 
enough to stand by itself where before small 
facetted stones achieved their lace-like de- 
signs by reason of the spaces in between. 
Simplicity, which is synonymous’ with 
definiteness, may be said to be the keynote 





BROOCH OR BAR PIN WITH EMERALDS OR SAP- 
PHIRE AND DIAMOND PAVED BORDER 


and the Paris shops are emphasizing this 
cleverly in the links of the new bracelet and 
necklaces. 

You may choose from square links, circu- 
lar and triangular links, elongated links 
placed like bars—in fact, the variations are 
endless. One large link may be joined to 
three small ones and the next conceal a itny 
watch beneath the outward and visible de- 
signs. 

Yet the Paris jewelers, perhaps approving 
contrast, are also displaying many ornaments 
far removed from the strong modern sim- 
plicity of these chains. It is almost as 
though they wish to sponsor a revival of the 
effeminate jewelry of two decades ago. The 


———__. 


*From National Jewelers Publicity Association. 


pendants. and surety pins furnish the most 
striking examples, and included in these 
groups are designs of every description 
crusted over with brilliants. A large highly 
colored modern motif, that might be a cross 
between a childish attempt to trace a couple 
of. letters and a mystic Chinese symbol, is 
written simply in diamonds to be hung 
around the neck by a chain which is also en- 
crusted with diamonds. 

Other designs might be said to be veneered 
in diamonds—a bird with wings outspread, 
a crouching cat, a flower with leaves and 
stem faithfully repeated, a bow of ribbon or 
a buckle, “taken from life,” as it were, and 
reproducing the tiniest detail from the vein- 
ing in the leaf to the suggestion of flexibil- 
ity in the well-tied bow. 

After all, one’s jewelry reflects, or shculd 
reflect, one’s personality. Not every woman 



































BRACELET SET WITH EMERALDS OR SAPPHIRES 
WITH DIAMOND PAVED BORDER 


likes tailored clothes. If you are fond of 


ruffles and pleats, it is quite conceivable that 


your taste in ornaments will tend toward 
the elaborate and intricate. This is as it 
should be. With equal justice it may be re- 
marked that those who admire strength and 
simplicity will find that the most distinctive 
designs in the new jewelry this season are 
for them. 








Diamond Merchant Robbed 


— Cutter and Polisher Attacked 
by Bandits Who Escape with Loot 
Valued at $70,000 


MonTrEAL, Can., Sept. 26.—H. Belhomme, 
diamond merchant, at 10 Victoria St., was 
help up on the street by bandits and robbed 
of diamonds of the retail value of $70,000 
on the evening of Sept. 22. 

Mr. Belhomme is an expert diamond cut- 
ter and polisher, who for the previous week 
had been displaying his skill in a window of 
Scott & Bousquet Freres, Ltd. On leaving 
the establishment with the diamonds in a 
leather case, before he could reach his auto- 
mobile which was parked in the neighbor- 
hood, he was assailed, according to some 
witnesses by two men, while others say that 
the party consisted of three. One of them 
threw his arms about Mr. Belhomme’s neck 
half choking him. Unable to speak he sus- 
tained several blows from a revolver while 
holding tight to the valise containing his 
jewels. A blow on the head, the tugging 
of the valise and the choking sensation had 
their effect. The thieves snatching the bag, 
hurried to their automobile and got away. 
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Several shots were fired by a bandit through 
a’ window in the rear of the car. 

The rush hour crowd had its advantage 
for the bandits, as there were many persons 
who knew nothing of the real cause of the 
gathering. 

On previous days Mr. Belhomme had 
placed the jewels in the safe of the store 
where he was making the display. But on 
this occasion he took them with him in view 
of a prospective customer. The car used 
by the bandits was found by the police the 
following morning. It had been stolen from 
S. Burrang, of New York, and a Quebec 
plate, also stolen, had been substituted, in 
order to throw the police off the scent. The 
keys of the car had been left behind, and 
the bandits must have worn gloves as there 
were no fingerprints found on the car. 








Buffalo, N. Y., Retail Jewelers Con- 
sider Plans for Co-operative News- 
paper Advertising Campaign 


Burrato, N. Y., Sept. 23—Another step 
toward furthering plans for a co-operative 
newspaper advertising campaign was taken 
at the regular meeting of the Buffalo Retail 
Jewelers’ Association, held in the Hotel 
Statler last evening. The plan, which was 
outlined by members of the Worley-Dietrich 
advertising firm at the July meeting, was 
further enlarged upon and data furnishing 
a basis for financing the project was pre- 
sented to the members. 

It was the contention of the advertising 
men that it would be futile to entertain any 
advertising plan which would cover only 
the last three months of the year, as con- 
tinuity, they contended, was one of the es- 
sential features of any successful publicity 
campaign. It was agreed, however, that 
less space could be used during the re- 
mainder of the campaign. 

The only question now remaining is 
whether a sufficient number of jewelers can 
be interested in the scheme to make it feas- 
ible. Those who have seen the layout of 
the proposed advertising and have heard the 
plan outlined are enthusiastic over its pos- 
sibilities. It is now the task of the adver- 
tising committee to “sell” the idea to those 
who have been unable to attend the past two 
meetings. 

An alternative plan was submitted by 
J. C. Sickel, representing the Sellers Serv- 
ice, Inc., Chicago, by which outdoor adver- 
tising such as has been adopted by the St. 
Louis retail jewelers, would be used to 
stimulate the Christmas trade. Mr. Sickel’s 
proposal made a favorable impression and 
would have been given more serious con- 
sideration had it been presented at an earlier 
date. It seems doubtful that any action 
will be taken on it until a year hence. 








The Lancaster Optometrical Society held 
its September meeting Sept. 20, in the eve- 
ning, at Lititz. After a corn roast in Lititz 
Springs Park the business meeting was held 
at the home of Mrs. Geare L. Hepp. It was 
decided to arrange for a series of lectures in 
connection with kindred societies in adjoin- 
ing counties. Reports were presented by Dr. 
George R. Huber, Lancaster, on the National 
convention and by Dr. John L. Wertsch, 
Ephrata, on the State convention. 
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Annual Tax Report 





Boards of Tax Assessors in Providence, 
East Providence, Pawtucket and Crans- 
ton File Reports on Valuations 
and Assessments 


ProvipENCcE, R. I., Sept. 24.—During the 
past few days the Boards of Tax Assessors 
in the various cities and towns throughout 
the State have filed their annual reports on 
the valuations and assessments as levied for 
the year. In this city the total valuation of 
the ratable property, real, tangible and in- 
tangible is placed at $630,340,520 in the 1927 
assessment. This is an increase of $33,431,- 
530 over the valuation of a year ago. This 
levy is a record one, and from it Providence 
will receive a revenue of $11,994,950.36. The 
Brown & Sharpe Mfg. Co. holds fourth 
place in this year’s list of largest taxpayers, 
and is taxed on a value of $7,927,980, while 
in 1926 its property was valued at $7,906,240. 
The Gorham Mfg. Co., taxed on $2,274,060 
a year ago, drops to $2,079,220 this year. 
Among the individuals and firms assessed on 
a valuation of $50,000 and over are the fol- 
lowing identified with the jewelry and allied 
and co-ordinate industries located in this 
territory. 

Arthur L. Aldred, $77,120; American 
Brass Co., $50,000; American Emery Wheel 
Works, $406,680; American Enamel Co., 
$131,940; H. J. Astle & Co., Inc., $51,300; 
Herbert J. Astle, $78,000; Baird-North Co., 
$244,380; Emma M. Baker, $97,700; George 
M. Baker, $126,300; B. A. Ballou & Co. 
Inc., $125,600; Walter S. Ballou, $137,560; 
Belcher & Loomis Co., $371,900; Belcher & 
Loomis Realty Co., $650,420; George F. 
Berkander, $358,660; Beverly Land Co., 
$92,840; V. E. Black Co., Inc., $69,300; 
Blanding & Blanding, Inc., $249,300; Rich- 
ard W. Blanding, $61,400; Boston Store 
Land Co., $1,309,620; William J. Braitsch, 
$51,380; George Briggs, $74,500; Brown & 
Sharpe Mfg. Co., $7,927,980; Browning, 
King & Co., $105,000; J. Briggs & Sons Co., 
$51,100; John M. Buffinton et al. trustees, 
$125,000; Charles S. Bush Co., $75,000; 
Emma B. Bush, $328,360; Frederic A. Boss, 
$114,300; George S. Baker, $56,220; Charles 
S. Bush, $51,000. 

Callender, McAuslan & Troup Co., $1,112,- 
600: Walter R. Callender, $233,800; George 
S. Champlin, $65,700; estate of George B. 
and Waity A. Champlin, $151,000; S. B. 
Champlin Co., $145,300; Chapin, Hollister, 
Stone Co., $80,000; Josephine A., wife of 
William P. Chapin, $58,580; George L. Claf- 
lin Co., $168,460: W. H. Coe Mfg. Co., 
$105,600: George H. Cahoone Co., $61,000; 
Sarah FE. Cahoone, $60,300; trustees of John 
A. Callender estate, $78.000; George S. 
Champlin et al., $78,000; Albert W. Claflin, 
$53,500: Clark & Coombs Co., $62,000; 
Cook-Dunbar-Smith Co., $116,720; C. E. 
Mfg. Co., Inc., $51,440: Jane S. Callender, 
$110,000: Howard L. Carpenter, trustee for 
Albert Walker Co., $50,000; Costello Bros., 
Inc., $67,000: Cutler Tewelry Co., $73.880; 
Charles C. Darling, $217.640: E. M. Dart 
Mfg. Co., $231.480; William C. Dart, $61,- 
400; James C. Doran & Son, $274.480; Mary 
E. Dunn, widow of Mathew J. Dunn, $90,- 
820: Dyer St. Land Co.. $155,780; Day 
Building & Land Co.. $217.300: Lizzie A., 
widow of William H. Draper, $268,040. 
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E. B. Evans, executor will of Charles D. 
Waite. $92,300; Helen A. W. Evans, $66,- 
820; Jacon Ernstof, $606,329; Charlotte L., 
trustee under will of Jerome M. FitzGerald, 
$106,280; Dutee Wilcox Flint, Jr., trustee 
will of Dutee Wilcox, $314,280; J. A. Fos- 
ter Co., $148,500; Theodore W. Foster, 
trustee, $60,000; Theodore W. Foster & Bros., 
Co., $206,760; Fray Jewelry Co., $90,260; 
Fulford Mfg. Co., $90,260; Fuller Building 
Co., $406,460; Fulford Realty Co., Inc., 
$141,680; General Chain Co., $176,200; Gor- 
ham Mfg. Co., $2,079,220; W. T. Grant Co., 
$135,500; Ethel Gertsacov, $51,560; Guaran- 
tee Loan Co., Inc., $55,840; Art Hadley, 
$58,760; Hamilton & Hamilton, Inc., $97,- 
280; Harvey & Otis, $50,000; Arthur 
Henius, $61,760; James N. Henry, $139,060; 
William H. Jerrick, trustee, $155,520; Wal- 
ter Hidden, $1,097,760; John S. Holbrook, 
$102,700 ; Grace M. Holbrook, $63,340; Ed- 
ward B. Hough, $138,680; Frederick V. 
Hussey, $57,320; Percy and Archie H. Har- 
den, $56,700. 

Imperial Armour Rex Co., $98,140; Im- 
proved Seamless.. Wire Co. $115,800; 
Charles F. Irons, $136,720; Irons & Russell 
Co., $282,520; Industrial Trust Co., trustee 
for Henry W. Harvey, $369,700; Industrial 
Trust Co., executor will of William H. 
Draper, $50,700; Imperial Knife Co., $51,- 
700; Jencks Paper Box Co., $106,240; Juer- 
gens Jewelry Co., Inc., $72,600; Simon 
Klein, $112,820; Jacob Kotler, $51,460; 
Nathan Kaufman, $63,780; Walter S. 
Lederer, $359,680; I. W. Lederer, $106,480; 
I. W. and Walter S. Lederer, trustees, $259,- 
000; Lederer Realty Corp., $2,251,000; Wal- 
ter S. Lederer, trustee of will of Benedict 
B. Lederer, $414,840; Louis K. Liggett Co., 
$165,800; Livermore & Knight Co., $160,- 
000; T. W. Lind Co., $61,360; Ellis W. 
MacAllister, $85,480; Manufacturers’ Build- 
ing, $505,700; Edgar W. Martin et al., trus- 
tees of Martin, Copeland Co., $85,000; 
Frank W. Matteson, $524,530; Mary L. L. 
Mauran, wife William L. Mauran, $315,820; 
William L. Mauran, $117,300; Marion L. 
Misch, $524,480. 

Nicholson File Co., $1,569,700;* Paul C. 
Nicholson and wife, Martha F. S., $262,740: 
Samuel M. Nicholson, $523,300: Thomas A. 
and Catherine O’Gorman, $135,580; Ostby & 
Barton, $602,140; Erling C. and Helen B. 
Ostby, $122,540; Harold W. Ostbv, $54.600: 
Ralph G. Ostby, $52,700; Raymond FE. Ostby, 
$55,300; The Outlet Co., $1,228,800: John 
S. Palmer 2nd, $71,140: Julius Palmer 
estate, $537,040; Parks Bros. & Rogers. Inc., 
$53,600; Edmund H. Parsons, $62,840; 
Martha W. Parsons estate, $315,100: Pearce, 
Mauran Land Co., $305,280; Marsden J. 
Perry, $1,114,620; Alfred K. Potter, $85,500; 
Potter & Buffinton Co., $63,000; Frank R. 
Parsons, $129,400: Rau Fasterner Co.. $71,- 
300; Grace M., wife of Frank B. Revnolds, 
$69,560: Rhode Island Tool Co., $399,980: 
Everett I. Rogers, $65,800; Charles A. Rus- 
sell, $121,140: Rogers Realty Co., $97,880; 
Remington Realty Co., $59.920. 

Rhode Island Hospital Trust Co., trustee 
estate George Briggs, $359.000: trustee will 
of William A. Copeland, $158,900; executor 
will Edward M. Dart, $118,800; trustee will 
Aldrich B. Gardiner. $87,100; trustee Ed- 
ward Holbrook, $105,600: trustee will of 
Joseph P. Cory, $1.313.880; trustee of 
Charles W. Bubier, $80,400; trustee John S. 
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Holbrook, $105,600; administrator estate 
Arthur W. Claflin, $154,800. 

Samuels Land Co., $2,315,240; J. O. San 
Souci Co., $71,700; William A. Schofield, 
$105,700; Henry D. Sharpe, $841,520; 
Lucien Sharpe, $377,000; John Shepard, Jr., 
Real Estate Co., $1,526,080; J. T. Slocomb 
Co., $147,100; The Shepard Co., $1,797,940; 
Henry J. Spooner, Jr., executor estate Henry 
J. Spooner, $100,000; Summerfield Co., 
$163,720; Florence B. Stevens, $119,620; 
Frederick A. Stevens, $178,480; San Souci 
Realty Co., $91,060; John N. Schott, $181,- 
600; estate of Rachael, wife of Jacon 
Schwarzkopf, $86,820; Ellen D. Sharpe, 
$945,920; William A. Shawcross, $56,300; 
Archibald Silverman, $88,000; Charles Sil- 
verman, $101,240; Samuels Realty Co., $530,- 
760; Screw Machine Products Co., $84,000; 
Asher Stark, $51,330; Tilden-Thurber Corp., 
$262,040; Giustino Tortolani, $51,400; 
Scheindel, widow of Jacob Tanenbaum, 
$138,460. 

William A. Viall, $95,400; Vennerbeck & 
Clase Co., $60,000; Waite-Thresher Co., 
$341,380; William H. Waite, $637,720; A. T. 
Wall Co., $51,600; Ashbel T. Wall, $246,- 
300; D. M. Watkins Co., $178,580; Velena 
B. Watkins, $70,200; Byron S. Watson, 
$404,760; Howard D. Wilcox, $220,180; 
Edward C. Wilde, $263,300; Williams & 
Anderson Co., $124,260; Manuel F. Wil- 
liams and wife, $124,180; F. W. Woolworth 
Co., $400,000; Winsor & Jerauld Mfg. Co., 
$95,700; Whitestone Realty Co., $117,760; 
Annie M. Wolstenholme, $50,800; Westcott, 
Slade & Balcom, $69,700; Arthur L. Young, 
$51,840; Young Bros., Inc., $149,460. 

In East Providence the following affiliated 
with the jewelry industry are among those 
assessed this year on a valuation of $10,000 
and more; Abrasive Machine Tool Co., $45,- 
960; Frederick K. Goff et ux, $51,260; 
Ernest Higgins, $33,485; Ernest I, Manning, 
$35,745; Ida C. R. Tarbox, $36,400; Walter 
J. Towne, $11,150. 

In Pawtucket, among the taxpayers who 
are assessed upon a valuation of $25,000 or 
more are the following identified with the 
jewelry and allied industries: Blackstone 
Glazed Paper Co., $52,720; James M. Car- 
penter Tap & Die Co., $198,860; Deahy 
Bros., $55,000; David P. Deahy, $64,880; 
George H. Fuller & Son Co., $93,780; 
Charles H. Fuller, $29,660; David Harley 
Co., $129,820; David Harley Realty Co., 
$145,940; S. S. Kresge Co., $28,900; Lynd 
& Murphy, $52,000; National Coated Paper 
Corp., $157,540; O’Gorman, Inc., $73,840; 
Pawtucket Glazed Paper Co., $105,040; 
Rhode Island Cardboard Co., $234,720: 
Shartenberg & Robinson Co., $142,320; 
Standard Paper Box Corp., $35,480. 

In Cranston, R. I., the taxpayers assessed 
this year for more than $25,000 include the 
following: George N. Babbington, $40,260; 
Fannie M. Carpenter, $32,600: Horace F. 
Carpenter, $39,500; Horace F. Carpenter and 
wife, $27,940; Eustace F. Crees and wife, 
$62,160; Earl C. Devoll, $38,100; Walter 
Hough, $25,480; Kenney Mfg. Co., $71,500; 
Frederick V. Kennon, $29,560; Langelier 
Mfg. Co., $105,780; Harry C. Lindoll, 
$25,220; Alice M. Samuels, $45,100; Joseph 
Samuels, $116,500; Leon Samuels, $129,020: 
Standard Machinery Co., $326,640; United 
Wire & Supply Co., $351,920: Grafton H. 


Willey, $51,070. 


} 
i 
f 
{ 
t 
q 
f 
} 




















76 


THE JEWELERS’ CIRCULAR 





September 28, 1927 





$10,000 REWARD 


The above reward will be paid for the recovery of the following stolen 
articles of jewelry, and information leading to 
the arrest and conviction of the thief: 


One platinum ring, containing one square diamond weigh- 
ing 13.99 carats, setting bears imprint of a dog’s head, 
(trade mark of Boucheron & Co.). No scratch number. 


One ladies’ platinum ring containing square emerald, 
weighing 8.97 carats and some small diamonds. Setting 
bears imprint of a dog’s head. No scratch number. 


Diamond and emerald bracelet, consisting of flexible 
tapering band, one row square emeralds and two rows 
square diamonds in all platinum beaded setting. 34 em- 
eralds weighing 23.34 carats, 150 diamonds weighing 11.36 
carats, marked Tiffany & Co. Scratch number 5637. 





Diamond and onyx bracelet consisting of open tapering 
band with six onyx circles, 12 Marquise diamonds and 
diamond border in all platinum beaded setting. 12 
Marquise diamonds weighing 9.90 carats, 250 diamonds 
weighing 7.09 carats, 60 onyx, marked “Tiffany & Co.,” 
scratch number 5465. 


Flexible wide diamond bracelet 71/16” long, 11/16” wide. 
Eight diamonds weighing 4.77 carats, 563 diamonds weigh- 
ing 17.97 carats. Diamonds set in a design of eight roses, 
the large diamonds being the centers of the roses. A dog’s 


head stamped on clasp, and probably marked “Boucheron 
France.” 


If Any of the Above Described Articles Are Offered for Sale Please Notify Nearest Police 


Headquarters or Communicate With 
George W. Hildreth, 


District Attorney’s Office, Suffolk County 
Riverhead, L. I., N. Y. 


Albert R. Lee & Co., Inc., 


15 William Street, New York City 
Telephone: Hanover 0630 


This Offer Expires December 31st, 1927 


Keep this on file for reference 




















Practical Course in Adj usting 


a review of the laws governing the motion of the balance and balance spring 
in watches and chroriometers, and application of the principles 
deduced therefrom in the correction of variations of rate 
arising from want of isochronism, change of position 
and variation of temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, showing the 
causes that are operative in the variation of rate, and leading to 
correct remedies. To which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR WITH MODERN APPLI- 


ANCES; HOW TO CLEAN A WATCH PROPERLY; AND, THE 
LEVER ESCAPEMENT—SOME CURRENT DEFECTS IN IT AND 


HOW TO REMEDY THEM. 


By THEO. GRIBI 
Price $1.50 





THE JEWELERS PUBLISHING CORPORATION 
ll John St., New York 
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Stolen Jewelry Found 





Jewelry Taken from Plainville Stock Co., 
and Electric Drills Used by Burglars 
Discovered Buried at 
Barrington, R. I. 


PLAINVILLE, Mass., Sept. 24—A_ large 
quantity of jewelry, including property val- 
yed at more than $3,000 and stolen from the 
factory of the Plainville Stock Co. on the 
night of July 23, was discovered buried 
under the barn at 2 Meadow Road, Barring- 
ton, R. I., on Tuesday after the arrest on the 
premises of Loretta Gallagher, known also 
as Loretta Savage, on an indictment charging 
her with unlawful possession of burglars’ 
tools. 

Two electric drills and other tools found 
on the premises as part of the burglars’ out- 
ft discovered by the authorities have been 
identified, one of the electric drill bits and a 
bag of drills having been stolen from the 
garage of John H. Marshall of Portsmouth, 
R. L., and the other electric drill and a bench 
grinder being the property of Gilbert Coombs 
of Tiverton, R. I. 

In connection with the raiding of the Bar- 
rington premises and arrest of the Gallagher 
woman, the Federal authorities and Rhode 
Island State police have arrested “Paw- 
tucket Johnny” Connelly, a Pawtucket, R. I., 
gangster, with numerous aliases, who has 
served time for post office and bank robberies 
in several Federal and State prisons, on a 
Federal warrant charging him with the rob- 
bery of the Pawtucket post office on the night 
of Jan. 31, 1926, when stamps valued at 
$262,000 were stolen. Connelly was one of 
the notorious gang of gunmen and yeggs for 
whom the authorities, Federal and State, 
throughout New England have been search- 
ing for months, not ‘only in connection with 
the Pawtucket post office robbery, but also 
in the effort to end the series of safe-crack- 
ing jobs and other crimes which the authori- 
ties have laid to the gang. 

Connelly, arraigned before United States 
Commissioner Peter C. Cannon at Provi- 
dence today on warrants charging the rob- 
bery of the Pawtucket post office and also 
assault on an employe of the post office in 
such a manner as to endanger his life, 
pleaded not guilty and was held in $25,000 
bail for hearing Oct. 4. 

In the meanwhile Rhode Island investi- 
gators have been continuing their search for 
George (“Red”) Savage and other leaders 
of the Pawtucket gang. Savage, the au- 
thorities claim, was with Connelly, the mas- 
ter minds of the gang. Federal officials point 
out that the latter, on the two charges on 
which he is now being held, faces maximum 
sentences of 25 years for the assault charge 
and five years for breaking into the post 
office with intent to commit larceny. 

The fact of the recovery by the Plainville 
Stock Co. of approximately $3,000 worth of 
the jewelry stolen from the firm in July was 
revealed Wednesday night by Massachusetts 
State Detective Michael F. Flemming and 
Chief Frank P. Toner. of the North Attle- 
boro police, who, with Julian Weisman, 
president of the Stock Co., visited the bar- 
racks of the Rhode Island State Police at 
North Scituate, R. I., and recovered the 
material after identification had been estab- 


lished by Mr. Weisman. 
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The total value of the jewelry and un- 
finished gold stock taken from the Stock 
Co.’s plant was definitely stated Wednesday 
night as between $7,000 and $8,000. None 
of the gold stock was recovered, it is stated. 
The jewelry recovered was a new sample 
line and therefore considered of more than 
ordinary value to the concern. Captain Har- 
wocd, of the Rhode Island State police, states 
that “a large quantity, between two and 
three bushels of jewelry was found buried 
on the Gallagher premises at Barrington and 
removed to the North Scituate barracks. 
The lot of jewelry identified by Mr. Weis- 
man as belonging to the Plainville Stock Co. 
constituted a large proportion of that re- 
covered from the Barrington cache. Jewelry 
was also found in the house and barn.” Re- 
garding this latter, Capt. Harwood would 
not disclose the nature or value, nor would 
he say whether the identity of any of it 
was known to the authorities. 

Surprising Kenneth Lake, 18-year-old 
watchman at the factory of the Plainville 
Stock Co., as he was pulling the time clock 
at 12 o’clock on the night of July 23, three 
masked men cracked two vaults containing 
the jewelry and made their escape with the 
contents while Lake was so securely bound 
to a chair that he could not extricate himself 
and notify the police until four and a half 
hours later. Two of the robbers worked on 
the safe with electrically operated drills 
which were connected to lighting sockets in 
the office by the robbers. After taking the 
jewelry and gold stock from the vaults the 
yeggs escaped through the factory yard to a 
waiting automobile. The men were meagerly 
described at the time as being of foreign ex- 
traction, one being a mere youth, while the 
others were said to be of middle age. 

In addition to the large quantity of jewelry 
buried in the dirt under the barn at the 
Meadow road premises, it has been learned 
that rings and brooches filling two ladies’ 
handbags have been recovered from under 
the eaves of the barn. A bag of sheet silver 
is also reported to have been found buried 
under the barn, but its ownership has not yet 
been ascertained by the authorities. 

The weapons and burglars’ tools found on 
the premises included, in addition to the elec- 
tric drill bits and satchel filled with drills, 
several pistols, four shotguns, heavy wire cut- 
ters, sledge hammers and other tools which 
the authorities state to be one of the most 
complete burglars’ outfits discovered by the 
police in this section in a long time. The 
Gallagher woman has been committed to the 
Rhode Island State Prison for safe keeping 
in default of $15,000 bail. Interesting de- 
velopments are expected in a few days. 





= 





Crashing through a skylight on the sec- 
ond floor of the Empire Hotel, Mrs. 
Frances Groman, of 320 Wallace St., fell 15 
feet to the floor of the M. Lemp jewelry 
store, at 113 North Salina St., Syracuse, 
N. Y. She was taken to St. Joseph’s Hos- 
pital, where she received first aid treatment 
and was later taken to her home. Accord- 
ing to the police, Mrs. Groman had been 
employed at the hotel, caring for rooms on 
the second floor. A room between two 
others was locked and it was necessary for 
her to cross the skylight to pass that room. 
It is believed that she slipped on the glass. 
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Look Out for Him 


Check Swindler Who Fleeced Wilmington, 
Del., Jeweler Believed to Be Follow- 
ing County Fairs 
A man claiming to be a stock farmer at- 
tending State and county fairs, passed a 
fraudulent check recently on a jeweler at 
Wilmington, Del. It is believed that this 
swindler follows the fair circuits and may 
endeavor to pass similar checks on other 
jewelers. For this reason, the trade is noti- 
fied to be on the lookout for a man about 55 
years old, standing approximately five feet 
nine or 10 inches tall and weighing about 175 
pounds. He is clean shaven and has the ap- 
pearance of a gentleman farmer and has an 
easy, quiet manner and gray hair mixed with 
medium dark hair. He told the jeweler that 
he once lived in West Chester. The jeweler, 
however, is not certain whether he said 

Pennsylvania of New York. 

After giving the jeweler a brief history 
of himself, he stated that he wanted to buy 
a cheap wrist watch for his little girl. -He 
finally selected one and gave the jeweler a 
check for $28.20 drawn on the Galena Bank, 
Galena, Md., branch of the Chestertown 
Bank of Maryland. The check was re- 
turned later marked “no account” by the 
bank. 

Any complaints about this man or knowl- 
edge of his whereabouts should be sent 
either to THE JEWELERS’ Circuar, 11 John 
St. New York, or the Jewelers’ Security 
Alliance, 15 Maiden Lane, New York. 











Members of Cleveland Twenty-four 
Karat Club Hold First 
Fall Meeting 


CLEVELAND, O., Sept. 26—The first of 
the weekly luncheons and meetings of the 
24 Karat Club took place on Wednesday in 
parlor E of the Hotel Statler. The usual 
good attendance was on hand including sev- 
eral visitors. 

Walter Krewson, attorney for the club 
was present and took part in a discussion of 
the auction ordinance which has been violated 
on several occasions recently. One point that 
was brought out was that if individuals pur- 
chase the stock of a jeweler they cannot 
hold an auction until six months has expired. 
In the case of a corporation this does not 
hold, as the corporation still continues its 
entity, and the purchasers of the stock are 
legally new stockholders. Of course if the 
concern has had an auction within the time 
specified by law, another cannot be held until 
that time is up. 

The club’s exhibit at the Union Trust Co. 
lobby consisting of antique and modern clocks 
is arousing much attention and favorable 
comment. 








Benjamin Van Cleve, senior member of 
the jewelry firm of Parker & Van Cleve, 
Morristown, N. J., died Sept. 14, on his way 
to work. 

A new jewelry store ‘to be known as the 
Feffer Jewelry Co., Sidney Feffer, pro- 
prietor, has been opened at 1201 Broad St., 
Columbus, Ga., in the store recently vacated 
by Dierks Jewelry Co., which moved Sept. 1 
into new quarters at 18 Twelfth St. 
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“BUY FROM THE CUTTERS” 


GEMS 


AQUAMARINES 
CHINESE JADE 
TRES BLACK OPALS 
and other PRECIOUS 


and SEMi-PRECIOUS STONES 


AMERICAN GEM €> PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 


PARIS 
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CEYLON GEMS 


All kinds of Ceylon Gems such as star 
Sapphires, Star Rubies, Blue Sapphires, 
Rubies, Catseyes, Alexandrites and other 
semi-precious stones in stock. 


Cables “GENUINE” 


P. A. Keerthiratna & Bros, 


85 Chatham Street 
P. O. Box 294, Colombo, Ceylon 
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stone needs. 











We have six salesmen covering the country always ready 
to call on you. They will gladly help you select your 
If you’re not being regularly called on by 
one of our men, write us. We will have one visit you 
on his next trip to your territory. 


Diamonds, Pearls, Precious, Synthetic @ Imitation Stones 


S. NATHAN @& CO., inc. 


Importers and Cutters 
71-73 NASSAU STREET, NEW YORK 














THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 





Now Made in 
18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 


Also 
= SAFETY CATCH 


Open For Brooches, etc. Closed 


18K.White. 18K., 14K., Large and Small Size 
Descriptive Circular on Application 

Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN 108 Fatton st 


NEW YORK 








11 John St., cor. Broadway, New York 


The Buyers’ Directory 





Price, $1.00 
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1 Window Display Devices 

| A New devices for window display. 800 
jewelry stores in New York City using 
our products. Little Wonder Jewelry 
Holders, New Art Jewelry Display Cards, 
ete. Write for illustrated circulars and 
samples, all free. NEW ART MFG. CO. 
(The House of New Ideas), 15 East 
22nd St., New York. 








PLATINUM MELTING 


J, & H. BERGE xe yous ciey 
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Jewelry Store Robbed 





Bandits Overcome New York Jeweler and 
Two Friends and Escape with Loot 
Worth $2,000 
One of the first jewelry store hold-ups 
in New York occurring in several months 
was staged last Saturday morning with 
Joseph I. Brutten, at 2194 Eighth Ave., as 
the victim. The robbers escaped with 
$2,000 worth of diamond rings but not until 
Mr. Brutten had succeeded in getting the 
license number of the automobile in which 

the men fled. 

The hold-up occurred about 11 a. m. while 
Mr. Brutten was talking with a neighbor, 
Jacob Harris, proprietor of a drygoods 
store at 2204 Eighth Ave. While the jeweler 
and his friend were conversing two men 
entered with drawn pistols and commanded 
them to be quiet. Then they ordered the 
jeweler and his companion into a rear room 
and made them lie face down on the floor. 
Before obeying Brutten managed to slip a 
$600 diamond ring from his finger and toss 
it into a corner, while Harris did the same 
with $80 in bills from his pocket. 

While one robber stood guard over the 
two victims the other produced a black cloth 
bag from under his coat and began grabbing 
diamond rings from the show window and 
placing them in the bag. His activity 
there caught the eyes of Marcus d’Angelo, 
a barber from a shop two doors away, who 
stopped outside to peer into the shop. 
D’Angelo found himself promptly herded in- 
doors by a third man, evidently left on look- 
out, and forced to join the jeweler and the 
drygoods merchant on the floor of the rear 
room. 

With a final warning to their prisoners to 
“Stay there 10 minutes and keep your traps 
shut,” the trio ran out the back of the store, 
through an alley to 118th St. and to a parked 
automobile, in which they escaped. Mr. 
Brutten and his companions followed them, 
in time, the jeweler said, to catch the license 
number of the bandits’ automobile. 

The loss is not covered by insurance. 








Jeweler’s Trunk Robbed 


Traveling Representative of New York Con- 
cern Returns to His Hotel Room 
to Find Room in Disorder and 
Contents of Cases Missing 

St. Louis, Mo., Sept. 25.—Jewelry said 
to be valued at $20,000 was stolen from the 
room of Theodore L. Lyons, vice-president 
and traveling representative of the Globe 
Gem Co., 15 Maiden Lane, New York, at 
the Hotel Statler, last Friday night, accord- 
ing to a complaint made to the local police 
authorities. Lyons reported he left his 
room for dinner and when he returned an 
hour later he found it in disorder and a 
large trunk he had was broken open and a 
large amount of stones including opals, 
amethysts and topazes, etc., were missing. 
Several sample cases also had been looted 
and practically all of his line of unset stones 
had been taken. 

Mr. Lyons arrived at the hotel in the 
morning and after securing his room spent 
most of the day calling on the local jewelry 
trade. The last place he visited was that 
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of the Julius Friton Gem & Jewelry Co, 
121 N. 7th St. Returning to the hotel he 
locked his sample cases in the trunk as well 
as the trunk and left for dinner with a 
friend, On his return he found the trunk 
and cases broken open and looted. The hotel 
room door had evidently been opened by 
the robbers with a duplicate key and the 
trunk pried open. 

Reporting the loss to the hotel manage- 
ment, the police were notified but so far 
have found no clues beyond the statement of 
a negro chambermaid that she had seen the 
door open and three men inside apparently 
packing a grip. It is stated that the loss is 
covered by insurance. The theory is ad- 
vanced that professional crooks shadowed 
Mr. Lyons during the day and followed him 
to the hotel. 





At the office of the Globe Gem Co., 15 
Maiden Lane, New York, a JEWELERS’ Cir- 
CULAR reporter was told that Mr. Lyons 
was still in St. Louis, and that the only 
knowledge they had of the robbery was a 
telephone call received from him several 
days ago. 








Medal Commemorating the 
Birthday of President 
Hindenberg of Germany 





MEDALS play a much more important 

part in Europe than they do in Amer- 
ica at the present day. This is particularly 
true of Germany where not only great 
events but business events and family events 
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Death of Charles W. Miller 


Bloomington, Ill., Jeweler, Forced to Retire 
Because of Poor Health, Succumbs 
After a Long Illness 


BLoominerTon, IIl., Sept. 21—Charles W. 
Miller, aged 59 years, for 37 years in busi- 
ness here and one of the most prominent 
jewelers in this section of the State, died last 
Saturday at his home, after an illness of 
several weeks. Last April illness forced his 
retirement from business, and because of his 
poor health he sold his jewelry business to 
Anthony Ulbrich. 

Mr. Miller learned his trade under Charles 
A. Tappe, employed by H. H. Green at 
Center and Jefferson Sts., the location where 
Mr. Miller was later engaged in business 
many years. When he was 23 years old he 
established his own store and was always 
active in his business. 

Deceased is survived by his widow and a 
sister. 











Death of John W. Hannon 


Syracuse, N. Y., Sept. 26—John W. 
Hannon, 72 years of age, died at his home, 
170 Oakwood Ave., last Wednesday after an 
illness of three months. He was formerly 
one of the partners of Hannon Bros., jewel- 
ers, in the Monroe building. 

He was a member of local orders of 
F. O. E. and B. P. O. E. Surviving are his 
widow, Mrs. Nora L. Hannon, two sons, 
John T. and George B. Hannon, two’ daugh- 
ters, K. Louise and Annabelle Hannon, and 
one grandson. 




















MEDAL STRUCK IN HONOR OF BIRTHDAY OF PRESIDENT HINDENBERG 


are celebrated by the striking off of medals. 

An interesting medal which has just been 
struck in Germany is to celebrate the birth- 
day of President Hindenberg, on Oct. 2. 
On this date, many sport festivals will take 
place and the Hindenberg medal will be 
presented to the winners. 

The illustration which shows the observe 
and reverse sides of the bronze medal was 
taken by the N. Y. Times Wide World 
Photos. 








Jewelry valued at $1,000 was stolen from 
the window of the W. F. Newhall & Son 
store at Lynn, Mass., one day recently by 
one or more robbers who smashed the 
window with a stone. No trace of the 
thieves could be found. 


Funeral services were held at the home 
on Saturday morning and half an hour later 
in the Cathedral of the Immaculate Con- 
ception. Burial was made in St. Agnes’ 
Cemetery. 








Stockholders of the Royal Jewelry Co., 
operating stores in Davenport, Ia., Moline 
and Rock Island, Ill., have voted to change 
the name to the Rattner Jewelry Co. Max 
Rattner has been president and general man- 
ager of the company since its organization 
several years ago. Consolidation of the 
Davenport and Rock Island stores was an- 
nounced sometime ago and new equipment 
and fixtures have been ordered upon instal- 
lation of which there will be a formal 
opening. 
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IMPORTERS OF STONES 





Mirrors, Prisms and Lenses 


By James P. C. Southall. 579 pages; 247 illustra- 
tions and diagrams, and text-book of Geometrical 
Optics, written to serve as an introduction to the 
theories of modern optical instruments. Price, 
$4.50. 
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Look Out for Him 





National Better Business Bureau, Inc., 
Issues Warning Against Pearl Swindler 


The merchandise department of the Na- 
tional Better Business Bureau, Inc., 383 
Madison Ave., New York, sent out under 
date of Sept. 26, the following warning : 

“Anyone coming in contact with a person 
offering imitation pearls as fresh water 
pearls, please wire collect, whereabouts and 
details to the National Better Business 
Bureau. 

“Recently, an individual calling himself ‘G. 
H. Harrison,’ giving the addresses Fort 
Smith, Ark., and Box 377, Minneapolis, sold 
a Toledo jewelry firm what he claimed were 
six genuine fresh water pearls. His was the 
old, old story that he “needed money” and 
would sacrifice them for a comparatively 
few dollars. The jeweler bought them on 
the representation that a firm of Chicago 
jewelry experts had appraised these “pearls” 
and found them to be valued at $150. An 
inquiry sent to the Chicago firm of experts 
mentioned by Harrison elicits the following 
reply: 

“We are returning the six imitation pearls 
to you today. These are cheap celluloid 
imitation pearls and of no value whatever. 

“We get on an average of three shipments 
of duplicates of these sent in to us for valu- 
ation and it seems that somebody is going 
around the country selling these to unsus- 
pecting people and if it were possible to ap- 
prehend this party, it would be greatly to 
the advantage of the jewelry trade in gen- 
eral.’” 


Robbed for Second Time 


New York Jewelry Salesman Held Up by 
Bandits While on a Bus Between St. 
Paul and Minneapolis 


MINNEAPOLIS, Minn., Sept. 26.—While 
riding in a bus between St. Paul and this 
city, Herman Hamburger, a member of a 
New York diamond concern, was kidnapped 
and robbed of diamonds valued at approxi- 
mately $130,000. Mr. Hamburger was sit- 
ting in a bus when two men drawing re- 
volvers compelled him to leave the machine 
and get into a car which had been following. 
He was robbed while in the bandit machine 
and then thrown out of the car in South 
Minneapolis. 














In a telephone message to his office, Her- 
man Hamburger, a member of the firm of 
Kionka & Hamburger, diamond importers, 
48 W. 48th St., New York, reported that 
he had been robbed while riding in a bus 
between St. Paul and Minneapolis on Mon- 
day morning by thieves who relieved him 
of loose diamonds worth $130,000. This 
loss is fully covered by insurance, according 
to Mr. Kionka. 

Mr. Hamburger told his partner that he 
got in the bus at St. Paul, carrying his bag 
containing the diamonds. The bus was 
partly occupied and a little later two other 
men boarded the machine. One of the men 
sat beside Mr. Hamburger, while another 
took a seat close to him. As there were 
plenty of other seats in the machine, Mr. 
Hamburger became suspicious and after a 
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little while made a move as if to get off the 
bus. As he did so, the other two men 
started to follow him. By this time, Mr. 
Hamburger was thoroughly convinced that 
the men wanted to hold him up. Standing 
up in the bus, Mr. Hamburger informed 
the other passengers that the two men, of 
whom he was suspicious, were going to rob 
him. At the same moment the pair pulled 
revolvers from their pockets and commanded 
everyone in the bus to remain quiet. Mr. 
Hamburger was then ordered to leave the 
bus and on reaching the road was told to 
board an automobile which was following. 
Mr. Hamburger’s captors then drove the 
machine toward Minneapolis and while en 
route robbed him of his diamonds. When 
he reached South Minneapolis they threw 
him out of the machine and fled. 

This is the second harrowing experience 
with hold-up men that Mr. Hamburger has 
encountered within a little more than a year. 
Some time ago he was the victim of a 
10ld-up in Louisville, Ky. Since that crime 
was committed, several of the bandits have 
been caught and sent to prison. 








Publicity Association Takes 
Prompt Action on Harmful 
Article 





N the “Public Ledger” of August 29, the 
following article appeared : 


(Harmful Article) 
AuGust 29, 1927 


Gotham Day by Day 


By ROSS DUFF WHYTOCK 
Men Less Brilliant 


What has become of the diamond horseshoes 
that once adorned the cravats of Broadway’s 
sporting gentry? And what has become of the 
big flashy rings that men once wore as indicative 
of their monetary success? Visits to the haunts 
of men given to sporting proclivities fail to show 
many who are given to garish displays of jewelry. 
And for that matter, a general survey of jewelry- 
wearing in Gotham discloses a tendency on the 
part of most men to be modest in the wearing of 
such ornaments. It is noted that most successful 
men of culture make little if any display of 
jewelry. Diamonds seem to have fallen into gen- 
eral disfavor. If they are given to the wearing 
of rings on their little fingers, the stones are 
those of unobtrusive brilliancy. I know a man 
whose family has been identified with jewelry and 
precious stones for many years and who has never 
been known to wear any other jewel than a black 
pearl. Furthermore, he always wears dark cravats, 
and the pearl, more valuable than a diamond and 
the size of a thumbnail, is hardly noticeable. 


Immediately the Publicity Association 
called to the attention of the publishers the 
harm such articles do to our industry, and 
requested a discontinuance of similar articles 
in the future. 

On September 20, a correction was carried 
in the same newspaper, as follows: 


(Correction) 
SEPTEMBER 20, 1927 


Gotham Day by Day 


By ROSS DUFF WHYTOCK 


New York, Sept. 19. 
Maiden Lane is Manhattan’s most scintillating 
thoroughfare, for it is the street of jewelry and 
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diamond merchants, and the dazzling exhibits in 
the shop windows are a never-ending source of 
interest to the throngs. Diamonds not only appeal 
to those who love the beautiful but they are more 
and more being regarded as an investment, and I 
am told that many astute business men make it a 
rule to buy the precious stones at regular intervals. 
Diamonds may well be classified as exceedingly 
liquid assets, for they can be converted into cash 
more quickly than many supposedly giltedged se~ 
curities. Sydney H. Ball, the geologist, who has re~ 
cently completed an extensive study of the dia~ 
mond, says that the United States is now buying 
seventy per cent of the precious stones, : 

“The market for diamonds is world-wide, whilé 
that of even certain of the better stocks and bonds 
in times of stress is limited to a single exchange,” 
said Mr. Ball. ‘“‘The diamond is in a sense an 
international security. The sale of a diamond 
bought prior to 1920 should show the owner a 
handsome profit. Certainly fine gems are the most 
sane purchase among the luxuries. The general 
condition of the industry and the sane selling policy 
of the diamond syndicate suggest for the future 
firm or advancing prices, and for the finer stones 
of fair size advances are almost certain.” 








Milwaukee Jewelry Concern 
to Present Base Ball . 
Trophies to Best Hitter -' 





THE Bunde & Upmeyer Co., Milwaukee 

retail jewelers, are co-operating with the 
city this week in “boosting” the Milwaukee 
baseball team. The Brewer player who 
drives in the most runs during the remainder 
of the season will be presented with a silver 


























SILVER SHIELD AND WRIST WATCH FOR BASE 
BALI PLAYER : 


shield trophy and a valuable gold wrist 
watch by the Bunde & Upmeyer Co. The 
conditions give every Brewer an even start 
for the trophy and the watch. 

The city is, of course, watching the out- 
come of the city baseball games with great 
interest, and the Bunde & Upmeyer Co. is 
receiving a great amount of publicity, due to 
the presentation of the trophy. The win- 
dows of the company are displaying the 
trophy and pictures of the team. 








E. W. Paddison has leased a store in the 
Blue Ridge hotel block, Mt. Airy, N. C., 
and will open up an up-to-date jewelry store 
and gift shop, about Oct. 1. Mr. Paddison 
has been with Leonards jewelry store for 
several years, and a few years ago put a 
watchmakers’ skeleton loupe on the market 
which is enjoying a large sale. 
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Height 9%”. Base 192”. 
5” Silvered Dial. 8 day 
bendulum movement. 
Hour and half hour 
strike. List $18. Rec. 
Retail $15. Pacific 
Coast, List $20, P. C. 
Rec. R. $16.50. 


Here Is the Most Popular of all 
Seth Thomas Mantel Clocks 


The Sentinel 10-Retailing at $15.00 


| ian Spring the Sentinel 10 became a part of Seth Thomas line. It 
won immediate favor. Dealers bought and promptly reordered. 
In September it was featured in the Ladies Home Journal — and 
Jewelers in all parts of the country found that buyers were coming 
into their stores and asking for the Sentinel 10 by name. 


We attribute its popularity to two reasons. 


1. PRICE. Its reasonable selling price ($15) appeals to a 
very large part of the buying public. Many home owners 
had not realized that they could possess a Seth Thomas at 
so low a cost. 


2. APPEARANCE. It has the graceful lines that are obtain- 
able only by the finest cabinet making. It is a thoroughly 
good looking clock. The substantial No. 89 movement insures 
it a long, trouble-free life. 


The Wise Jeweler will keep a Reserve Stock of Sentinel 10 


Because this model turns over so quickly it is good business to keep 
two or three of them on hand. To be out of Sentinel 10 for even a 
few days may mean lost sales. 


Newspaper Mats 


Complete advertisements—or double and single column newspaper 
matrices of the Sentinel 10 are available on request. It makes an 
excellent feature clock. 


SETH THOMAS CLOCK Co. 


CHICAGO NEW YORK . SAN FRANCISCO 
215 W. Randolph Street 19 West 44th Street 278 Post Street 
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Jeweled Hair Ornaments 





Latest Styles of Arranging the Hair Develop New Bandeau and 
Other Gem Set Pieces 


Paris, Sept. 16—Paris is in a fever of 
excitement on account of the visit of the 
American legionaires, and the jewelers’ shops 
are decked with a number of novelties re- 
garded as particularly appropriate to that 
visit. While it is not probable that the Rue 
de la Paix, the Avenue de l’Opera and the 
very select business streets, being gradually 
adopted to the needs of the big shop in the 
Champs Elysees, will benefit very greatly 
from the visit, the Rue de Rivoli is certain 
to do a brisk trade. The day before the 
visit the shops were brightened in an im- 
perceptible manner that was apparent in spite 
of the bad weather, and the leading note to 
catch the fancy of the soldier on holiday, 
anxious to send something to his people at 
home, was diamonds. In the Rue de Rivoli, 
with its miles upon miles of arcades, espe- 
cially arranged for bad weather and too 
much sunshine—as a rule, Paris in Summer 
and Autumn suffers from the latter, not the 
former—it is rather imitation diamonds than 
diamonds that rule, while there is much rock 
crystal and pebble. These materials are 
much used for the very popular bandeau. 

This is made necessary by the peculiar style 
of hairdressing, or rather cutting, for 
ladies this Autumn. The hair, to be fash- 
ionable, is cropped closer than ever. The 
clipping machine is used to make an almost 
bare circle, about an inch in width, at the 
back of the ear, leaving it standing out very 
conspicuous, in contradistinction to last Win- 
ter’s mode, when the ear was always covered. 
The hair at the back of the head is cropped 
also to the height of the top of the ears, the 
only “fluffiness” being left on the top of the 
head, producing a somewhat extraordinary 
effect. This fluffiness is brought over the 
forehead in a fringe for evening wear, unless 
curls are worn. These, attached to a comb, 
which is again firmly affixed to a bandeau of 
linen, pinned tightly around the head, some- 
times cover the ears, falling to the neck at 
the side of the face; sometimes again they 
cover the temples, partially hiding the ears. 

This style of hairdressing as well as the 
French crop style, must be reckoned with 
when bandeau are being designed. The 
French crop coiffure entails the use of a 
damp brush to bring the hair tight to the 
head almost like a skull cap, and it is here 
that the inch-broad bandeau comes in, hiding 
the lack of hair and taking away from the 
severity of the.face. With the curls, a rope 
of diamonds is worn, the gems just lying 
among the hair, like dewdrops, the fastening 
being invisible. Another popular bandeau is 
formed of a strip of silver tissue braid, with 
brilliants, that cover the braid. Sometimes 
the braid is an inch in width, sometimes 
about a quarter of an inch. In both pearls 
and diamonds, these bandeau are made some- 
times quite flat, sometimes with the gems 
standing out, forming “pyramids,” while 
sometimes again, single diamonds or pearls 
stand out from the bandeau, lying on the 
white skin, which is a very effective manner 
of wearing them. At other times, the pearls 
or diamonds are sewn, two, at the intervals 


of an inch, with a third gem surmounting 
them. 

Sometimes the braiding has a green line of 
emeralds, or one of sapphires running be- 
tween the lines of brilliants ; sometimes again 
the two sides of a triangle pattern, with its 
base to the edge of the bandeau, is seen in a 
contrasting color. Sometimes occasional 
rubies are dropped into the central line of 
diamonds, rubies being seen to break the line, 
very often today in Paris. 

Tiaras, made in ivy leaf pattern, often with 
the edges of the leaves—that are in silver tis- 
sue—frosted with tiny brilliants, are very 
popular, but of course the diadem that is 
“patented,” so to speak, being the property 
of some noble family, is not copied, excepting 
for fancy dress balls. 

Combs, incrusted with diamonds, are very 
much worn, whether to hold the hair that is 
being allowed to grow long, back from the 
face, in the same way in which a child’s hair 
is held back, or in couples, to hold the curls 
covering the ears in place. These curls may 
be natural, but as a rule are artificial and 
attached firmly to the comb. 

The new mode of really exposing the ear 
through cutting away every bit of hair 
around it is naturally having a very decided 
effect on the ear-ring modes. Something 
massive is required to give breadth to the 
ear as well as to the face, and the ear-ring, 
made of seven small ropes of diamonds, 
hanging from a small “curtain rod,” attached 
to the lobe of the ear by a chain with a 
screw to hold, is seen. In pearls a 
similar pattern is worn, but the pearls are 
usually massed, and hang from a round or 
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If a long ear-ring is worn with this head- 
dress, it is also wide, the thick flat circle of 
jade, coral, tortoise shell or amber being 
popular. These ear-rings are also carried 
out in creole style, which is particularly ap- 
propriate to this style of hairdressing. A 
succession of “drops” in all kinds of pebbles, 
in lapis-lazuli, rock crystal and jet are: also 
popular. The drops are small, close to the 
ear, increasing in size as they fall to the 
shoulder. This type of ear-ring, without 
actually brushing the shoulder, threatens to 
do so, and gives a very piquant effect when 
worn by the young, for this mode of hair- 
dressing is intended for young faces. 


Together with. the diamond headdress, ear- 
rings, etc., brooches, both wide and long, are 
worn. Diamonds are set on what looks like 
a kind of network, taking the form of an 
oval, or of an oblong, with somewhat pointed 
ends, or a frank circle. The network being 
invisible, when worn with lace, for instance, 
the diamonds appear to have dropped, like 
dewdrops, on the gown and the effect is ex- 
tremely pretty. With this brooch, a bangle, 
in aluminum, or in silver—for silver is being 
much used for mounting diamonds, the rule 
being that the metal must be white—very 
slender, is seen, with diamonds, cut pear 
shape, dropping from it. These pear-shape 
“diamonds” are not real, but are in rock 
crystal or in mere glass, run to take the pear- 
shape. This type of “diamond” is frequently 
seen for the popular new brooch. 








Trophies Awarded Winners in 
Golden Gate Swimming 
Contest 





ON Sept. 18 Walter Spence of the Central 
Swimming Club of New York City, 
won the annual Golden Gate swim at San 
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AWARDS TO WINNERS IN GOLDEN GATE CONTEST 


square, that hangs in its turn from a rope 
of gems attached to a hook that pierces the 
ear. Pink and red coral is also seen for this 
type of ear-ring, while a somewhat quaint 
pattern for a young girl, is an ear-ring with 
pink and white pearls arranged alternately. 
Black and white pearls are also used, one 
rope of each color, side by side, while an 
ear-ring of this kind was seen in turquoise. 


Francisco, defeating a field of over 200 
entrants. 

Spence negotiated the short stretch of 
choppy water in 51 minutes and 10 seconds. 
Forty-seven trophies of various kinds were 
donated to the lucky swimmers by promi- 
nent San. Francisco business firms. The 
accompanying photograph shows a collec- 
tion of the trophies awarded the winners. 
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Great A. N.R. J. A. Convention Opens 


First Session of Twenty-second Annual Conclave Now Under Way in Milwaukee—Delegates 
Represent All Sections of the Country—Welcome by City Official and Others—Conven.- 
tion to Continue Until Friday Noon 's 


MILWAUKEE AUDITORIUM, MILWAUKEE, 
Wis., Sept. 27.—The great convention of 
the American National Retail Jewelers’ As- 
sociation to which jewelers throughout the 
country have been looking ahead is at last 
under way and every indication points to 
one of the most successful gatherings ever 
held. It is early as yet to form a definite 
idea as to just how large the attendance 
will be, but from the way that delegates 
have been arriving thus far it is safe to say 
that the 22nd annual conclave will take its 
place among the great conventions of the 
association. 

On Sunday night final plans were outlined 
and important questions considered at the 
meeting of the national executive committee 
held in the Hotel Plankinton. 

On Monday exhibitors were busy arrang- 
ing their merchandise for display to the con- 
vention delegates and other convention 
visitors, 

Just previous to the convention on Mon- 
day night a special meeting of all committee 
chairmen for the convention was held and 
the Milwaukee Wholesalers’ Association and 
the Milwaukee District Jewelers’ Club met 
to complete plans. The representative of 
THE JEWELERS’ CIRCULAR discovered that the 
Elgin National Watch Co. is going to fur- 
nish a wonderful lighting effect for the co- 
tillion dance Thursday night. The stunt has 
been a secret and some of the jewelers are 
going to have a surprise. It has “leaked 
out” generally, however, that all ordinary 
lights will be out and lights will be installed 
in white balloons. 

This morning the registration in the lobby 
of the Auditorium started as soon as the 
booth was opened and what between regis- 
tering, meeting friends and planning to at- 
tend the opening session delegates were busy 
up to the time of the calling to order of the 
first session of the conclave. 

Three of the city’s largest hotels, the 
Plankinton, the Republican House and the 
new Hotel Randolph, are receiving the vis- 
itors and no effort is being spared to provide 
for their comfort and convenience. All 
three of the hotels are located sufficiently 
near to the Auditorium so that the visitors 
can come and go at will, and the visiting 
delegates have expressed themselves as be- 
ing thoroughly satisfied with the arrange- 
ments. 

The entire city has prepared itself for the 
visitors. Downtown department stores have 
arranged special window displays for the 
convention and retail jewelers along Wiscon- 
sin Ave. and in the downtown section of the 
city are featuring their newest merchandise 
and are making every effort to draw the at- 
tention and interest of the visitors. 

The Auditorium itself is ahum_ with 
activity, with practically all exhibitors in 
their places, and the interest will continue 
until the doors of the big exposition hall 
close on Friday. All of the sessions of the 





convention are being held at the Auditorium 
and special arrangements have been made 
with the Auditorium Board so that luncheon 
can be served in the dining hall on Thurs- 
day noon, as well as today, these luncheons 
to take the place of breakfast luncheons 
formerly held at conventions. 

Exhibit space occupied by the manufac- 
turers and wholesale jewelers at the conven- 
tion ranges from 100 to 700 square feet and 
the individual displays are considered to be 





CONRAD J. BROTHERLY, PRESIDENT 


the largest that have ever been put on at a 
national convention of jewelers. The ex- 
hibits themselves are by far the most elabo- 
rate that any of the jewelers’ conventions 
have ever seen. 

The business sessions are being held here 
in Juneau Hall of the Auditorium, just 
across the beautiful lobby from Kilbourn 
Hall in the same building, where most of 
the exhibits are being shown. 

The official reception committee has been 
on hand since the convention doors opened 
this morning. The official committee con- 
sists of William H. Upmeyer, chairman; 
Henry W. Hank, Herman Bloedel, Charles 
Kasten, Ed Motl, Richard Seidel, Sr.; L. 
M. Nelson, J. R. Chapman, H. F. Vanderbie, 
Gus Keller and George Durner, Jr., and the 
greeters’ committee includes Arthur C. 
Kuesel. Adolph Possin, James Havlista, 
Clem Bethke, Ed Wals, M. B. Barkan, Gor- 
don Warnke, F. J. Theleman, Charles Tribe, 
Ed Maas, Otto Glahn, William F. Gollberg 
and A. F. Schuelenberg. 

Wives of visiting jewelers will be enter- 
tained with luncheons, teas, shopping trips, 
sightseeing tours and card parties. 

Mrs. A. C. Hentschel is president of the 
ladies’ auxiliary of the Wisconsin Retail 


Jewelers’ Association; Mrs. H. F. Vander. 
bie, Eau Claire, is vice-president; Mrs, EF. 
R. Fuchs, Milwaukee, secretary; Mrs. F. J. 


Ansorge, Green Bay, treasurer. These 
officers will superintend the entertainment 
program. 


The reception and registration commit- 
tee includes Mrs. H. F. Stecher, chair- 
man; Mmes. A. W. Anderson, H. Ff. 
Vanderbie, E, C. Anger, E. R. Fuchs, F, J. 
Ansorge, John Stouthamer, A. J. Stoessel, 
Leroy Steller and Arthur Bachman. 

The entertainment committee for the 
luncheon, museum tour and shopping tour on 
Sept. 27 includes Mrs, Edwin Maas, chair- 
man; Mmes. Edward Jensen, Arthur 
Meyers, Sam Dalin and E. H. Motl. 

The card party committee includes Mrs, 
Tom Platzer, chairman; Mrs. E. L. Feiling, 
Miss Lillian Van Ess, Mrs. H. J. Oberst, 
Mrs, Oscar Knobla and Mrs. A. G. Schulen- 
berg. 

Enough delegates had arrived at the 
Plankinton hotel Monday night to hold a 
small sized convention. The south is well 
represented and a large delegation is on 
from New York headed by Scheer, Leinin- 
ger, Camp ard Feldman. All regional 
vice-presidents are here as_ well as 
many ex-presidents including Max Jennings, 
the “daddy” of them all. Jewish holidays 
may interfere with attendance from some 
States at opening of convention. 

Among others who are already here are 
Armand Jessep, vice-president for the Wes- 
tern district; E. O. Little, vice-president for 
the Central District; Charles T. Evans, 
treasurer; Edward H. Hufnagel, former 
president; and A. W. Anderson, secretary. 

There are 35 exhibitors at the Plankinton 
Hotel and 15 at the Auditorium. In the ho- 
tel lobby is a sign welcoming the A. N. R. 
J. A. and another opposite reading “Dallas 
wants the 1928 convention.” 

Never before at a national convention has 
the executive committee worked harder to 
make the affair a success. President 
Brotherly and his brother officers were in 
session all Sunday afternoon and evening 
and all Monday afternoon before the mat- 
ters under consideration were finally disposed 
of. The topics on the regular program are 
most important but more important still will 
be some of the matters that will be laid 
before the convention for consideration. 

Among these is the adoption later of an 
absolutely authentic birthstone list to be de- 
termined upon after most careful study of 
the subject. Another will be the question 
of opening the membership of the A. N. R. 
J. A. to wholesalers and manufacturers with 
the view of making this a jewelry organiza- 
tion representative of all branches of the in- 
dustry somewhat on the lines of the Cana- 
dian association. If this cannot be done some 
step may be taken to form a co-operative 
committee of all the trade organizations or 
an organization like the United States 


re 
tic 








ler- 
ese 
ent 


it- 
ir- 





September 28, 1927 


Chamber of Commerce that can speak for 
the jewelry trade as a whole. 


Opening Session of the Convention 

A drizzling rain and the fact that the 
auditorium is about eight blocks from the 
Plankinton Hotel caused a slight delay in the 
opening session which started at 10:25 
o'clock in Juneau Hall, which was only 
partly filled. A pianist played popular selec- 
tions while the delegates found their seats. 

President Brotherly asked all to sing 
“America.” He then introduced Rev. Dr. 
Stanzell, who delivered a long invocation 
in which he asked a blessing on the 
jewelers and the convention. 

WELCOME BY MAYOR HOAN 

Mayor Hoan, who welcomed the delegates, 
received a warm reception. He dwelt par- 
ticularly on the crime situation in Milwaukee, 
telling how free was the city from criminals 








a WHO DELIVERED THE 


HENTSCHEL, 
ADDRESS OF WELCOME 


which resulted in the insurance rates being 
reduced 50 per cent. He told how this had 
been done by the officials and said it had 
been in great part due to the modernizing 
of the police administration. 

The mayor went into detail as to how they 
had cleaned up the police department, 
eliminated graft and obtained a situation 
where criminals had no hold. The mayor 
said that criminals find no place to stay 
in Milwaukee for every officer receives 
bulletins of every crook wanted and his ad- 
vancement depends on his ability to catch 
these crooks. The police in Milwaukee, he 
said, are respected and get co-operation 
from all classes. He also told how crime 
was prevented among the youth by intelli- 
gent social work. He said that he expected 
crime to continue to decrease with a like 
decrease in insurance rates. He spoke for 
three-quarters of an hour, ending with a 
discourse on the greatness of American 
Principles of government which rigidly ap- 
plied with a spirit of tolerance can help 
eliminate crime and poverty. 

President Brotherly stated that the jewelers 
were glad they came to Milwaukee, where 
they were so safe. He then introduced A. 
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C. Hentchel, president of the Wisconsin Re- 
tail Jewelers’ Association, who extended a 
cordial welcome to the visitors. He said: 


ADDRESS OF WELCOME BY A. C. HENTSCHEL 


“This is indeed an auspicious event in 
the history of the Wisconsin Retail 
Jewelers’ Association. We bid welcome to 
the American National Retail Jewelers’ 
Association convention of 1927 in Mil- 
waukee. 

“Long have we planned and waited for 
this moment to say ‘Welcome Jewelers of 
the United States.’ 

“After listening to our mayor’s hearty 
and sincere greeting there is not much to 
be added to show you that we are glad to 
have been here. 

“You will be among us for the next four 
days, discussing business and enjoying social 
intercourse with one another. We _ hope 
and pray that when you leave nothing will 
have been left undone to make your stay 
here both profitable and enjoyable to you. 

“Your ladies are also included in our wel- 
come. The ladies of the Ladies’ Auxiliary 
of the Wisconsin Retail Jewelers’ Associa- 
tion are most happy to help us in making 
your stay in Milwaukee pleasant by enter- 
taining your ladies while you are busy in 
convention sessions. 

“May I again say to you ‘Welcome Mem- 
bers of the American National Retail 
Jewelers’ Association to Milwaukee, the 
Metropolis of Wisconsin.’ ” 

Arthur A. Everts, Dallas, Tex., a former 
president of the A. N. R. J. A., responded to 
the address of welcome. Mr. Everts was 
greeted with great applause. He said: 


RESPONSE OF ARTHUR A. EVERTS 


Mr. Mayor, Mr. State President and all denizens 
of this delightful State, who join in this happy 
welcome to your great city and wonderful com- 
monwealth, we thank you. We know that we 
are going to like you, we know we are going to 
enjoy our stay, we know that we are going to bear 
away in our hearts helpful memories of these de- 
lightful convention days. 

To the speakers I must note their rare discern- 
ment. Far too few people realize what highly im- 
portant part the jewelers play in the forward move- 
ment of civilzation and the happiness of the world. 
Far too many look upon jewelers as only vendors 
of unnecessary luxuries. Somewhat like that 
Arkansas farmer, who in a country store cne day 
saw a Summer boarder come in and purchase night 
shirts. 

“What wuz them things that thare feller bought, 
Jim?” 

“Those were night shirts, Mr. Johnson. Wouldn’t 
you like to buy some?” 

“No, Jim, No. I don’t need no night shirts. 
Yuh see, I don’t run around much at night.” 

Too many folk don’t realize how much they need 
the jeweler’s wares. Just imagine the world with- 
out collar buttons. Visualize, if you can, a million 
leading citizens with their heads under beds and 
dressers, looking, looking, looking, for collar but- 
tons that had never been made! Or, the first 
families of Virginia waiting, waiting, waiting, to 
be born with silver spoons in their mouths, and 
there were no jewelers to furnish the spoons! 

A few Summers ago I broke into a luncheon of 
the Rotary Club of Milan, Italy, and asked for the 
Rotarian jeweler. I was informed by a high up 
member that. “we have no Rotary jeweler. You 
see Rotary is new in Italy, Mr. Everts, and we 
are going slow. Must be careful whom we admit to 
membership.”” When their chairman called upon 
me to speak I mentioned what their member had 
said about admitting the jeweler, but called their 
attention to the fact that if there were no jewelers 
there could never have been any engagement rings. 
If there were no jewelers’ engagement rings, then 
there certainly could have been no wedding rings, 
and if no jewelers’ wedding rings, then there could 
surely be no dear little baby rings, and so the 
population of the earth must stop. 
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Yes, and I would also call to your attention, 
Italian Rotarians, that had there been no jewelers 
in Queen Isabella’s capital, that this monarch 
could never have owned priceless gems to pawn, 
to secure cash with which to outfit your Italian 
navigator, Christopher Columbus, for his wonder- 
ful voyage; and in consequence we Americans might 
never have been discovered. 

Again we thank you for your smiles and kindest 
words of welcome, and promise to attend all con- 
vention sessions, visit all the wholesalers’ booths, 
attend all your infair functions, see all your sights, 
eat all your delicious foods, and absorb all your 
enthusiasm, in order that we may all be better 
able to carry out the trust that the American 
people have committed to the jeweler, the greatest 
and most enjoyable craft in all the earth, greatest 
because jewelers have the opportunity and the will 
to do great service, and spread great happiness, and 
the most enjoyable because we have the reputation 
for being rich, yet never have the worry of taking 
care of their money. 


ADDRESS OF PRESIDENT BROTHERLY 


President Conrad J. Brotherly started his 
address by praising Wisconsin and telling 
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of the pleasure afforded by the opportunity 
of holding the convention in Milwaukee. 
He began his address at 11:15 and spoke 
during the remainder of the morning session. 

President Brotherly took up a most im- 
portant subject early in his address. He first 
recommended to the convention that the 
A. N. J. R. A. open its membership to 
manufacturers, wholesalers and importers 
with the idea that through an all inclusive 
organization built around the Retailers As- 
sociation as a nucleus the problems of the 
trade now delayed in solution by lack of 
close contact could be solved more quickly, 
more harmoniously and with greater satis- 
faction to the trade as a whole. The matter 
is to be submitted to State associations dur- 
ing the year and if the majority approve 
the change it will be acted on at the next 
national convention. 

He went deeply into the work of the pub- 
licity association regretting the fact that only 
$825,000 had been subscribed to the four 
year fund. an amount truly insignificant in 
comparison with needs. He stressed the im- 
portance of the manufacturers aiding this 
fund if the retailer is to progress. He 
highly praised the showing in advertising 
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already made with this inadequate fund and 
gave especial praise to the real publicity 
work carried on in defending the industry 
against injurious attack in the press, and 
getting the proper kind of articles published. 

Discussing the important work of the 
Harvard research bureau and its value to 
the trade he took up the subject of a proper 
birthstone list saying the present list should 
give place to one that was beyond criticism, 
and one that will be acceptable to jewelers 
all over the world. He urged the appoint- 
ment of a committee of experts to undertake 
this work. 

President Brotherly spoke on the necessity 
of increasing membership, urging all jewelers 
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to interest others in the association. Another 
recommendation was that secretaries of the 
state bodies get in touch with their regional 
vice-presidents and arrange convention dates 
that do not conflict. 

In ending his third term as president he 
expressed appreciation for the honor and 
told how much he had benefited by the ex- 
perience and what it had meant in the way 
of education. He eulogized the executive 
committee and the vice-presidents and other 
officers for their arduous painstaking work 
in behalf of the organization and thanked 
the State officials for their hospitality and 
co-operation. The trade journals and those 
who conduct them, also came in for fulsome 
praise. 

Mr. Brotherly closed with a thought that 
was as to what the jewelry business meant 
to those who are in it and to the public at 
large. He urged all to have faith in their 
work and to conduct business so that they 
will render more and better service to others. 
He closed by asking all to pledge them- 
selves to renew interest in the association 
and its work. 


The Noon Luncheon 


The noon luncheon was fairly well attended 
and the excellent address delivered by 
Alexander Vincent, secretary of the Sterling 
Silversmiths Guild of America, on the 
subject “Increasing the Sales of Sterling 
Silver” was much enjoyed. He said: 
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ADDRESS OF ALEXANDER VINCENT, SECRETARY, 
STERLING SILVERSMITHS GUILD OF AMERICA 
With the passing of each year and the privilege 

your annual convention the 


of addressing you at 
feeling becomes moe deeply embedded that I am 
truly developing into a veteran jeweler. It was 
with no little pride two years ago that I noted the 
genuine acclaim with which you greeted my an- 
nouncement on behalf of the Sterling Silversmiths 
Guild of our program to limit the number of 
Sterling flatware patterns—with which you greeted 
the pledge of our members to turn out henceforth 
no more than one new Sterling pattern every two 
years. Again last year you accorded the same gen- 
uine acclaim to the developments we were able to 
announce respecting our national co-operative ad- 
vertising campaign. Now for the third year I come 
to you again representing the Sterling Silversmiths 
Guild to announce another activity which when you 
have grasped its full significance I am confident 
you will recognize as truly the most progressive 
step that has been taken in our jewelry industry 
at least during this present generation. 

The Sterling Silversmiths Guild is composed of 
those manufacturers of sterling silver who have 
vision, who recognize that an industry if it is to 
expand and grow must work not only for the im- 
mediate present but must build for the future. We 
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are a group of manufacturers with but a single 
aim. That aim and purpose is te enlarge the 
market for our product. We realize full well that 
our objective. can be attained not simply by work- 
ing together as a group of Manufacturers, but 
that of necessity we must broaden the scepe of our 
cooperation, enlarge the scope of our activity and 
secure the full and complete backing, support and 
endorsement of the retail jeweler. 

There is no romance that has been written that 
is quite as inspiring as the story of the develop- 
ment of American business during the past 20 or 
Up to a few short years ago manufactu- 
centered largely arcund the 


Those problems. practically 


30 years. 
rers’ problems were 
question of production. 
all of them, have been solved, and nowadays there 
is gradually developing realization of the fact that 
effort is best and most profitably spent in working 
to enlarge markets. This problem to expand 
markets is commonly spoken of as the problem of 
distribution. 

Up to comparatively recent times it has been 
rather generally accepted that there has heen just 
one answer. one possible ccurse open to Manufac- 
turers in this effort to enlarge their market. This 
answer commonly has been accepted to lie largely 
in just one simple mazic word—the word ‘“Adver- 
tise.” There is no question whatever about the 
power of advertising. Outstanding and phenomenal 
industrial successes, founded in some instances on 
little else than lavish use of advertising funds are 
too numerous to mention—are certainly too num- 
merous to allow of anyone seriously questioning 
the power of advertising. The consumer it would 
seem can still be interested through the printed page 
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and despite the keener advertising competition that 
is rampant today, despite the mounting costs of 
such appeals and the consequent necessity for in. 
creasingly large appropriations for the job, there js 
but little rcom to doubt the effectiveness in a very 
general way of national consumer advertising, With 
these constantly mounting costs, with this keener 
advertising competiticn, however, there has happily 
developed a more questioning mind among those 
responsible for merchandising policies. Your manu- 
facturer and your advertise: in general is becom. 
ing more inquisitive; he is beccming 
in his demand for tangible results. 
Let me give you a specific example. The copper 
and brass industry several years ago formed an as. 
sociation known as “The Copper and Brass Re. 
search Bureau.’”’ Through that bureau they in. 
augurated an extensive co-operative naticnal ad. 
vertising campaign generously financed to tell the 
story of that industry to the public at large through 


more insistent 
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the pages of national magazines and newspapers. 

After the lapse of a year or a little more the 
directors of that campaign, took inventory. They 
found their efforts had resulted apparently in a 
certain amount of added consumer interest and a 
considerable amount of additional inquiries, and yet 
the actual increase in sales did not seem to be com- 
mensurate, either with the additional interest evi- 
denced cr with the money expended. And so an 
investigation was made and _ that investigation 
brought out case after case after case where con- 
sumers had been interested in the subject of brass 
and copper fittings to the point of asking their deal- 
ers for them, speaking to their architects and so 
on, but down at bottom the interest evaporated. 
practically all disappeared and did not result in 
any particularly worthwhile increase in sales. 

They carried the investigation further and found 
that these who actually sold the product, those who 
met the customer in h‘s final contacts, were indif- 
ferent or not informed. In short the weakness of 
the entire effort to expand and build up that 
market was found to rest in the fact that there 
had not been developed to back up the advertising 
effort an efficient corps of salesmen. The adver- 
tising itself in that industry was doing its own 
jeb and doing it well. It was arousing consumer 
desire but consumer interest and consumer desire 
were not sales. The campaign had to be backed up 
at still one other point. There had to be created a 
corps of interested and efficient salesmen to carry 
through, to develop this interest, this desire into 
what is the ultimate objective of us all—actual 
sales. 

To go on with the example, the industry decided 
to mark time so to speak. so far as actual con- 
sumer advertising was concerned and _ they set 
themselves to the task of developing a plan to im- 
prove salesmanship methods, to supply information 
and suggestions and advice to the men actually 
dealing with the customers, They did their job to 
such good purpose that the industry literally 
leaped ahead and made gigantic strides, increas: 




















September 28, 1927 


ing its market and its distribution not by the four 
or five per cent increase that had followed its first 
year of advertising alone, but in a way that you 
would hardly believe possible. Well, gentlemen, I 
can give you the facts—the man who directed that 
work for the copper and brass industry tells me 
that in 1921 before this plan was put in effect the 
per capita cc nsumption of copper and brass pipe 
was something less than 7 pounds, in 1926—that 
is after 5 years the per capita consumption was 
slightly over 15 pounds. ; 

The problem of each industry today is not so 
much to create consumer interest and desire—that 
we know can be done—we know how it can be 
done—rather, the problem is to make sure that 
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that interest and desire culminates in actual sales. 
We must develop.a corps of salesmen who actually 
will sell: the product, who will explain the product 
to those people who evidence interest or curiosity 
in it by their inquiries. 

In days gone by your national advertiser has 
been content to judge the efficacy of his advertising 
with a simple study of his books. When his busi- 
ness has increased he has been wont to ascribe that 
increase arbitrarily to his advertising campaign. 
When his business has stayed put he has been 
wont to accept the assurance of the publisher, the 
advertising agent and what not that business gen- 
erally has suffered a decline and that he has been 
mighty fortunate to have stayed put. When his 
business has declined he has been prone to believe 
that it would have declined much more if it had 
not been for his advertising campaign. Those days 
I believe are happily gone. Advertisers today are 
beginning to look for more tangible results and I 
think truly it is a happy omen for it necessarily 
means the ushering in of that period in the devel- 
opment of American business when a keener and 
more systematic study will have to be made of the 
methods of distribution. 

That frankly, gentlemen, is the position of the 
sterling silverware manufacturers today. We want 
to know more specifically, more definitely, what re- 
turn are our advertising dollars bringing to us and 
to you. We have analyzed the results of our first 
two years’ national cocperative advertising cam- 
paign. We are persuaded that it has been effective 
and we feel that it can be made increasingly more 
effective from the angle of increasing consumer 
interest and desire in our product. We are 
thoroughly persuaded at the same time that all the 
advertising we may do must fall far short of 
its possible accomplishments unless and until there 
is built up and developed on the other side of the 
jeweler’s counter that efficient salesmanship which 
will assure sympathetic display, intelligent presenta- 
tion and thorough understanding of the product. 
If we are to attain our goal there must be developed 
enthusiastic and active dealer cooperation. 

I wonder if we jewelers today realize the tre- 
mendous possibilitieés that we have in our sterling 
silver department alone. In the various tasks we 
have undertaken as a Guild to expand and develop 
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the market for Sterling we have had occasion to 
call in expert analysts from the outside, not once 
but several times, and I have been impressed how 
invariably the reaction of all these investigators is 
identical. The comeback of all of them is: ‘Your 
industry is surprisingly small in view of the 
tremendous possibilities that lie before you.’’ Every 
last one of them is enthusiastic about the possi- 
bilities of enlarging this market and enlarging it so 
sizably as to be unquestionably profitable to all 
concerned. 

The mine owners, the producers of silver have 
been so thoroughly persuaded of the possibilities 
that lie before us that they are contributing one- 
half of all our expenses both in the matter of 
national advertising and in the work we are now 
inaugurating along sales promotion lines. They 
are convinced that we can increase our distribution 
tremendously in a comparatively short time, and 
they are backing up their conviction with their 
cash. Understand me rightly when I speak of in- 
creased distribution. I am speaking not in any 
sense of more outlets for Sterling Silver but rather 
of the opportunities that lie before the present dis- 
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tributors to enlarge the market if we can but once 
reach the point at which we will all take off our 
coats and work at this job together. 

In our approach to enlarge our market we have 
established within the Guild a sales promotion de 
partment. We have put in charge of that depart- 
ment a man fitted by experience and training to 
direct the work at hand and to carry it through to 
a successful conclusion. The message I want to 
leave with you today is in a strict sense the mes- 
sage of that department—the message of our Guild. 
It is this, That as long as it is possible for a 
prospective Sterling customer to ask a clerk be- 
hind the counter some simple question about the 
product without receiving a simple understanding 
reply, it is open to grave question whether it is 
worth further effort to attempt to develop con- 
sumer interest and desire through increased adver- 
tising. It is a big task properly to train and edu- 
cate our sales forces, but to say that is an impos- 
sible task is to fly in the face of experience. It 
has been done in other industries. We can do it 
in ours. 

Our Guild, however, dces not propose simply to 
stop there, simply to say it is a job that must be 
done, but with a thoroughness that has come to 
be characteristic of the Sterling Silverware Manu- 
facturers in the Guild we have covered all the pre- 
liminary ground work and have made available the 
tcols with which that job can be speedily done. 
We have prepared for this purpose the course in 
selling Sterling Silver. 

I want to talk to you very frankly about this 
course. I don’t believe it should be necessary to 
spend any time establishing the value or need 
that exists for better salesmanship. If any of you 
have any doubts on this score get some friend of 
yours who is not known to any of your clerks to 
go into your store and do some shopping. Have 
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him report back to you and I warrant that when 
he reports you will say that sales training is neces- 
sary. 

The Guild has done just that. We have been 
in your store. We know that sales training is 
necessary and we know that until it is done all the 
rest of our work of trying to arouse consumer in- 
terest is relatively wasted effort. We have not only 
been in your store but literally in hundreds of 
jewelry stores throughout the country. We have 
engaged the Business Training Corporation to hire 
trained and experienced shoppers to find out how 
silver is sold and to report back to us exactly what 
takes place when a person tries to buy Sterling 
Silverware. 

I have in my hand just a few of the hundreds 
of reports we got back, These reports give details. 
They give the story of the shopper’s experience 
from the time he or she went into the store until 
she left. They record the conversation. They tell 
what was done and what was said. 

I could go on with any number of interesting 
results of those shopping experiences, but I would 
rather you follow the suggestion I made at first. 
Get the information first hand. You would almast 
think I was painting a picture and exaggerating. 

We are going to assume then that we all 
recognize that the sales training work is necessary. 
How then are we going to do it. The training 
course we have prepared has been edited with the 
cooperation of the Business Training Corporation— 
the outstanding company engaged in this work in 
the country. The material with which the course 
has been built is practical. It is not theory. It is 
not a compilation of broad generalities. It is the 
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result of the combined energies of every factor in 
the industry who have worked together to find 
ways of increasing the sale of Sterling Silver. It 
concentrates in the most practical. usable form the 
best ideas on art, design, craftsmanship, and sell- 
ing that has been developed by the industry. It is 
based on facts—not theory. It is built on the suc- 
cessful sales methods of the most practical men 
in the industry. It includes what experience has 
proven right—not what some one thinks should be 
right. The methods outlined and developed can be 
used in your store. They suggest ways of building 
a larger and more profitable Sterling business, for 
cutting down the number of people who walk out 
without buying—of making more customers. It is 
completely and accurately illustrated. The right 
and wrong methods are shown. The best way of 
displaying, handling, and selling Sterling are pic- 
tured. The drawings and patterns in the book on 
design have been drawrr in the most accurate and 
authentic manner and have been passed upon by 
authorities of national reputation. 

We must recognize down at bottom that competi- 
tion today is not so much beween grades of the 
same merchandise as it is between different kinds 
of merchandise. In other words, for example, 
competition today runs between radios and Sterling 
—the radio dealer competing with the jeweler.. We 
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must have our sales people compaie with a sales- 
men in competing lines. They must be as well 
equipped and as well informed. They must be able 
to talk as convincingly about Sterling as other sales- 
men can talk about their product. 

Our salesmen in the past have been handicapped 
too often in that they have not had available com- 
plete information about their product, up-to-date 
merchandising methods as have the salesmen in 
competing lines. Down at bottom hundreds of 
these men have the sincere desire to know about 
the product they are selling and this course which 
we are now inaugurating will supply them with 
an impartial source of information which will give 
them concisely the best ideas on selling Sterling. 

The course will be printed and sent out in six 
units, they will cover: 


Unit I—Interesting Customers in Sterling. 
Unit II—Explaining Sterling Art and Design. 
Unit II1I—Demcnstrating Sterling Craftsman- 
ship and Value. 

Unit IV—Overcoming Difficulties. 

Unit V—Helping Customers to Buy. 

Unit VI—Attracting More Customers. 


The members of the Guild have enrolled their 
entire sales force. We expect each and every jewel- 
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er throughout the country to enroll himself and 
his entire sales force. The fee for each enroll- 
ment does not half cover the expense incurred by 
the Guild. A nominal sum of $10.00 is charged 
per enrollment to insure that each subscriber will 
follow through and persevere. Each unit of the 
course is mailed to the subscriber at regular two- 
week intervals, though there will be a vacation 
period as between the Ist of December and the 
15th of January. In conjunction with each unit 
there is prepared a special sales case and a suit- 
able blank in which the subscriber can answer cer- 
tain questions asked, bringing out the high lights 
of the text itself. These questions on being re- 
turned to the Guild will be carefully rated and 
graded and returned to the subscriber with such 
comments and advice as may be necessary. 

In connection with each unit of the Course, 
furthermore, it is expected that each individual 
store that has three or more sales clerks enrolled 
will arrange to have a joint conference at which the 
subject matter in the text will be thoroughly dis- 
cussed and analyzed. I wish time would permit 
me to dwell upon the importance of this phase of 
our plan. Get your men together—get them talk- 
ing, asking questions, thinking, and that in itself 
will bring in increased sales. At the end of the 
Course those subscribers who have attained a sat- 
isfactory rating as based on their replies to the 
questions will be awarded a special certificate or 
diploma certifying the satisfactory completion of 
the Course. 

I have gone over the plan as we have developed 
it in rather minute detail and it must seem to some 
that this has been useless repetition, inasmuch as 
we have circularized the entire trade by mail a 
number of times—those two broadsides which I 
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have here have been sent to you all. They explain 
the entire plan in its every last detail. We have 
carried our story in the trade press in the adver- 
tising pages, in the editorial pages and in the gen- 
eral news pages for the past several months. 

And yet once again I want to talk to you very 
frankly. Despite the well planned effort which we 
have made to bring this Course and its far reach- 
ing importance to the attention of every jeweler, I 
venture to say that the summary which I have just 
completed has been in the nature of absolute news 
to many of you listening to me today. I say that, 
basing my conclusion on our actual experience. 

Not Icng ago a representative of the Guild cov- 
ered one of the important cities, to inquire what 
was the reaction of the jewelers, what was the 
feeling regarding this work of the Guild. Store 
after store, jeweler after jeweler, not one mother’s 
scn of them had ever heard a word about it, circu- 
lars that had been sent out—no they had not seen 
them. The trade press—no they don’t read it. 
Now, I tell you, gentlemen, that this is serious. It 
evidences lack of co-operation, lack of understand- 
ing. We are living in a day, I say, when distribu- 
tion must be intelligently studied, must be syste- 
matically analyzed, and if we fail to put ourselves 
to that study, to that analysis, we will unquestion- 
ably fail in our mission. 

When the Guild addresses a communication to 
you gentlemen you may wager that the story we 
are trying to tell is a story of importance. We 
can’t get in the nature of things, as many manu- 
facturers, as many competent executives as are 
represented in the Guild, to undertake a work of 
this kind, unless it is basically sound, unless it is 
clearly of first importance. And so, I say, a man 
who consigns a piece of literature coming from an 
erganization like the Guild, or for that matter com- 
ing from any reputable manufacturing concern to 
the waste basket without opening and reading it, is 
not playing fair with himself. He is not doing 
his job as he ought to do it. The man who reads 
hjs trade papers and files them away in wrappers 
in which they arrive is giving evidence of the fact 
that he should have been doing business 20 or 25 
years ago. 

Men did that sort of thing back in those days 
and as the saying goes “they got away with it.” 
But I am here to tell you that those days are gone 
forever. We are in the days of industry competi- 
ticn. Let us not fool ourselves one bit. If we 
jewelers are not awake to the necessity of taking 
advantage of every opportunity placed in our hands 
by progressive manufacturers, by progressive trade 
papers, by progressive trade assoc‘ations—let us 
not fool ourselves, for there are radio dealers, there 
are furniture dealers, there are automobile dealers 
who do understand and who are working along 
those intelligent lines to win out in the competition 
which we have befcre us today. Unless the time 
speedily comes when jewelers of a country as a 
whole realize the necessity of keeping abreast with 
these dealers in other lines of industry, being just 
as progressive in their study of improving their 
merchandising methods, they will be represented in 
the whole business panoramic picture by a series 
of crosses each one of which will indicate and 
mark the spot where a jewelry store once stood. I 
would urge you, therefore, to read your trade 
papers, study them, for they contain many splendid 
suggestions and ideas that can be profitably applied 
in the very best and most progressive of stores. 
Open your mail, read the messages sent you by the 
manufacturers; read the circulars and broadsides, 
even if they are only circulars and broadsides, sent 
you by the Guild and sim‘lar co-operative associa- 
tions. 

I have no patience whatever with the jeweler 
who can at this stage of the game go over in his 
mind, and bring up all sorts of excuses as to just 
why he himself need not subscribe for this Course, 
or just why certain clerks within his establishment 
really don’t need it or would not be particularly 
benefited by it. 

The job of every last one of us is to sell some- 
thing. We can’t teach men how to be better sellers 
of Sterling Silverware without necessarily teaching 
them a whole lot abcut being better sellers of every- 
thing else. You tell me you have been in the 
business so many years and there is nothing much 
you can learn about it. I tell you that a man that 


can say that is the man that needs this Course 
mighty badly. You tell me the Course should be 
given free, that there should nct be imposed a 


$10.00 charge per enrollment and I have no answer 
left other than simply to say I am heartily sorry 
for you. No, gentlemen, there is not a single 
jeweler, there is not a single jewelry clerk from 
coast to coast, from border to border, who does 
not owe it to himself, much less to his employer 
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and to the industry of which he is a part, to sub- 
scribe for this Course. 

We are all of us constantly proclaiming our de. 
sire and our determination to see this industry ex. 
pand and grow, to see it take its rightful place in 
the general scheme of things. I want to tel] you 
that in order to achieve that success, there are a 
lot of things that we ought to be doing, but which 
we simply cannot and will not do until first the 
job of training our sales forces, making of them 
better sales people, has been very definitely done 
Every manufacturer of quality merchandise depends 
upon the selling ability of the retail salesman. Ad. 
vertising can go a long way in creating desire, but 
still it is true that most sales are made or lost by 
personal selling. The retail salesmen continues to 
be the representative of both manufacturer and 
dealer at the important moment of personal contact 
with the prospective purchaser and it is safe to say 
that his ability influences the sale to a greater 
degree than any other one factor, not even except- 
ing the quality of the merchandise itself, 

Let us then give real honest serious thought te 
improving this part of our business. Let us make 
sure that when customers or prospective custcimers 
come into our stores they will not be shunted away 
by indifferent or incompetent sales methods. It is 
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estimated that four out of every five people who 
enter a jewelry store today go out without buying. 
That isn’t in your Sterling department alone, but 
in your entire store. Turn only one of those four 
who go out into a buyer, into a real sale, and on 
the average you have doubled your business right 
there. It’s a job worth going after. 

We know where the weakness lies. Let us face 
the facts like men. Let us not have recourse to 
the one hundred and one excuses that readily come 
to the lips on an occasion of this kind. Don’t view 
the situation narrowly. No one is trying to tell 
you how to run your business. No one is imply- 
ing that you are incompetent. No one is discount- 
ing the years and years of experience you have 
behind you, but in all fairness let us view the 
facts, face the facts squarely. Conditions do im- 
prove. Methods do advance. Men do progress. 
It is possible to do something we have been doing 
just a little better. That is all. That is the sum 
and substance, the A and Z of this whole proposal 
of the Guild. We want to stress the fact that while 
we are busy as executives looking outside for 
ways to improve and expand and to grow, for 
ways to get more people into our stores there is an 
easier and more profitable way open to us, closer 
to us, easier at hand. That is, to take hold of the 
material we now have, take hold of the tools with 
which we are now working, brush them up, polish 
them up, tone them up, anneal them, give them 
some of our own enthusiasm and that in itself 1s 
going to result in a more speedy increase and 4 
more sizable increase in our general volume than 
we could with any confidence look for in any other 
way. 

Oh, I cannct tell you how completely sincere I 
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am in everything I have said to you today. I 
realize the responsibility that has been upon me in 
speaking for an entire industry, manufacturers, 
miners, and refiners who are keyed up to the very 
last letter—regarding the possibilities that lies be- 
fore us. I should consider that I had fallen far 
short of my aims and of my task if there were a 
single man within sound of my voice engaged in 
the distribution of Silver, or for that matter en- 
n the sale of jewelry in general, who still 
can doubt and who has not given me his enrollment 
for this Ccurse before I leave the room. I have 
brought with me enrollment blanks, and if any 
gentlemen here desire to ask any further questions 
at this time, or later in private, I should be most 
happy to hear from them. 


gaged i 


The afternoon session for today is sched- 





H. L. COBURN, REGIONAL VICE-PRESIDENT FOR 
THE NORTHEAST 


uled to include the report of Secretary A. 
W. Anderson, the report of Treasurer 
Charles T, Evans, an address on “Operating 
Expenses in Retail Jewelry Stores in 1926,” 
by Sidney A. Swensrud, Supervisor of Re- 
search, Harvard Bureau of Business Re- 
search, Soliders’ Field, Mass.; an address on 
“The Scientific Principles of Window Dis- 
play,” by L. A. Rogers, secretary of the 
International Association of Display Men, 
Chicago; the report of H. L. Coburn, vice- 
president of the Northeastern Region, Man- 
chester, N. H., and a window-dressing dem- 
onstration by Mr. Rogers. It may be neces- 
sary to make some changes in the afternoon 
program. 

The program for Wednesday is as fol- 
lows: 


Wednesday, Sept. 28 


A.M.—Convention called to order in 
Conventional Hall. 


9:25 


9:30 a.m—Report of Armand Jessop, Vice 


President for Western Region, San 
Diego, Cal. 

9:45 a.m—Address—“Merchandise, Facts 
and Figures’—B. Christianson, Secre- 


tary, Wisconsin Retail Hardware Asso- 
ciation, Stevens Point, Wis. 

10:45 a.m—Address: “Jewelry Advertis- 
ing That Tells Today and Assures To- 
morrow’—James Wallen, Advertising 
Adviser to J. R. Wood & Sons, New 
York. 
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11:45 a.m—Window Dressing Demonstra- 
tion—Mr. Rogers. 

12:15 p.m—Address: “Utilizing Electricity 
in the Jewelry Store Window’—W. H. 
Rudemacher, Illuminating Engineer, 
Edison ‘Lamp Works, General Electric 
Company, Chicago. 

2:00 p.m.—Visitors to convention will visit 
the Milwaukee Vocational Training 
School, one block from the Auditorium. 

4:00 p.m.—Sightseeing Trip—‘Seeing Mil- 
waukee.” 

7:00 p.m.—Question Box, “Wisconsin Style” 
and informal discussion of Trade Prob- 
lems will be held in Convention Hall. 
Everyone is invited to attend and par- 
ticipate. 

10:00 p.m.—Buffet Lunch and Entertainment 
in Convention Hall, 

On Thursday the program will include the 
following addresses and reports and the ban- 
quet in the evening: 


Thursday, Sept. 29 


9:25 a.mM.—Convention called to order in 
Convention Hall. 

9:30 a.m—Report of Arthur Everts, Vice 
President, Western Central Region, 
Dallas, Tex. 

9:45a.mM.—Report of Ed O. Little, Vice 
President, Eastern Central Region, Au- 
burn, Ind. 

10:00 a.m.—Address: “An Analysis of Mer- 
chandising”—M. ‘H. Biow, New York. 

11:00 a.m—Address: “The Power of the 
Silent Salesman—Publicity”—F red 
Millis, Advertising Counsel to the Na- 
tional Jewelers Publicity Association, 
Indianapolis, Ind. 

11:45 a.m.—Report of Wm. G. Frasier, Vice 
President, Southeastern Region, Dur- 
ham, N. C. 

12:00 Noon—Luncheon in Basement Dining 
Hall, Milwaukee Auditorium. Address: 
“Experiences of a Lifetime Jeweler’— 
Louis Hausmann, New Orleans, La. 

1:55p.m.—Convention called to order in 
Convention Hall. 

2:00 p.m—Report of Silverware Committee 
—Emil J. Scheer, Chairman, Rochester, 
N.Y. 

2:15p.m—Report of Legislative Committee 
—Wilson A. Streeter, Chairman, Mount 
Vernon, N. Y. 

2:30 p.m.—Address: “Modern Methods of 
Protection of Life and Property”’—J. W. 
Young, Pittsburgh, Pa. 

3:00 p.m.—Report of Watch Inspection Com- 
mittee—W. L. Jones, Chairman, Mar- 
tinsburg, W. Va. 

3:15 p.w.—Report of Auditing Committee. 

3:30 p.m.—Report of Credentials Committee. 

4:00 p.m.—Reports will be received from 
State Secretaries. 

4:30 p.m.—Window Dressing Demonstration 
—Mr. Rogers. 

4:45 p.m.—Adjournment. 

7:00r.m—A Banquet and Dance will be 
held in Convention Hall, Milwaukee 
Auditorium, 

The last day of the convention the pro- 

gram is scheduled to be completed at 12:30 

Pp, M. and is as follows: 


9:25 a.m.—Convention called 
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Friday, Sept. 30 
to order in 
Convention Hall. 


9:30 a.m.—Report of Resolutions Commit- 


tee—Chas, T. Evans, Buffalo, New 
York, Chairman. 


10:00 a.m.—Address : 


“Curtailing and Pre- 
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venting Crime’—Wm. H. Groeschell, 
Superintendent, Pinkerton’s Interna- 
tional Detective Agency, Milwaukee, 
Wisconsin. 


11:00 a.m.—Election of Officers. 
Invitations for next place of National 
Convention will be received. 
Unfinished Business. 

12:00 Noon—Adjournment. 

12:30 p.m.—Luncheon of National Execu- 
tive Committee. 








Market for Cheap American Jewelry 
Reported to Exist at Catalina, Italy 


WasHIncTon, D. C., Sept. 26.—A poten- 
tial market exists in Catania, Italy, for 
American jewelry of the cheaper grades, 
particularly those employing imitation gems, 
Ilo C. Funk, American consul at Catania 
reports to the Department of Commerce. 
The population is predominantly Latin, with 
a love for gay and flashing colors and the 
demand for jewelry is large. 

There are many jewelry shops in Catania, 
ranging from those selling the cheapest type 
of imitation goods to those carrying the fin- 
est diamonds and pearls. The market for 
the genuine gems is limited but the poorest 
peasant will contrive to purchase cheap 
jewelry for himself and family. This is of 
poor quality but often of an attractive or 
flashy design. 

Imitation pearls have a fair sale but imi- 
tation diamonds and colored stones are more 
in demand. Prices for imitation gold and 
diamond jewelry range from 14 cents to $10 
or higher, United States currency. This 
price range covers rings, pins, hars, brooches, 
and hair ornaments for the «omen. Ear- 
rings are in great demand and are of varied 
designs. 
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George J. Lederer, of the Providence 
Stock Co., has returned from a_ business 
trip for that concern. 

Mr. and Mrs. Raymond E. Ostby have 
returned to their home in this city after a 
Summer season at Bristol. 

R. O’Neil, jewelry buyer for Shartenberg 
& Robinson, Pawtucket, was in New York 
last week buying goods for Fall showing. 

The Paramount Novelty Co., 221 Rhodes 
St., is conducted by Paul J. Cohen, according 
to his statement filed at the City Clerk’s 
office. 

Ellis W. MacAllister of the Irons & Rus- 
sell Co. and family have taken up their 


residence in their new country estate at 
Nayatt. 
The London Jewelry Co. Main St, 


Pawtucket, is having a new front entirely 
of plate glass installed in its place of 
business. ; 

J. Picard has been appointed sales man- 
ager of the Rex Mfg. Co., filling the vacancy 
caused by the resignation of John P. 
Benjamin. 

Arthur L. Orbman, of Greenwood, R. I., 
is conducting the Modern Plating Co., at 
108 Eddy St., according to his statement 
filed at City Hall. 

Ludwig J. Roehr etux et al. have given a 
mortgage for $16,000 to Aaron Tomberg 
on a tract of land and buildings at Baker 
St. and Virginia Ave. 

Mr. and Mrs. James A. Doran, accom- 
panied by their daughters and son, have re- 
turned from an automobile trip to Niagara 
Falls, Toronto and Ottawa. 

The McCabe Emblem Co., 184 Washington 
St., this city, is being conducted by Pauline 
L. Sokolowski, according to her statement 
filed at the City Clerk’s office. 

Mr. and Mrs. Edmund C. Mayo have 
taken up their residence in their new home 
on Young Orchard Ave., after spending the 
Summer at Woods Hole, Mass. 

Mr. and Mrs. Walter R. Callender have 
returned from a fortnight’s stay at Buck- 
wood Inn and the Shawnee Country Club 
in the Delaware Water Gap, Pa. 

Theodore W. Foster, head of the Theodore 
W. Foster & Bro. Co., is convalescing from 
his recent severe illness and expects to be 
at his desk again in a short time. 

The old building at 202 Eddy St., recently 
vacated by the William H. Miller & Sons, 
after occupying it for many years, is being 
razed. It is more than a century old. 

Adolph Meller etux have given a mort- 
gage for $7,000 to the National Bank of 
Commerce on lots and buildings at the 
corner of Warrington and Hamilton Sts. 

A mortgage for $2,500 has been given by 
Martin Meeney and wife to the Rhode 
Island Hospital Trust Co. on lot and 
buildings on the south side of Wabun Ave. 

John P. Benjamin, who recently resigned 
as vice-president and sales manager of the 
Rex Mfg. Co., has accepted a position as 
sales manager with the Eastern Jewelry 
Co. 

Abraham ( Workman has filed a state- 
ment at the omce of the City Clerk that he 
is the sole owner of the business conducted 
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at 53 Clifford St., under the name of A. P. 
Workman & Son. 

Mr. and Mrs. Erling C. Ostby and their 
daughter, Miss Virginia B. Ostby, will sail 
on Saturday, Oct. 1, from New York on 
the steamship Leviathan tor Europe, where 
they will travel during the Winter. 

The case of the New Era Die Co. was 
heard in the civil session of the Sixth 
District Court last week against the Ather- 
ton Pin Grid Bar Co., and judgment was 
awarded the plaintiff for $100 and costs. 

Supplementary proceedings were heard in 
the civil session of the Sixth District Court 
last week in the case of Katz Bros., against 
A. Butterman and the defendant was ordered 
to pay $5 a week until the judgment is 
satisfied. 

Mrs. Max Gertsacov is chairman of the 
committee that is making elaborate prepara- 
tions for the celebration of the 50th anni- 
versary of the Montiflore Ladies’ Hebrew 
Benevolent Association, the oldest charitable 
organization among Jewish women in this 
State. 

During the past two weeks Newport's 
3oston store, conducted by the King-McLeod 
Co., has been celebrating its golden 
jubilee, rounding out 50 years of success. 
Special bargains were offered in every de- 
partment, including jewelry, glass and silver- 
ware. 

The Automatic Gold Chain Co., the 
Speidel Chain Co., and Speidel Bros., all 
of this city, have made arrangements with 
R. B. Piowaty to represent them through 
the middle west. Mr. Piowaty has opened 
offices on the eighth floor of the Columbus 
Memorial building in Chicago. 

Samuel M. Magid, secretary and treasurer 
of both the Brier Mfg. Co. and of the Little 
Nemo Mfg. Co., has been elected vice- 
president of the new Temple Emanu-el con- 
gregation on the East Side. Mr. Magid 
served as general committee for the new 
building that has just been erected. 

Edward Chapperon, 45 years of age, 
1045 Eddy St., employed at the Ostby & 
Barton plant, 118 Richmond St., died sud- 
denly at his work last Tuesday evening, 
when he was seized with a heart attack. 
Police notified of the man’s illness called 
an ambulance but the man expired before 
its arrival. 


Mr. and Mrs. John N. Feid celebrated 
their golden wedding anniversary last Sun- 
day at their home, 46 Summer St., East 
Providence. For nearly half a century Mr. 
Feid was a craftsman in the jewelry industry 
in the Attleboros and Providence. He re- 
tired three years ago and has since devoted 
himself to hunting and fishing. 

Clarence M. Dunbar, of the Cook, Dun- 
bar, Smith Co., who is Imperial Potentate 
of the Ancient Arabic Order, Nobles of the 
Mystic Shrine of America, left last Monday 
on a trip to visit some 29 temples of the 
organization throughout ‘the country. He 
will return home the latter part of October 
and on Oct. 24 will make an official visitation 
to Palestine Temple, of Providence, when 
a rousing reception will be tendered him. 

The Imperial Knife Co., Inc., was granted 
a charter the past week under the laws of 
Rhode Island for the purpose of manufac- 
turing knives, especially for the jewelry in- 
dustry. The authorized capital is $250,000 
consisting of 2,000 shares of common stock 
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and 500 shares of preferred at $100 each 
The incorporators are Domenick A. Fazzano 
of 56 Windsor Road, Edgewood, R, |. 
Felix A. Mirando and Michael A. Mirando 
of this city. 

Children, playing in the yard at 235 
Broadway last week, found five packages 
of jewelry containing 10 gross of beads and 
10 gross of colored stones. The find was 
delivered to the police and later it was found 
that the property belonged to the Marvel 
Mfg. Co., and had been lost by some one 
taking the stones home for home work 
which is done to a considerable extent in 
that district. The value of the five packages 
was given as $150. 

The retail store of the Kay Jewelry Co., 
240 Westminster St., which was robbed by 
a window smasher about a year ago, was 
believed at 2:30 o’clock Thursday morning 
to be intended for a second attack, which 
was frustrated by Patrolman Owens. The 
patrolman from a distance saw a man in 
the recess of the doorway surveying the 
street up and down. He started toward the 
jewelry store whereupon the suspect. hur- 
riedly left and turning the corner of the 
first cross street, disappeared. 


Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Mr. Allbright, the 
Kaufman Department Store, Pittsburgh, Pa.; 
Mr. Lesser, Samstag & Hilder Bros., New 
York city; Messrs. Bennett, Coone, Binfuld 
and Reeves, T. Eaton Co., Toronto; Mr. 
Bloom, the Quackenbush Co., Paterson, 
N. J.; Mr. Birnbaum, Birnbaum & Kasper, 
San Francisco, Cal.; Mr. Brown, Stein & 
Ellbogen, €hicago; Misses Vernon’ and 
Rauer, A. I. Namm & Sons, Brooklyn, 
N. Y.; Mr. Barish, the American Jewelry 
Co., New York city; Miss I. Munser, the 
Boston Store, Milwaukee, Wis.; Mr. Lip- 
schitz, the Oval Mfg. Co., New York city. 
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Mr. and Mrs. H. Alton Hall have returned 
from an automobile trip over the Mohawk 
Trail. 

Alfred Lindroth, of the A. L. Lindroth 
Co., has returned from a successful business 
trip in the west. 

Mr. and Mrs. Andrew E. Morris enter- 
tained several guests at an anniversary sup- 
per last Sunday evening at their home in 
North Washington St. 

Harry W. Fisher was one of those in 
charge of the arrangements for the outing 
and clambake of the North Attleboro Rotary 
Club held last week at Little Compton. 

Five scholarships in the evening classes 
of the Rhode Island School of Design at 
Providence were awarded last Wednesday 
evening by the committee of local members 
of the Attleboro Art Chapter. These 
scholarships were made possible by the 
securing of 10 industrial memberships to the 
Art Chapter in North Attleboro. The first 
term at the School of Design will commence 
early in October and the scholarships for 
the second term will depend largely upon the 
progress made by the young men during 
their first term. 
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Mr. and Mrs. Lester T. Wolff spent the 
lat week-end at Provincetown on Cape 
od, 
rhe Summer home of Mr. and Mrs. 
Harold D. Baker at Touisset Point has been 
closed for the season. 

Samuel Stone, director in several local 
concerns, and his family have returned from 
an extended tour through Europe. 

Mr. and Mrs. Thomas G. Sadler, Jr., and 
children have returned from Woodland, Me., 
where they have been spending the Summer. 

Harry S. Knowles for many years asso- 
ciated with the Webster Co., died at the 
Sturdy Memorial Hospital last week in his 
62nd year. 

Mr. and Mrs. Ezra S. Smith have closed 
their Summer home at Gray Gables on 
Cape Cod for the season and have returned 
to their home here. 

The F. C. Worrall Co., has been increas- 
ing its facilities at 32 Railroad St., and 
has added a number of girls in its bracelet 
assembling department. 

The L. G. Balfour Co., is negotiating to 
secure a triangular plot of city land in 
back of County St., upon which to erect a 
fatory addition in which a leather goods 
branch will be located. 

A shower was recently tendered Mrs. Rose 
Healy who was the recipient of many beau- 
tiful silk pieces and a sum of money from 
her friends at the V. H. Blackinton Co., 
where she is employed. 

Widening of South Main St. continues 
and the sidewalk in front of the James E. 
Blake building and the C. H. Eden building, 
is being fixed by the city engineers, and will 
be completed in a few days. 

Alfred T. Crosby, who is associated with 
his father Alfred D. Crosby of Smith & 
Crosby, was married last week to Miss 
Irene L. Davis and the young couple are 
now on an automobile trip for their honey- 
moon. 

Walter C. Austin who is associated with 
the Apco-Mossberg Co. and Miss Alice M. 
Buckley who has been in the employ of 
the F. H. Sadler Co., were married last 
week at St. John’s Church by Rev. D. F. 
Sheedy. 

The H. A. Allen Co., has been purchased 
by R. B. Smith and the name changed to 
the Reading-Barlow-Smith Co., and will 
continue in its present location in the Make- 
peace building. The new owner is a son of 
Louis R. Smith former president of the 
Frank Mossberg Co. 

Harvey E. Clap, head of Harvey Clap & 
Co., was elected president of the Attleboro 
Savings and Loan Association at its meet- 
ing last Tuesday evening to fill the vacancy 
caused by the death of Frank W. Weaver. 
Arthur M. Briggs, of the Thomae Co., was 
elected to fill the vacancy on the directorate. 

Members of the William A. Streeter 
Grand Army Post and their wives were 


guests of Col. Sidney O. Bigney at a 
luncheon the other day. The A. H. S. 
Orchestra furnished music. Col. Bigney, 


long an associate member of the post, wel- 
comed his guests and presided at the post- 
prandial exercises. 

The marriage of Joseph Finberg, of the 
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Finberg Mig. Co., to Miss Jessie Kalter, 
a teacher in the local public schools was 
announced early the past week from the 
home of the bride’s parents in Framing- 
ham, Mass., where the wedding took place 
last Sunday. Mr. and Mrs. Finberg are 
now on their wedding trip. 

George S. Bliven is to head the com- 
mittee that will organize and make the cam- 
paign for the raising of the Community 
Chest fund this year. The drive will be 
held in the four days from Oct. 17 to 
Oct. 20 and the amount to be raised is 
$41,000 according to the budget committee 
of which Harvey E. Clap, W. H. Blake 
and Edwin F. Leach are members. 

Among the members of the committee in 
charge of the weekly dinner dance at the 
Highland Country Club last Saturday were 
Mr. and Mrs. Harold D. Baker, Mr. and 
Mrs. Joseph F. Rioux, Mr. and Mrs. Frank 
C. Rounseville, Mr. and Mrs. Frank J. 
Ryder, Mr. and Mrs. Max Schweinshaut, 
Mr. and Mrs. Frederick Scwhinn and Mr. 
and Mrs. George L. Shepardson. 

In 22 representative establishments in 
Attleboro listed by the State Department 
of Labor and Industries, a gain from 2,350 
employed in July to a total of 2,646 em- 
ployed during August, is shown in the 
totals announced the past week. Two Attle- 
boro shops reported working overtime. In 
23 jewelry plants which reported, August 
wages averaged $30.13 for males and $17.37 
for females. 

The home of Arnold Isele, engineer in 
the factory of the W. H. Saart Co., at 
415 S. Main St. was robbed of $535 in 
cash last Friday morning. Shortly after 
Mr. Isele left home to go to his work just 
after 6 o'clock, two men entered the house 
and beat Mrs. Isele over the head as she 
was going from the kitchen into the din- 
ing room. She was rendered unconscious 
and was later found on the dining room 
floor by her daughters. An investigation 
revealed that the money, which Mr. and 
Mrs. Isele had been saving to pay a mort- 
gage and taxes on their home, had been 
stolen from a bureau drawer. The police 
were notified and a fairly good description 
given of the two men. 

The second annual outing of the employes 
of the J. F. Sturdy’s Sons Co. the 
other afternoon at Crescent Park was 
a most enjoyable affair. Six busses in 
addition to a number of private automobiles 
carried the excursionists numbering more 
than 225 to the park, leaving the factory at 
Attleboro Falls at 1 o’clock. Immediately 
upon arrival a photograph of the group was 
taken after which the program of sports 
was run off. Sports being over at 3:45 
o'clock the company took in the Midway 
amusements, which occupied the time until 
5 o’clock when the bake was opened. After 
the bake a beauty contest was held and 
Miss Eleanor McKell carried off the honors. 
Delightful weather conditions and a_ jolly 
company made this one of the most success- 
ful shop outings of the season. Mr. and 
Mrs. Herbert K. Sturdy, Sr., attended the 
outing, the former taking moving pictures 
of the events. Mr. and Mrs. H. K. Sturdy, 
Ir., were at the bake and Cecil Brown, the 
oldest living emplove of the concern came 
from his home at Barrington to enjoy the 


festivities. 





William F. Ehmann, Elk St. jeweler, has 


made interior and exterior alterations in 
his store in preparation for the holiday 
season. 

An executive meeting of the 24 Karat 
Club of Buffalo will be held at an early 
date to arrange for the annual meeting of 
that organization, slated to be held on Tues- 
day, Oct. 18. 

F. J. Hausner, Ithaca retail jeweler, 
visited the wholesale trade here last week, 
replenishing his stock in anticipation of a 
good season’s business based on the large 
registration at Cornell University. 

Three jewelers who sought political office 
in the primaries here on Sept. 20, were 
eliminated by their opponents. Charles G. 
Oelheim, Lew Levine and Gustav A. 
Frisch, were among some of the unsuccessful 
candidates. 

Edward Leininger, president of the New 
York State Retail Jewelers Association, and 
Charles T. Evans, treasurer of the A. N. 
R. J. A., left Saturday night to attend the 
convention of the national association in 
Milwaukee, this week. 

George J. Haffa, of Schutt & Haffa, 
Genesee St. jewelers and optometrists, was 
among the Buffalonians who attended the 
heavyweight championship bout between 
Dempsey and Tunney at Soldier’s Field, 
Chicago, on Sept. 22. 

B. F. Hodgins, veteran salesman of the 
Petersen-Max Co., Ellicott Square jobbers, 
returned last week from Detroit and reports 
prospects good for Autumn and Winter 
business. Mr. Hodgins makes his home 
near New York and comes to Buffalo about 
three times a year. 








Plainville, Mass. 


The Plainville Stock Co. has been in- 
creasing its force of bench hands on bar 
pins and pendants. 

A. L. Clark of the Whiting & Davis 
Chain Co. has been calling upon the trade 
in the middle west with the firm’s new Fall 
line. 

The Whiting & Davis Co. and the Whit- 
ing & Davis Chain Co. are among the ex- 
hibitors this week at the American National 
Retail Jewelers’ Association convention at 
Milwaukee, Wis. 

In giant white letters, eight feet tall, 
Charles A. Whiting has literally put Plain- 
ville “on the map,” the first town in Massa- 
chusetts to be so labeled for the benefit of 
airplane pilots and commuters between New 
York and Boston. Painters have just fin- 
ished this “daylight beacon.” Its white 
block lettering flashes the words “PLAIN- 
VILLE, MASS.,” to passing fliers from 
the rooftop of the Walter Livingston Rice 
Memorial building, the recreational center 
presented by Mr. Whiting several years ago 
to the town of Plainville and the hundreds 
of employes in the Whiting & Davis Co. 
plant. Plainville is a tiny hamlet between 
Wrentham and North Attleboro, so tiny 
that its name appears on but a few maps. 











J. H. Seitz, one of the leading retail jewel- 
ers of Highland, Ill., was in the city this 
week for new goods. 

Louis Brandenburg, of Alton, IIl., was one 
of the visiting retail jewelers seen in the 
local wholesale trade last week. 

Fred Courvoisier, well-known jeweler of 
Mascoutah, IIl., was in St. Louis during the 
past week and visited some of the local 
wholesale concerns, 

A new retail jewelry department made its 
bow to the public last week when it was 
formally opened in connection with the new 
store of Bentley’s, at 517 Olive St. This 
concern is a small department store handling 
apparel for men, women and children and in 
addition has this jewelry section. 

Oliver Selle, retailer, with a shop in the 
Arcade of the Arcade building, 8th and 
Olive Sts.. has returned from a_ week’s 
business trip into Iowa and other northern 
points. Linn Culbertson, of the Hess & 
Culbertson Jewelry Co., 9th and Olive Sts., 
has rturned from a two weeks’ trip to 
some of the Ozark mountain resorts. 

Herman Mauch, well-known North Broad- 
way jeweler, is planning another short trip 
to some of the nearby fishing resorts in the 
Ozarks. He was away several times during 
the Summer with a coterie of congenial 
spirits and hopes to get at least one more 
try at the finny denizens of the Ozark 
streams before the weather gets too cold. 

The store room at 815 Pine St. has been 
leased to The Jewel Shop and is now being 
put in shape for its tenants who will open a 
retail shop, specializing in made to order 
jewelry and fine repair work, as soon as 
the quarters are ready for occupancy. The 
store is in the Arcade building, at 8th and 
Pine Sts., and which houses a number of 
high class jewelry concerns, both retail 
and wholesale. 

Walter Emling, for some years connected 
with the local retail jewelry trade on the 
south side, has embarked in business for his 
own account and has opened a retail jewelry 
store in a populous southside shopping dis- 
trict at 1422 South Broadway. He has 
fitted up a neat store with a general line of 
merchandise and is now open for business 
among many former trade friends who are 
expected to be of value to him in his new 
undertaking. 

In addition to opening the new store on 
N. 8th St., by Wm. Mauch, son of one of 
the pioneer retail jewelers of the city, he 
will also operate his old place at 1436 S. 
Broadway, where he has been located for 
some years and was preceded by his father. 
It was first intended to remove to the up- 
town location, in the shopping district, but 
his plans now include a continuance of the 
old store, where the firm has enjoyed for 
many years a nice neighborhood trade. 

Business with the wholesalers is reported 
satisfactory. Travelers who have been on 
the road since the Fourth of July have been 
securing a good volume of business on Fall 
season goods. Some of the men have com- 
pleted their trips, been into headquarters 
and gone out again for another swing 
through their trade. Collections are re- 
ported better and sections in the south that 
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were affected by the floods are reported in 
better condition than was anticipated at the 
time of the disaster. 

A meeting of the members of the local 
jewelers’ association is to be called shortly 
by President Oliver Selle. At this meeting 
all of the plans for the outdoor advertising 
campaign will be presented and explained 
and the scheme to interest the public in the 
offerings of the local jewelry trade will get 
an official sanction. The money for the 
advertising campaign has been nearly raised 
and it is now planned to solicit a little more 
for use in newspaper space. ‘The original 
plan was for bill boards only, and for the 
last three months of the year. Now it is 
proposed to supplement this publicity with 
cards in the daily papers during the cam- 
paign as a means of tieing up the two forms 
of publicity. All the details will be explained 
to the members of the association at the 
coming meeting, now scheduled for some 
time early in October, when it is probable 
another dinner meeting will be held. 











Edward Rosenberg, head of the Rosen- 
berg Co., 89 State St., is back from a busi- 
ness trip to Buffalo. 

Isaac Glaser, head of the Glaser Co., 220 
Main St., E., left, last week, for another 
buying trip through the east, 

J. M. Wildman, head of the J. M. Wild- 
man Co., 102 Main St., E., is back from a 
business trip to New York and the east. 

A. G. Zimmerman, head of the jewelry 
firm bearing his name at 158 Main St. E., 
is in Canada. He is expected to return next 
week, 

Solomon Weiss, of the Weiss Jewelry Co., 
48 Main St., E., will leave for New York 
and the east on a buying trip the first week 
in October. 

Solomon Weiss, proprietor of the Weiss 
Jewelry Co., 48 Main St., E., returned last 
week from a fishing trip in southern Canada. 
He was gone five days. 

Nathan Silverstein, president of Brothers, 
Inc., jewelers of 41 Clinton Ave., N., last 
week began construction on a new home at 
East and Elmwood Aves. 

Samuel Marine, partner in the firm of 
Berson-Marine, central building manufac- 
turers, left last week for a business trip 
through the eastern part of New York State. 

The Rochester store of the Royal Diamond 
& Watch Co., took the lead, last week, in 
the company’s managers’ competition sale. 
The sale entered its last week Sept. 26. The 
prize is a loving cup. 

H. J. Fitzpatrick, Mercantile building 
jeweler, is back from a two weeks’ rest in 
southern Canada. Mr. Fitzpatrick spent a 
good part of his time in Belleville, Ont., 
where he was born and raised. 

With the return from New York and Can- 
ada of George Klee, head of Klee & Groh, 
143 Main St., E., Arthur Stiehler, who has 
been in charge of the store during his ab- 
sence, has left for a trip in Canada. Mr. 
Klee was accompanied on his trip by Mrs. 
Klee, Louis and Gene, their sons, and Mrs. 
Louis Klee, their daughter-in-law. 
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The insurgent Republican landslide which 
swept Rochester at the city and county pri- 
maries, last week, eliminated Haskell H. 
Marks, member of the jewelry firm of Marks 
& Abramson, 64 State St., from the race for 
councilman-at-large. Mr. Marks, who has 
served in the City Council before, was nomi- 
nated on the regular Republican ticket, 

Berson-Marine Co., Central building man- 
ufacturers, last week began alterations on 
the plant designed to increase floor space 
and to rearrange equipment more efficiently, 
Additional room was obtained by knocking 
out a wall between the present quarters and 
20 square feet of newly leased floor space, 
Part of the additional room will be used as 
storage for ivory and glassware. 

In bringing the standard of his store up 
to equal the slogan, “The best community 
jewelry shop in Rochester,” Charles P. Cos- 
ter, 1519 Lake Ave., has rearranged his pres- 
ent equipment and added two new showcases 
and a wall case. The Coster store is lo- 
cated in a residential district about three 
miles from the center of the city. Mr. Cos- 
ter announced he would enlarge his stock 
after alterations are complete. 

Gilbert Gordon, aviator, whose penchant 
for nose dives and tail spins has gained him 
the name of the “one man flying circus” 
among professional airmen, played a spec- 
tacular part in the celebration of the first 
anniversary of Rudolph’s Jewelry Co., Roch- 
ester store, 217 Main St., E., Sept. 24. Fly- 
ing over the city shortly after noon, he 
thrilled crowds with a few stunts before 
dropping envelopes redeemable at the store 
for merchandise. A few contained checks 
for $5 and $10. An adjunct of the anni- 
versary celebration is a sale of diamonds, 
clocks and silver. 


Tentative plans to send a delegation of 
Rochester jewelers to the national conven- 
tion were discussed by members of the Roch- 
ester Retail Jewelers’ Association at the 
initial meeting of the organization last week. 
Russel Scheer, secretary of the organization 
and a member of the firm of E. J. Scheer, 
259 Main St., E., is expected to be the official 
representative of the Rochester association. 
Last week’s meeting was the first after the 
Summer suspension. President Frank Tar- 
rent, head of the company bearing his name, 
72 South Ave., presided. The next meeting 
is scheduled for the first week in Octo- 
ber. 








Empire State News 


The window of Max Spies’ jewelry store 
at Johnson City, N. Y., was smashed re- 
cently and merchandise worth $200 stolen 
by thieves. Mr. Spies attributes the rob- 
bery to the fact that the streets are un- 
patrolled by police at the time of night the 
robbery occurred. 


Tracy E. Darrow, jeweler on the third 
floor of the Kilmer building, Binghamton, 
N. Y., has taken into partnership Leon S. 
Davis, who has been in the jewelry business 
since 1907, largely in the middle west and 
the south. Mr. Darrow started in 1898. Mr. 
Davis has been working as diamond setter, 
engraver and designer for Mr. Darrow since 
1922. The Darrow store has been redeco- 
rated, the floor space has been enlarged and 
a new gift shop added. 
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Frank A. Heitkemper has been elected 
president of the Portland Jewelers’ Club to 
take the place left vacant by the death of 


Felix Bloch. 


Bengale Jewelers are now located at the: 


corner of Washington and Park Sts., where 
they have commodious quarters. They were 
formerly farther down Washington St., in 
the same block. The building in which their 
store was located was being repaired, and 
through some fault in the girders, collapsed 
while under construction. By some miracle 
no one was hurt, although it took place in 
the middle of the afternoon, but Bengales 
were forced to find other quarters. 

' The following out-of-town jewelers have 
been in Portland recently: R. R. Rowley, 
Seaside; Otto Hartman, Salem, and Wm. 
Konick, Corvallis. Mr. Konick was on his 
way back home from Seattle. He reports 
that in the near future he will be able to 
move into his new quarters in the Corvallis 
hotel now nearing completion. Other visit- 
ors included: R. G. Warren, Corvallis; H. 
T. Love, Salem; George Henkins, Bur- 
meister & Anderson, Oregon City; J. H. 
Mealey, Gresham; Wm. Delschneider, Mc- 
Minnville; Arthur Shearer, of Shearer & 
Sons, Forest Grove, and Von A. Gray, St. 
Helens. 

An enterprising reporter visited some of 
the Portland jewelry stores recently to find 
out the style trends in that line for the 
Winter, and indicated through the paper that 
“Grandma’s” brooches, buckles, and brace- 
lets would be hunted up out of their hiding 
places in trunks, bureaus and attics, or per- 
haps safe deposit vaults, be given a modern 
touch or two, and then worn by the fashion- 
able women of the city. Particularly would 
earrings be popular this season, declared the 
Portland jewelers. Long dangling ones, 
round button ones, and all the styles in be- 
tween, depending on the type of the wearer, 
would be the fad of the hour. They are 
all to be shown on the mannequins who will 
parade on the stage in the Fall Style Pageant 
of the Specialty Merchants’ Association. 


The leading merchants of Dallas, Ore., 
have banded themselves together under what 
is known as the Good Will Service System, 
sponsored by the Dallas Chamber of Com- 
merce. For six months each store associated 
under the plan will be known as a Good 
Will Station, and each patron who makes a 
cash purchase will receive a like amount 
in Good Will Bonds, i. ¢., with every 25 
cent purchase they will receive a 25-cent 
bond, etc. Once every month during 
the six months the merchants will hold an 
auction sale, with many articles of merchan- 
dise for which people will bid, using their 
Good Will Bonds in place of real money. 
No cash will be accepted—just the bonds. 
The first auction sale is to be held Oct. 8, 
at 2 P.M. Among the merchants partici- 
pating is Wm. C. Retzer, Dallas jeweler. 

Staples, Inc., took space in the local papers 
for advertisements totaling 80 inches to tell 
of the formal opening of their new store 
at 356 Alder St. As a matter of fact, the 
store has been occupied for about a year 
by the optical department, while the stock 
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at the old store on Morrison St., near 3rd, 
was being disposed of. A new and modern 
stock of jewelry is being displayed at the 
new store, and R. H. Rueff is in charge 
of that department, while H. A. Beckendorf 
is manager of the repair department. The 
advertisements carried photographs of all 
the employes, both in the optical and the 
jewelry departments, to the number of 10, 
without Mr. Staples himself. The opening 
coincided with the Fall opening of all the 
local stores, and the place was prettily deco- 
rated, and crowded with visitors from eight 
to 11 o’clock. Every lady attending received 
a gift. 

Col. Lindbergh was in Portland Sept. 14 
and 15. Everybody in the city, from the 
youngest school child to grand-daddy knew 
it, and was on hand to see his plane land, 
or to hear him speak at the big stadium, or 
watch him ride by in the parade. Among 
those particularly interested was Isaac Sta- 
ples, veteran local jeweler, who had known 
the young aviator’s father years ago. The 
senior Lindbergh was an acquaintance of 
Mr. Staples back in Minnesota, and twice 
the flier’s father has visited him here, once 
on Christmas, 1900, and again during the 
Lewis and Clarke fair in 1905. Mr. Staples 
had sent “Lindy” an invitation to stay at his 
home while in Portland, but the flier was 
unable to accept this because of the strict 
schedule outlined for him on this trip. Mr. 
Staples was on hand at the landing field 
on Swan Island, with the reception commit- 
tee, to greet his friend’s son. 

Jewelry will be well represented at the 
Fall Style Pageant of the Specialty Mer- 
chants Association. Carl Greve, president 
of the association, is to furnish one of the 
episodes, he himself taking part in it, and 
every lead character in the pageant will wear 
at least one piece of jewelry, appropriate 
to the part she or he is playing, and the 
setting. Paul Feldenheimer of A. & C. 
Feldenheimer, Inc., has been in charge of 
the securing of the jewelry. He has not 
endeavored to secure the jewelry from a 
few stores, but to interest all the stores in 
the project, and to select the pieces that 
will fit in and harmonize with the type of 
clothing worn. He has secured uniform co- 
operation from the Portland jewelers, be- 
cause they feel that it is for the good of 
the profession that jewelry shall be appro- 
priately represented by modern pieces that 
are typical of the present style trend. The 
greatest difficulty in the way of the com- 
mittee is that without a great deal of ex- 
pense and trouble, the various pieces can- 
not be insured, so that choice is somewhat 
restricted. N. Solomon is to have an ex- 
hibit from his store, which is located at 
169 Broadway. 


On Thursday evening, Sept. 15, Portland 
stores held their annual Fall opening. It is 
the custom with most of the down-town 
stores to veil their windows from sight for 
several days previous to this affair, and then 
at eight o’clock on the evening set all these 
windows are revealed at once, showing the 
most beautiful and modish things that the 
merchants have in stock. Thousands of 
people lined the streets this year, comment- 
ing on the beauty of the windows and their 
decorations. Naturally, interest centers, 
particularly with the women, on the depart- 
ment stores, but a large number of the 
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specialty shops had novel exhibits, artistic- 
ally arranged, with but a few exquisite 
objects shown against handsome back 
grounds, rather than a great collection of 
articles. The jewelry stores were among 
these. Zell Bros., local jewelers, at their 
store on the corner of Washington and Park 
Sts., showed one very interesting object, a 
jeweled sabre, said to be the famous weapon 
known throughout the world as the Wrath 
of Allah. It is several hundred years old, 
and originally was set with jewels from the 
collection of the crown of Persia. A Rus- 
sian general known as “General S,” it is said, 
was sent to Persia many years ago by the 
Czar to organize the Persian army. His 
military achievements were such that Persia 
was thereafter freed from trouble with her 
neighbors. In gratitude, the Shah presented 
him with the famous sabre. The sword and 
scabbard at that time contained 84 large 
and 210 smaller diamonds; 20 genuine emer- 
alds, including the central gem now in the 
hilt which weighs more than 10 carats; and 
28 Oriental rubies. The hilt and scabbard 
are of solid gold, and the entire sabre is a 
wonderful example of the finest craftman- 
ship. The blade is inlaid with an Arabic 
inscription in gold. “General S” was ex- 
pelled from Russia during the Revolution, 
came to this country, and brought the sabre 
with him. He is now living in obscurity 
in the State of Washington. Many of the 
more valuable stones have been sold, and 
have been replaced by stones of lesser value. 
The present value of the sabre and scabbard 


is set at $10,000. 


6 ye P / zs 

September is proving productive of im- 
proved trade with jewelers. They are be- 
ginning to plan the Thanksgiving shows, 
just after the present Fair season closes in 
a few weeks. 

W. W. Dupree, of the George T. Brod- 
nax Co., Inc., and also president of the 
Tennessee Jewelers’ Association, has been 
named on one of the tickets as candidate 
for the office of vice-president of the 
Memphis Chamber of Commerce to be 
voted on soon. 

The Tennessee State Fair closed at Nash- 
ville on Sept. 24, after many silver trophies 
were awarded. The Tri-State Fair at 
Memphis and National Dairy Show will be 
held at the same grounds Oct. 15-22. These 
will be largely attended and the prize 
awards include many cups, pitchers and 
medals. There will also be some jewelry 
booths on the grounds. 

Both at Memphis and Nashville some 
captivating wall signs, hand painted, por- 
traying jewelry and diamond lines have ap- 
peared for the Autumn season. One of 
the best is that of Marcus & Goldner, at 
Nashville. Perel & Lowenstein, Memphis 
retailers and wholesalers, also have some 
good wall signs, and at this season some 
very attractive printed catalogues have been 
issued by this firm. 

















O. -H. Wolz, a.veteran jeweler of Fulton, 
Mo., has retired from active business in 
that city. Mr. Wolz has operated a jewelry 
store in Fulton for the past 34 years. 
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TEA SET IN THF EARLY AMERICAN STYLE—ENGRAVED 


The EARLY AMERICAN Sigh 


Those stores which jealously guard their reputation 
for having the finest silver, take keen delight in carry- 
ing the “Early American Style” in “Treasure” Solid 
| Silver. 


STERLING 925/1000 FINE 








| | For this is not only the latest stvle and the correct mode 
| in table silver, but it is the finest interpretation of early 
American design in modern silver. 


The Early American Style in “Treasure” silver is not 
simply inspired by Early American design in general 
—hbut silverware which says instantly, and unmistak- 
ably, “Early American Silver.” 








Here 1s silver which is a joy to the connoisseur and 
critic, and which you can recommend to your most 
discriminating patrons with no little pride. 


“The Early American Style’ comes plain or decorated, in the manner of 
old-fashioned hand engraving, to suit individual tastes. Both styles are 
based on historic precedent. 


—— ROGERS, LUNT & BOWLEN CoO. —_— 
‘Ok Silversmiths ~~, Creators of Distinctive Tableware O4 
~tie"" GREENFIELD‘, MASSACHUSETTS —_ 
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Editorials 





N the last issue 
of THE JEWEL- 
ERS’ CIRCULAR 

appeared the first 
installment of the report of the Pro- 
duction of Precious Stones for the 
year 1926; which Dr. George Fred- 
erick Kunz, the well known mineralo- 
gist, has prepared for “Mineral In- 
dustry,” Volume XXXV., now being 
issued by the McGraw-Hill Book Co. 
Through the courtesy of the publish- 
ers and Dr. Kunz, we are again en- 
abled to present this report to our 
readers in instalments in full, as we 
did the same author’s report on “Plati- 
num Metals in 1926,” prepared for the 
same volume. 

The instalment, last week, was de- 
voted principally to the general factors 
of the year in the gem trade, with sta- 
tistics of the imports of precious stones 
and important tables showing the dia- 
mond production of the world, while 
the instalment, this week, goes into 
the subject of diamond control and 
gives in detail, statistics of the pro- 
duction of South Africa, both the 
mined and alluvial stones from 1912 to 
1926, as well as statistics of the dia- 
mond mining industry of South Africa 
from 1912 to 1925. It also gives facts 
from the 38th annual report of the 
DeBeers Consolidated Mines, and a 
comparison of statistics for the last 
three years and details of the operations 
of the various DeBeers and Kimberley 
mines showing the blue ground 
hoisted, blue ground washed, carats of 
diamonds found and selling value per 
carat, for 10 or more years. 

The next instalment will exhaust the 
subject of diamonds, giving statistics 
of the operation of the Jagersfontein 
Mine in the Orange Free State and the 
Premier Mine of the Transvaal as well 
as several other of the smaller mines 
with details of the production of the 
Congo and Angola fields and those of 
other sections of Africa. The report 
which also later takes up other precious 
stones will be continued from week to 
week until completed. 


An Important 
Report on 
Precious Stones 





ITH the 

great up- 

turn in the 
trend of business 
in the past month, merchants of the 
country are generally optimistic and 
expect an excellent Fall and Holiday 
trade. That the jewelers expect to 
get their full share in this revival of 
business, is manifest not only from 
the reports having been received from 
all sections as to prospects but by the 


Encouraging 
Outlook for 
Fall Business 


actual orders which retailers are plac- 
ing with wholesalers and manufac- 
turers. The reports by THE JEWEL- 
ERS’ CIRCULAR correspondents from 
various sections of the country and 
particularly the middlewest, more than 
bear out the predictions made by busi- 
ness authorities as to the improvement 
already here and the very bright pros- 
pects for the coming season. These 
reports are in marked contrast to those 
we received in the early part of the 
year and indicate that the pessimism 
manifest so generally throughout the 
trade in the late Spring and early 
Summer, has given place to an 
optimism on the part of dealers that 
has seldom been equalled in recent 
years. Whether this is due to the 
excellent condition of crops as in- 
dicated by the special stories on the 
subject, from Kansas City aad Omaha, 
published in the last issue of THE 
JEWELERS’ CIRCULAR or whether it is 
due to the disappearance of the busi- 
ness factors that discouraged mer- 
chants and manufacturers, a few 
months ago, is not apparent. The fact 
is, the optimism is there, both among 
dealers and the public, and this is 
actually confirmed by the increase in 
sales which our merchants are begin- 
ning to feel in nearly every section of 
the country. 

The gratifying part of it all is that 
the improvement is due to no artificial © 
boom or transient factor, but flows 
from the satisfactory basic conditions 
both in the agricultural and industrial 
sections of the country. The improve- 
ment, while pronounced, has been 
gradual and steady and it is increasing 
to an extent that makes even the most 
conservative businessmen realize thet 
only an unexpected calamity can pre- 
vent the Fall and Holiday seasons of 
1927 from being numbered among the 
best of recent years. 





HE great con- 
vention of the 
jewelry trade, 

the annual session 
of the American National Retail Jewel- 
ers Association is now in session at 
Milwaukee, Wis., and the rest of this 
week will see a full discussion of the 
most important business problems of 
our industry lead by authorities in the 
various subjects taken up and partici- 
pated in by many of our most eminent 
and progressive merchants of the 
country. As told in another column 
of this issue, the session opened yes- 
terday morning, at the Milwaukee 
Auditorium, and will continue until 


Trade’s Great 
Convention Now 
in Session 
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Friday afternoon. Reports received 
up to the time THE JEWELERs’ Cy. 
CULAR went to press indicate a large 
attendance at this convention and a 
deep interest in the proceedings by all 
who are now participating in it, 

_ Unfortunately, up to the time this 
issue goes to press, but a small part of 
the program of the business to be 
transacted has been covered, the morn. 
ing session of yesterday having been 
given over to the various addresses of 
welcome and the address of President 
Brotherly. The afternoon session in- 
cluded the reports of the secretary and 
treasurer and a number of important 
addresses which were to be delivered 
too late for insertion in this issue of 
THE JEWELERS’ CIRCULAR, among 
those of particular value to the jewelry 
trade, being one on “Operating Ex- 
penses in Retail Jewelry Stores in 
1926”. by the Supervisor of Research 
of the Harvard Bureau of Business 
Research, Sidney A. Swensrud and 
another on “The Scientific Principles 
of Window Display” by L. A. Rogers, 
the secretary of the International As- 
sociation of Display Men. 

But the program for today, will 
contain equally important addresses 
and discussions and so important is the 
information that the attending jewelers 
will receive in the next few days, that 
it behooves every member of the in- 
dustry who has not yet gone to the 
convention, but who can possibly get 
to Milwaukee before its adjournment, 
to arrange to go at once. A simple 
perusal of the program published last 
week, will be sufficient to prove this 
to all who may have any doubt as to 
the value of attending. 

The telegraphic report of the con- 
vention appearing in this issue carries 
the proceedings up to the afternoon 
session and a complete report of the 
entire convention with most of the im- 
portant speeches and addresses in full, 
will appear in the next issue, Oct. 5. 








Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York as 
reported for the past week: 


Selling Price ’ 
London U.S. Gov't New York 


Date Official Assay Bars Official 
Ah Ae 25% 58 585 
Sept: 21 ae siccac2594 58% 55% 
re 25% 58 55% 
BAO: 23 sods cee seeme 58% 56 
Rept, 24: 6 ewes scone 583% 56 
“Sa 58 55% 








The Berry & Whitmore Co., which for 
33 years has been located at the northwest 
corner of 11th and F. Sts. N. W., Wash- 
ington, D. C., will vacate and take posses- 
sion of the new home at 610 13th St. about 
Jan. 1, 1928. 
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E, Kupchick, Inc., has moved from 71 
Nassau St. to 64 W. 48th St. 

The business of Louise Morenfeld & Co., 
jewelers, this city, was incorporated at Al- 
bany, N. Y., last week with capital of 
$20,000. 

The Belove Watch Case Co., Inc., 17-23 
East Broadway, has taken additional loft 
space measuring approximately 3,000 square 
feet at the same address. 

The semi-annual meeting of the New York 
Watchmakers’ Society will be held on Tues- 
day evening, Oct. 4, at the organization’s 
headquarters in Turn Hall, 86th St., this 
city. 
One of the New York daily papers re- 
cently published a photograph of Herbert 
S. Sergison, well-known Harlem jeweler, 
who has organized the Sergison Realty 
Co., which will operate in the Bronx. 

Mr. Jenkins, president of the Duvall Jew- 
elry Co., Jacksonville, Fla, left this city 
last week after a business visit and went to 
Chicago, where he planned to attend the 
Tunney-Dempsey fight. From there it was 
expected he would return to his home city. 

Harry Friedland, in charge of the Paris 
office of L, Heller & Son, 15 W. 47th St. 
arrived in this country recently and expects 
to remain here for a few weeks. Mr. Fried- 
land is accompanied by his nine-year-old 
son, who is making his first visit to the 
United States. 

L. Kamsly, of L. Kamsly & Son, importers 
of precious stones, 565 Fifth Ave., sailed last 
week on the Reliance for Paris and Antwerp 
on a business trip in the interest of his firm. 
While abroad Mr. Kamsly will make his 
headquarters in Antwerp at the office of 
Karlin & Fils. 

J. L. Warner, of the J. L. Warner Co., 36 
W. 47th St., won a sterling silver fruit bowl 
for the best selected gross score in Class B 
for 18 holes in the tournament of the New 
Jersey Senior Golf Association, held at 
Shackamaxon Country Club, in Westfield, 
N. J. This meet is an annual affair, and this 
year was held Sept. 21, 22 and 23. 

Morris Reuben and Isaac Segalowitz, both 
living at 272 S. 9th St., Brooklyn, who were 
arrested when they attempted to dispose of 
$6,000 worth of loose diamonds which had 
been smuggled into this country, have been 
indicted and recently pleaded not guilty in 
the United States District Court. Both de- 
fendants were indicted for smuggling and 
will probably be placed on trial shortly. 

The Majestic Merchandise Exchange, 37 
Maiden Lane, is offering to settle with cred- 
Itors on the basis of 40 cents on the dollar. 
It is understood that they have agreed to 
pay the creditors $2,500 cash in December, 
1927, and the balance in notes maturing 
from January, 1928, to July, 1929. The 
firm, is is said, has assets of about $22,865, 
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approximately $8,000 of this amount being 
assigned. The liabilities are reported to be 
$32,900. 

Two brothers were arrested on Tuesday 
of last week, after, it is charged, they were 
caught tampering with the coin boxes in 
telephone booths at the Jewelers Exchange, 


72 Bowery. One man describes himself as 
Samuel Becker and the other, his brother, 
Joseph. Both, it is charged, have long police 
records and when arrested it is claimed 
they were in possession of burglars’ tools. 

Sokol, Montag & Co., importers of clocks, 
245 Fifth Ave., announce that according to 
reports received from their representatives 
abroad, most of the German and French 
clock manufacturers have increased their 
prices five per cent. Such an increase in 
prices abroad, it is believed, will probably 
cause an advance of from five to 10 per 
cent on the resale price in this country, as 
there is approximately a 100 per cent duty 
on the importation of this type of merchan- 
dise, 

Henry Agate, president of the Bonner Mfg. 
Co., 87 Maiden Lane, who recently returned 
from a trip to the Pacific Coast, reports con- 
ditions throughout the territory visited very 
favorable. Sam Friedman, representing this 
house, has left for a southern trip with a 
complete Fall line, and Marcus Goldsmidt is 
at present traveling in the middle west in the 
interest of the concern. Jerome T. Agate, 
manager of the Chicago office of the Bonner 
Mfg. Co., was in New York last week for a 
few days at the office of the concern, 87 
Maiden Lane. He is now on his way back 
to Chicago. 

The class in jewelry designing will open 
for its second year at the Mechanics In- 
stitute, 20 W. 44th St., on Friday, Sept. 30. 
at 7:30 p.m. The Jewelry Crafts Associa- 
tion, in making this announcement, stated 
that the students who attended last year 
were so enthusiastic about the work that 
they have filed their applications early this 
vear, with the result that a larger attendance 
than last year is assured. There is a wait- 
ing list, but students, the Crafts Association 
announces, should not be discouraged and 
those who intend to take the course should 
file their application, which will be given 
due consideration, In view of the fact that 


the advance class for jewelry designing is’ 


somewhat overcrowded, the association sug- 
gests that those who have had no practical 
experience whatsoever might profit by en- 
rolling in the class in freehand drawing, 
and thus get a good groundwork for the ac- 
tual designing instruction. Paul Lienard, 
the instructor, has been abroad all Summer 
but is expected back in time for the first 
session of this year’s class. All those desir- 
ing information about the class should in- 
quire directly at the Institute, 20 W. 44th 
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St., or at the office of the Jewelry Crafts 
Association, 48 W. 48th St. 


Some time next month the Merchants 
Association of New York will issue its 1927 
year book containing alphabetical and classi- 
fied lists of the organization’s complete en- 
rollment. In this book there will be five 
sub-divisions under which will be listed the 
member-concerns handling or manufacturing 
silverware, plated ware, etc., jewelry and 
precious stones, jewelers’ supplies and tools, 
watches and watchcases, clocks, bronzes, 
etc., optical goods, opticians, scientific. in- 
struments and bullion dealers. The associa- 
tion announces that during the months of 
June, July, August and September the fol- 
lowing concerns have been elected to mem- 
bership in the association: B. Raff & Sons, 
wholesale jewelers, 233 Fifth Ave.; Freu- 
denheim Bros., Inc., wholesale watch deal- 
ers, 170 Broadway; J. W. Johnson, silver- 
ware, 14 Maiden Lane; David Polak, dealer 
in diamonds, 64 W. 48th St.; Samuel Weiss- 
man, of the S. Weissman Co., Inc., im- 
porters of watches and artificial pearls, 20 
W. 47th St., and Max Bauman, of M. Bau- 
man & Co., dealers in diamonds, 20 W. 
47th St. 

The entire jewelry field in New York city 
will be intensely covered in the 1927 Red 
Cross Roll Call, according to the plan of 
Walter P. McTiegue, who, as_ volunteer 
chairman of a specially organized jewelry 
group is already formulating a comprehensive 
Roll Call program. Every phase of New 
York’s industrial, mercantile and professional 
life will be represented this year: in the 
Roll Call organization of the metropolis to 
secure the maximum public response to the 
annual membership effort. The jewelry 
group under the chairmanship of Mr. Mc- 
Tiegue is one of the earliest groups formed 
in accordance with the campaign plan of 
committee organization, and under his per- 
sonal direction is already inaugurating a 
program of wide activity. By the opening 
of the Roll Call on Armistice Day it is esti- 
mated that approximately 200 such group 
committees will be functioning, each under 
its individual chairman, representing a total 
of some 1,500 of the city’s outstanding lead- 
ers serving in a volunteer organization. Mr. 
McTiegue, in outlining his Roll Call work, 
anticipated generous support for the forth- 
coming appeal, and aims at a unanimous en- 
rollment of the personnel throughout his 
field. Included in the outstanding activities 
of the Red Cross, for whose maintenance the 
annual membership invitation is extended to 
every resident of the city, are the disaster 
relief and the public health program under 
which thousands of surgical dressings are 
supplied each year to local hospitals and 





(Continued on page 99) 
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which also covers nursing service, first aid, 
and work in home hygiene and care of the 
sick. Disabled ex-service men and their de- 
pendents are also a large factor in the Red 
Cross program, and activities on their behalf 
include legal assistance, money loans and 
medical attention. 

L. Susskind & Sons, 1509 Fulton St., 
Brooklyn, were recently robbed, losing mer- 
chandise worth $500. 

A charter of incorporation was recently 
granted to the Era Watch Repairing Co., of 
this city, having a capitalization of $10,000. 

Abraham Lopatin, 68 Nassau St., is of- 
fering a settlement of 30 cents on the dollar, 
payable 15 cents in cash and the balance in 
notes. These notes would mature in four, 
eight and 12 months. 

George Fine, of Max Fine & Sons, Inc., 
importers of diamonds, 87 Nassau St., left 
last Saturday on the Belgenland going on 
a trip to the European markets. Mr. Fine 
expects to return in about three weeks. 

Lee Bach of Lee Bach, Inc., importer of 
diamonds, 527 Fifth Ave., has returned from 
an extended pleasure and purchasing trip 
throughout England, France and Holland 
on which he was accompanied by Mrs. Bach. 

Samuel Jacobson of Jacobson Bros., im- 
porters of diamonds, 551 Fifth Ave., who 
has been abroad with Mrs. Jacobson since 
the latter part of June, returned last week 
with Mrs. Jacobson on the _ steamship 
Berengaria., 

Many concerns in the jewelry and allied 
trades were closed yesterday (Tuesday) in 
observance of the New Year 5688 accord- 
ing to the Jewish calendar. This opened 
the holiday period which continues for 10 
days culminating on Oct. 6 in the most sac- 
red day on the Jewish calendar, Yum Kip- 
pur or Day of Atonement. 

Louis Nussbaum, a member of the firm 
of Reichman Bros., diamond importers, 20 
W. 47th St., is receiving the condolences 
of his many friends in the trade because of 
the death of his mother, Rachel Nussbaum, 
who died last Sunday. The funeral was 
held from her late residence, 101 Woodruff 
Ave., Brooklyn, on Monday afternoon fol- 
lowed by interment in Mount Carmel Ceme- 
tery. 

At a meeting of the creditors of Fink & 
Marcus, 15 Maiden Lane, held last Friday 
at the offices of Goldman & Frier, 15 Maiden 
Lane, an offer of settlement on the basis of 
20 cents on the dollar was made. The con- 
cern offers unsecured notes and the creditors 
are still considering the offer. The firm 
owes $83,000 unsecured and $30,000 in con- 
tingent liabilities. The assets amount to 
$15,000 consisting of merchandise, $10,000 
and other assets, $5,000. 

A piece of carbon weighing 657 carats was 
received last Monday by A. Worms, diamond 
importer, 15 Maiden Lane, this city. The 
Stone measures about 234 inches long and is 
about 114 inches through the thickest part. 
According to Mr. Worms, it is valued at 
approximately $40,000 and is said to be one 
of the largest pieces of carbon ever mined 
The carbon is 
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coal black and dull, but the surface is rather 
smooth. It was mined in Bahia, South 
America, and arrived in this country last 
Thursday on the Mauretania. According to 
Mr. Worms, he will cut the carbon into 
pieces ranging from 10 carats to one carat 
which will be used for industrial purposes. 

Jewelers in the mid-town section of this 
city will be interested to know that after 
several years of endeavor on the part of the 
Fifth Ave. Association, Inc., a branch post 
office will be opened at 898 Third Ave., be- 
tween 54th and 55th Sts. This new post 
office will serve the district north of the 
Grand Central and will open on Nov. 1, 
according to an announcement made last 
week by Captain William J, Pedrick, vice- 
president and general manager of the Fifth 
Ave. Association. This will be a classified 
financial post office for the sale of stamps 
and money orders, the handling of registered 
mail and the receipt of first class mail and 
is expected to eliminate hours of delay for 
mail service in that part of the city. 


The New York Times, last Saturday, in 
reporting on business conditions in this city, 
published the following interesting item: 
“Recent orders for popular-priced jewelry 
and novelties have warranted the predictions 
of an excellent Fall season in this merchan- 
dise, manufacturers here say. Pearls have 
stood out strongly in the business placed, 
owing to the active early consumer demand. 
Rhinestone and metal ornaments for dresses 
have done particularly well, having been 
helped strongly by the vogue for velvet. 
Antique gold-finished necklaces in flexible 
and link effects, bracelets, pins and varied 
dress decorations likewise are riding high in 
popular consideration. For men, the out- 
standing item in novelty merchandise is the 
cigarette lighter, which promises to meet 
with as favorable a demand as last Fall and 
Winter.” 

In a hearing held before the Federal Trade 
Commission, 45 Broadway, last Friday, Ex- 
aminer Edward Averill listened to testimony 
of witnesses who told of the efforts made 
by the manufacturers of Ingersoll watches 
to prevent price-cutting. The complaint was 
against the Waterbury Clock Co., Water- 
bury Conn., the Ingersoll Watch Co., Inc., 
of New York, the Ingersoll Watch Co., of 
Chicago and the Eberhard Co., of San Fran- 
cisco. Herman Haynes, sales manager of 
the Chicago corporation testified that dealers 
handling Ingersoll watches were notified by 
the Chicago company that their interests 
would be better served if they would not 
sell to a Chicago retailer who was cutting 
prices. He denied that he attempted to 
coerce jobbers. Testimony of Osman Goge, 
assistant to the secretary of the New York 
company, tended to show that no black list 
of price cutting dealers was kept, and that 
no agreements were made for price mainte- 
nance. 

Importers in the trade will be interested 
in an announcement made last Saturday by 
Frederick J. H. Kracke, appraiser for the 
Port of New York in reply to complaints 
against congestion and delay at the apprai- 
sers’ stores in examining and valuing incom- 
ing merchandise. Mr. Kracke, admitting the 
congestion attributed the situation partly to 
the recent teamster strike, in which gov- 
ernment drivers were involved. “It should 
be remembered,” said Mr. Kracke, “that 


99 


last August marked the record month for 
imports for all time and it looks as though 
September would exceed even this record 
breaker. We are now running from $80,000 
to $82,000 a day more on importation duties 
than we did a year ago, when duties ran up 
to more than $1,000,000 a day. Just about 
this time each year we have the rush of sea- 
sonal goods, chiefly wholesale Christmas im- 
portations. The late teamster strike has 
made our problem a little more difficult than 
usual. Our troubles have been increased by 
the rush of returning tourists from Europe 
whose baggage must be given immediate at- 
tention. At present there are about 5,000 
cases on the piers awaiting examination. 
We have been handling from 2,000 to 
2,200 cases a day. Our men are working 
overtime and I expect the whole situation 
to be cleared up soon.” 











George A. Allsopp, president of Allsopp 
Bros., manufacturing jewelers, 26 Camp St., 
is closing his Summer home at Deal this 
week and returning to his residence at 78 


Johnson Ave. He has been a commuter for 
four months. Business, Mr. Allsopp finds, 
is beginning to show a marked improvement, 
“It looks now,” he said Monday, “as though 
the season would finish well, after a dull 
start.” 

Herbert L. Farrow, of the firm of Carter- 
Gough. Inc., assisted the principal of Faw- 
cett School of Industrial Arts in working 
out a new course of study for the jewelry 
department. It has been decided that the 
classes in jewelry design are to have free- 
hand drawing in connection with their de- 
partment, which will again be directed by 
William F. Hingel. Henry Hohmann, who 
was a member of the advanced class last 
year, will assist Mr. Hingel in jewelry mak- 
ing. George R. Norris, head of the engrav- 
ing department for Carter-Gough, Inc., will 
conduct the classes in jewelry engraving, 
succeeding Henry W. Ober, of the Jabel 
Ring Co., who resigned at the close of the 
Spring term. Charles J. Weyand, of Bip- 
part & Co., will again be the instructor in 
the die-cutting classes. Both the die-cutting 
and engraving classes will meet three nights 
a week, Monday, Wednesday and Friday. 
Mr. Hingel will have classes in design five 
nights a week. 








Window Smashers Escape with Loot 
Taken from Birmingham, Ala. 
Jewelry Store 


BIRMINGHAM, Ala., Sept. 24.—More than 
$1,000 worth of rings, watches and other 
jewelry was stolen from a show window at 
the store of the Gordon Jewelry Co., 217 N. 
18th St., when unidentified thieves recently 
broke a plate glass window. Among the 
articles of jewelry taken were 15 wedding 
rings, five platinum bracelets, several 
watches and a black onyx pendant with 
platinum chain valued at $175. 

Detectives Earl Heaton and E. L. Payne 
are working on the case, but up to this‘time 
have been unable to find a clue. 
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H. T. Weiler, of the Sanger Co., has re- 
turned from Grand Rapids, Mich., where he 
went to attend the annual encampment of 
the Sons of Veterans. 

Business has improved 20 per cent. in 
Maine, according to Arthur S. Kelley, of 
Norling & Bloom, who has just completed 
a tour through that State. It is especially 
good in Bangor, he says. 

The wedding is announced of Charles 
Hines, buyer of men’s jewelry for Thomas 
Long Co., and Miss Harriet Morse, daugh- 
ter of Mr. and Mrs. George A. Morse, 15 
Faxon St. Melrose. The ceremony took 
place Sept. 17 in the First Baptist Church, 
Melrose, and was attended by many friends 
of the bridal couple. After a wedding tour 
through Canada Mr. and Mrs. Hines will 
make their home in Melrose. They received 
many gifts from associates of Mr. Hines at 
the Long company, and from other friends. 

News of the approaching wedding of 
Major James T. Duane, jeweler, and one 
of the first State commanders of the Ameri- 
can Legion, and Miss Margaret V. Walsh, 
daughter of William H. Walsh of Framing- 
ham, was received last week in Boston cir- 
cles. Major Duane is one of the leading 
jewelers in Clinton. The ceremony will be 
performed in St. Stephens Church in Fram- 
ingham on Columbus Day, Oct. 12, by the 
Rev. Michael J. O’Connor, who was chaplain 
of the 101st Infantry overseas. The couple 
will make their home on Pleasant St., Clin- 
ton. The major is a member of the Elks and 
Knights of Columbus. He was overseas 
with the 101st Infantry, entering the service 
as a private and gaining his major’s commis- 
sion a month before the armistice. 

“I want to let you know that I have come 
to the conclusion that a dishonest life is a 
sucker’s game, and this being my last New 
Year’s I will spend behind the bars and stone 
walls, please accept my sincere greetings for 
the New Year as I honestly appreciate what 
a real lesson you gave me when you sent 
me here. Thanks again.” This message, 
on a card containing other writing appropri- 
ate to the Jewish New Year, Sept. 27, has 
been received by Judge David A. Lourie of 
the Superior Court, from a prisoner in 
Charlestown State Prison, now under sen- 
tence of three to five years. While at large 
this man engaged a room in a Tremont St. 
office building and sent downstairs to a 
jewelry store on the street floor for several 
styles of jewelry from which to make a selec- 
tion. He stole the tray of articles and was 
arrested in another State. 








Allentown, Pa. 





Peter G. Diener, Harrisburg jeweler, 
called on acquaintances in the trade while 
motoring through town on a pleasure tour. 

Mrs. Fred W. Rex, wife of Fred Rex, 
Lehighton jeweler, returned from a two 
weeks’ sojourn spent with her son Harold, 
and his wife, at Lynn, Mass. 

The Rogers jewelry store at 610 Hamilton 
St., according to a recent announcement, has 
appointed Walter Stein as manager of the 
repair department, lately installed in the 


THE JEWELERS’ CIRCULAR 


store. Mr. Stein has had 15 years of ex- 
perience in this line of work in various cities 
throughout the eastern part of the United 
States. 

Norman Fellencer, A. C. Fellencer & 
Sons, wholesale jewelers, and Carl H. 
Schnurman, with the Allentown Jewelers’ 
Supply Co., were drawn for jury duty at 
the Fall term of court. 

Dr. H. S. Stowe, eyesight specialist, estab- 
lished an office on the second floor at 45 N. 
7th St. He is a man of wide experience in 
the optical profession, having done prescrip- 
tion work for the Wills Eye Hospital, Jef- 
ferson Hospital and the University of 
Pennsylvania, Philadelphia. He also special- 
izes in the scientific grinding of all kinds 
of lenses and the adjusting of field glasses 
and binoculars. 

These traveling men are calling on their 
friends in the trade in this locality: William 
McGill, Condit & Rattey; David M. Heitel, 
Henry Freund & Bro.; Mr. Greenthal, Al- 
bert Lorsch & Co.; Sylvan Strauss, Fried- 
man-Steinman & Co.; Arthur B. Veit, B. & 
L. Veit, Inc.; Charles J. Tonry, the D. F. 
Briggs Co.; A. S. Riley, Alfred S. Riley; 
George W. Schaefer, Enos Richardson & 
Co.; G. Weidlich, the Weidlich Mfg. Co. 

The Greater Allentown Fair is being held 
here this week, drawing crowds numbering 
40,000 to 50,000 spectators daily. Only one 
local jeweler, A. A. Peters, 108 N. 7th St., 
is an exhibitor at the fair, and he is showing 
radios only. Contrary to supposition, the 
fair lends little or no impetus to business, 
so far as jewelers are concerned, in spite of 
the fact that it brings great crowds of people 
to town. Most of the visitors drive direct to 
the grounds in their cars, not stopping in 
the business section of the town. 











Charles F. Blase has opened a watch re- 
pair shop at Mifflintown, Pa. 

J. F. Apple, of the J. F. Apple Co., is 
spending this week in Pittsburgh on business. 

Allen Dove, of the traveling sales force of 
Saul L. Solomon, has returned from a west- 
ern trip. 

Harry Wilson, Wytheville, Va., and Miss 
Virginia Norton, Connellsville, Pa., have en- 
rolled at the Bowman Technical School as 
students. 

A. W. Moyer, president of the Non- 
Retailing Co., spent two days last week at 
the clubhouse of the Tucquan Club at Park 
Furnace, on the Susquehanna river, where 
the club held its annual two days’ corn 
roasts. 

At a meeting of Alpha Chapter, Beta 
Sigma Fraternity of the Bowman Technical 
School, it was decided to hold a dance in 
November. The first issue of the paper the 
chapter will issue regularly, The Sun Dial, 
will appear on Thanksgiving Day. The an- 
nual banquet will be held Oct. 13. 

S. H. Knight, a professional aeronaut of 
Norfolk, Va., who was here recently doing 
parachute stunts at the Lancaster aviation 
field, dropped a diamond ring from Kay’s 
jewelry store from a parachute released 
from an airplane passing over the city. It is 
not known who secured it, if it was found. 
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The Lancaster Chamber of Commerce on 
Sept. 21 presented a handsome Hamilton 
watch to Captain Roscoe Turner of Rich- 
mond, Va., whose big airplane landed in 
Lancaster on his way to Chicago, having 
stopped here by invitation to inspect Lan- 
caster’s new landing field. The presentation 
address was made by Robert E. Miller, a 
vice-president of the Hamilton Watch Co. 

The following trade representatives recent- 
ly visited Lancaster: H. J. Smith, Tampa, 
Fla.; Samuel W. Hoke, New York city; 
C, M. Miller, with J. N. Miller, Mercers- 
burg, Pa.; Robert H. Sourber, Tamaqua, 
Pa.; Mark E. Trone, Hanover, Pa.; Jack 
Lampert, of J. M. Lampert & Sons, New 
York; B. B. Guth, Hercules Chain Co., Long 
Island City, N. Y.; George Fox, Fox Mfg. 
Co., Chicago; W. H. Davis, Reading, Pa. 

On a special request John J. Bowman, of 
the Bowman Technical School, arranged a 
special department in the exhibit which the 
Baltimore & Ohio Railroad Co. is now hold- 
ing in Baltimore in celebration of the com- 
pany’s centennial. The department relates 
to watch inspection, so important to railroads, 
and the department shows the beginning of 
watchmaking as an exact mechanical science. 
The Bowmans have placed there on exhibi- 
tion their rare and valuable collection of 
ancient timepieces and watchmaker’s tools. 
The railroad celebration runs from Sept. 24 
to Oct. 8. 








Atlanta, Ga. 





George Schultz, with the Traub Mfg. Co., 
Detroit, Mich., passed several days in At- 
lanta last week. 

P. J. Eppenstein, of the Elgin American 
Mfg. Co., Elgin, Ill., was a visitor in At- 
lanta during the week. 

Friends of J. P. Stevens will regret to 
learn that he has been confined to his home 
by illness for several weeks. 

Norman Treat, International Silver Co., 
Meriden, Conn., was in Atlanta during the 
week calling on the local trade. 

Mr. Rainey, of Rainey & Murrell, jewelers 
of Walterboro, S. C., were out-of-State vis- 
itors in Atlanta during the week. 

Bob Kehl, with F. N. Noble & Co., Chi- 
cago, spent several days in Atlanta during 
the week in the interest of his firm. 

B. Stern is opening a new jewelry store 
at 94 N. Forsyth St. Although small, the 
store will be modern in every respect, it is 
announced. 

Nat Ullman, manager of the Nat Kaiser 
store, has returned from a month’s trip to 
Canada. He traveled from one side of the 
Dominion to the other. 

J. J. Bookout, prominent Peachtree Ar- 
cade jeweler, is making extensive improve- 
ments on his store. Among other things, he 
is adding a new and larger show case in 
which to display his goods, and is generally 
enlarging and improving his store to meet 
the needs of his growing jewelry business. 

E. A. Morgan and Henry Muench left 
here Sunday for Milwaukee, Wis., where 
they will attend the annual convention of the 
American National Retail Jewelers’ Asso- 
ciation, as delegates from the Georgia Asso- 
ciation of Retail Jewelers. Mr. Muench 
takes the place of H. S. Banta, Newnan, 
who was elected a regular delegate but was 
unable to attend the meeting. 











A. Lawson of F. H. Noble & Co., jewel- 
ers findings, Chicago, has been calling on 
the wholesale trade here. 


Watches and several pieces of cheap 
jewelry were stolen recently from the store 
of Louis Handley, on Ridge Ave., near 
Turner St., by a sneak thief. 

Louis Salidar, manufacturing jeweler, 722 
Sansom St., received the sympathy of his 
many friends in the trade on the sudden 
death of his father, due to an attack of 
asthma. 

Roy E. Williams, representing Factory 
E of the International Silver Co., was at 
the Benjamin Franklin hotel last week with 
a fine exhibition of hollowware. The ex- 
hibition opened on Monday and continued 
through the week. Scores of Mr. Williams’ 
many friends in the jewelry trade here drop- 
ped in to see the silverware and to con- 
gratulate him. 

Abraham Becker, retail jeweler, 1505 
Passyunk Ave., in the southern section of 
the city, was the victim of window smashers 
who used a brick, wrapped in a piece of 
carpet, to break his display window. As 
Mr. Becker had taken the most valuable 
articles from the window before closing for 
the day, the thieves only got a few cheap 
watches, fountain pens and small articles for 
their trouble. The jeweler places his loss 


at about $50. 
Joseph B. Bechtel of J. B. Bechtel & Co., 
Inc., wholesale jewelers, was re-elected 


president of the Bechtel Family Association 
at the annual reunion of the clan held at 
Bally, Pa. Great preparations will be made 
for the 1928 reunion, which will mark the 
200th anniversary of the arrival of the first 
Bechtel in America from the Palatinate in 
Germany. At the reunion a letter was read 
from Admiral Otto Bechtel of the German 
Navy announcing he was preparing a history 
of the family in Germany. 

Religious holidays were observed widely 
this week and another comes next week. The 
Jewish New Year, or Rosh Hashonah, was 
observed on Tuesday and Wednesday by the 
orthodox followers of that faith and on 
Tuesday by the Reformed Jews. The major- 
ity of the jewelry establishments on Sansom 
St. were closed on both days as were several 
Chestnut St. wholesale and a number of 
retail houses. Next week comes Yom 
Kippur, the Day of Atonement, on Thurs- 
day, which will also cause a cessation of 
business for that day. As a result Septem- 
ber will be the shortest business month in 
the jewelry calendar this year. 

“Gordon night” at Behr Gordon lodge, 
independent Order Brith Sholom, in compli- 
ment to its president, Max E. Gordon, of 
Aisenstein & Gordon, brought out a large 
attendance of members, principally jewelers, 
the lodge being known in the order as the 
“jewelers’ lodge,” 95 per cent of the mem- 
bership being in that trade. It was the first 
meeting of the Fall season and the principal 
speaker was Martin O. Levy, grand secre- 
tary of the order, just back from a trip to 
Palestine, who talked interestingly on his 
visit and showed pictures of the new Jewish 
homeland. <A special program and refresh- 
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ments rounded out the evening with many 
expressions cf appreciation for Mr. Gordon’s 
work for the lodge and community, featuring 
the talks. 

An interesting feature of “Poor Richard’s 
Almanack, just issued by the Poor Richard 
Club of advertising men of this city, is the 
story of how Charles Loftis, once a Phila- 
delphian but now of Loftis Bros., in Chicago, 
and head of one of the largest mail order 
jewelry houses in the world, got the idea 
of selling jewelry by advertising. “I con- 
ceived the idea of selling diamonds on credit 
while a boy in my father’s store in Phila- 
delphia,” says Mr. Loftis in the article. “It 
was just after the Civil War and money 
was not over plentiful. I started in a small 
way, as the big diamond brokers thought 
I was crazy when I told them I thought I 
could sell diamonds by advertising by mail 
or in the newspapers. I did it, just the 
same, * * *” 

A large number of traveling men have 
been in town during the last few days in- 
dicating that the jewelry manufacturers be- 
lieve business will be brightening up before 
long. Among them were: W. B. Wilson, 
the duPont Viscoloid Co.; George Hilsinger, 
the Craft Co., Indianapolis, Ind.; Fred 
Blanchard, Blanchard & Co., New York; 
Irving Broder, Tomchin & Levinson, New- 
ark, N. J.; Ed Oxenrath, the Keystone 
Watch Case Co.; Mr. Pogul, Skalatsky 
Bros., New York; “Jack” Lambert, M. J. 
Lambert & Sons, New York, and Arthur 
Mayer, W. H. Dixon & Co., New York. 
Mr. Lambert brought the news that his 
brother, T. H. Lambert, formerly well known 
to the trade here, this having been his terri- 
tory, has just returned from a long trip 
abroad. 











Abe I. DeRoy has been sojourning at At- 
lantic City and also in New York and at the 
same time is looking into the market re- 
quirements of his business. 

M. W. Rihn and R. J. Terheyden, of the 
Terheyden Co., left this week for Milwau- 
kee, Wis., to attend the annual convention 
of the American National Retail Jewelers’ 
Association. 

According to the statements of jewelers, 
wrist watches and diamonds continue to fur- 
nish the bulk of the business being offered 
to the jewelry stores at this time, the watch 
business being especially good. It is ex- 
pected to continue brisk. 

A man who gave the name of Samuel Tate 
and who had been passing a large number of 
bogus checks in Wilkinsburg and vicinity 
was on last Friday sentenced to not less than 
60 days nor more than 120 days in the Alle- 
gheny County Workhouse. 

Most of the jewelers here appear to have 
bought their holiday merchandise and are 
already preparing it for the expected rush. 
Some of the stores will encourage shopping 
early and also the making of purchases by 
giving a small deposit and having the goods 
laid away until they are wanted. 

t is reported that some jewelers may go 
into several of the new buildings being 
erected on Liberty Ave., that thoroughfare 
being quite busy at the present time in keep- 
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ing pace with the march of progress, The 
street is becoming an important shopping 
center compared with 10 or 15 years ago, 

The hands of timepieces were moved back 
one hour Sunday morning, in order to con- 
form to Eastern Standard time, thus doing 
away with the daylight saving time periog 
There appears to be no doubt about the day. 
light saving idea: becoming a regular thing 
each year. Most stores also are conforming 
to the 5:30 p.m. closing and the 9 a.m. open. 
ing, but a few stores are closing at 5 p. y 

Creditors of Antonio DeMay, trading a 
DeMay Bros., Greensburg, have filed an jn. 
voluntary bankruptcy petition against him 
in the United States District Court, Pitts. 
burgh. The petitioning creditors and their 
claims are: Henry Davidson, $1,759; Sam. 
uel Weinhaus Co., $454, and M. Markson, 
$2,645. It is alleged in the petition that $250 
was paid to Tony Macalino to prefer him 
over other creditors. 

A man, aged 24, who was arrested after 
he had left the jewelry store of the Terhey- 
den Co., on a charge of passing bad checks 
and who it is claimed is wanted on a num- 
ber of charges, has been held for court. The 
same man it is charged also tried to pass a 
check on the house of Sam F. Sipe, but as 
in the case at the Terheyden store, did not 
succeed. The checks were investigated, with 
the result that the fellow was caught. 

The nominating committee of the Retail 
Credit Men’s Association has reported the 
following nominees, to be voted on by the 
members of the association: Leon Michaels, 
president; Thomas L. Ford, first vice-presi- 
dent; A. Lichenbaugh, second vice-president; 
C. M. Dignal, third vice-president; Frank 
Armstrong, treasurer; A. B. Buckeridge, 
secretary, together with the following direc- 
tors: L. Sondheim, M. F. Zimmerman, B. 
J. Lindberg, Miss E. J. Rauh, W. E. Mor- 
gan, Mrs. S. C. Keogh, H. E. Wilson and 
Dr. G. C. Kneedier. The association now 
has 580 members and is expected to cross the 
600 mark this week. 
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Business ‘Troubles 





The New River Jewelry Co., Thurmond, 
W. Va., has filed a petition in bankruptcy. 


An involuntary petition in bankruptcy has 
been filed against Cromer & Cassels Co., 
Miami, Fla. 

Miller & Co, Los Angeles, Cal., have 
assigned. The assets are $6,789 and the lia- 
bilities, $13,000. 

A. Trock, Detroit, Mich., is reported to 
be offering creditors 25 per cent in settle- 
ment of their claims. 


Charles L. Johnson, Warsaw, N. C., has 
filed a petition in bankruptcy. The assets 
over exemptions are insufficient to meet 
obligations. 

Goodnight Bros., Tonkawa, Okla., are re- 
ported to be in bankruptcy. The stock and 
fixtures have been sold for $850, leaving 
$350 over mortgaged fixtures. 

A voluntary petition in bankruptcy has 
been filed in the United States District 
Court by Kondo & Co., dealers in novelties 
and jewelry at Atlantic City, N. J. Accord- 
ing to the schedules, the liabilities are about 
$50,000 and the assets are estimated at about 
the same amount. 
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Chicago Notes 





Murray Kohn, of Silberman, Kohn & Wal- 
lenstein, New York, spent several days of 
the past week in Chicago visiting the trade. 

Charles Sommer, of Charles W. Sommer 
& Bro. Inc. New York city, visited the 
Chicago trade last week and called on many 
of his friends. 

Charles Ellbogen and Otto Lieberman, 
Stein & Ellbogen Co., left last week for 
their respective territories and will be away 
for several weeks. 

Arthur B. Tuthill, Julius Raunheim Co., 
New York city, arrived in Chicago last 
week and is spending sometime here in 
calling on the trade. 

T. Leonard Goodman and Leonard B. 
Lewy, Israel-Lessing Sales Co., left re- 
cently for an extended trip through their 
middlewestern territory. 

Oliver Artes, Keystone Watch Case Co., 
returned this week from Paw Paw, Mich., 
where he spent a couple of weeks with his 
family at their Summer home. 

R. C. Rettig, of Rettig, Hess & Madsen, 
returned to Chicago last week from New 
York, where he spent a few days on busi- 
ness and attended the big tennis match. 


In the matter of Hyman Horwitz a formal 
order of adjudication in bankruptcy has been 
entered and the first meeting of creditors 
set before Referee Garfield Charles on 
Oct. 10. 

Wm. C. Penfold, Chicago representative 
for the F. H. Sadler Co., returned to his 
office in the Silversmith building last week 
after making an extended trip through his 
southern territory. 

W. F. Kirkpatrick, of the Kirkpatrick 
Jewelry Co., St. Joseph, Mo., accompanied 
by his wife, spent the past week at Chi- 
cago visiting places of interest and looking 
over new Fall goods. 


E. R. Tyler and Frank Feinberg, of 
Tyler & Feinberg, auctioneers, left last week 
for Lewiston, Mont., where they will conduct 
a removal sale for Scheidt Bros., who are 
moving into a new store. 

E. D. Sayre, of 1573 Howard St., has 
recently installed an attractive gift section in 
his retail jewelry store. Mr. Sayre turned 
over half of his store to this new department 
and reports his business favorable. 

D. Lambert, watchmaker, is now associated 
with the Kayaness Co., at 5 N. Wabash 
Ave, watchmakers to the trade and whole- 
sale jewelers. Mr. Lambert for the past 
year was employed by E. E. Welty as a 
watchmaker. 

Wm. Drexmit, of the Keystone Watch 


Case Co., is again able to spend several 
hours at his desk each day while recuperating 
from his recent illness. Mr. Drexmit was 
confined at the Presbyterian Hospital for 
several weeks. 

Hector Toniatti, proprietor of the Venetian 
Jewelry Mfg. Co., recently opened a small 
retail jewelry store at 301 Kensington Ave., 
at Kensington, a suburb of Chicago. The 
Venetian Jewelry Mfg. Co. is located at 
35 E. Wacker Drive. 

“Jerry” Agate, of the Bonner Mfg. Co., is 
expected to return to his office in the Hey- 
worth building sometime this week, after 
spending two weeks in calling on the trade 
through the east and visiting at the home 
offices of the company at New York. 

Mrs. Ollie R. Grant, of the Clark Tool 
& Material Co., Kansas City, accompanied 
by her daughter, spent several days of the 
past week in Chicago, visiting with friends 
and members in the trade. Mrs, Grant 
made the trip by motor and reports having 
no trouble en route. 

The trade will be interested to know that 
J. J. Bourne, prominent retail jeweler at 
1533 Howard Ave., is rapidly improving at 
the St. Francis Hospital at Evanston, Ill. 
Mr. Bourne has a complication of diseases 
and heart trouble, and has been at the hos- 
pital for two weeks. 

George J. Gruen, of the Gruen Watch 
Guild, Cincinnati, president of the National 
Association of Credit Men, attended the an- 
nual convention held here at the Edgewater 
Beach Hotel last week and on Friday 
addressed the convention upon the subject 
of installment credits. 

Max Hirsch, of Bernstein & Roskin, New 
York city, was a visitor in Chicago last 
week calling on the wholesale trade and at- 
tending the Dempsey-Tunney fight. Mr. 
Hirsch left here on Sunday for Kansas City 
and other middlewestern cities and expects 
to return to Chicago before returning east. 

Philip H. Meng and Fred J. Essig, dia- 
mond cutters and lapidists, are moving this 
week into their new enlarged quarters. They 
have been located in room 1318 Butler build- 
ing for sometime, and are now taking suite 
1301 in the same building, where they will 
have better light and more spacious quarters 
for both shop and offices. 

Sam Friedman, representing the Bonner 
Mfg. Co., visited at the Chicago office of this 
company last week on his way east from his 
initial trip through the south. Mr. Fried- 
man, for the past few years, was connected 
with the Chicago office of this company, and 
for the past few months has been in the east 
preparing himself for the road position. 

J. C. Petersen, credit manager for the 





International Silver Co., returned to his 
desk this week, after an absence of two 
weeks, enjoying a rest. Mr. Petersen, ac- 
companied by his wife and family, motored 
through Wisconsin and lowa during one 
week, and the balance of his time he spent 
in visiting the various golf clubs in Illinois. 

William A. Borkenhagen is now associated 
with the Chicago office of the Weinstrum 
Watch Co., at 1268 Jewelry Mart. Mr. 
Borkenhagen formerly was connected with 
the watch department of Otto Young & Co, 
and prior to that time for many years was 
with Norris, Alister-Ball Co. He will visit 
the wholesale trade in Chicago in the interest 
of this firm. 

A. S. Barrows and L. I, Gardner have 
entered into business for themselves under 
the name of the Guarantee Diamond Setting 
Co., with offices in suite 912 Kesner building. 
Mr. Barrows has been in business for him- 
self for a great many years, and is well 
known to the trade. Mr. Gardner has also 
been associated with the jewelry trade of 
Chicago for sometime, being employed in 
local shops. : 

A. Y. Boswell, retail jeweler at Tulsa, 
Okla., accompanied by his wife, arrived in 
Chicago last Wednesday, and after spending 
a few days here looking over the market 
and attending the Dempsey-Tunney fight left 
for home. Mr. and Mrs. Boswell returned 
on Sept. 16 on the S. S. Volendam for a two 
months’ trip to Europe, where they visited 
Paris, Vienna, Frankfort, Antwerp and Am- 
sterdam combining business with pleasure. 

Friends of Herman Milstein have just 
learned that he was quietly married on Sun- 
day, Sept. 11, to Miss Hannah Schnaer of 
Chicago. Mr. Milstein is well known to the 
trade here, having been formerly associated 
as representative for Joseph Gottlieb, watch 
importer, of New York for several years 
and for the past three years has been asso- 
ciated with B. Weinstein, prominent retail 
jeweler, located at 1332 S. Halsted St., this 
city. 

C. S. Hubbard celebrated the grand open- 
ing of his new retail jewelry store on Satur- 
day of last week. Mr. Hubbard is operating 
under his own name at 705 W. 58th St, 
Kenosha, Wis. He spent several days of the 
past week in Chicago purchasing some stock 
and attending to last minute details. Mr. 
Hubbard is well and favorably known in 
Kenosha, having been connected with the 
retail store of John M. Regner as general 
manager. 

Julian J. Breuning announced last week 
that he nas purchased the furniture and 
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fixtures of Harold E. Hayward, retail jew- 
eler, 163 S. Oak Park Ave., Oak Park, and 
will open a store for himself on or about 
Oct. 1. For the past two years Mr. Breun- 
ing managed the Hayward store and prior to 
that time was connected with Smith & Mc- 
Quire, Joliet, as an optometrist. 

Pete J. Getner, Illinois and Iowa repre- 
sentative for Rettig, Hess & Madsen, watch 
jobbers, located at 35 E. Wacker Drive, met 
with a serious accident on Sunday of last 
week while he was driving his car on Ful- 
ton St., near Hoyne Ave. He is now at 
the Oak Park Hospital, rapidly recovering 
from gashes on his head and both arms. 
In order to avoid hitting another auto- 
mobile Mr. Getner swerved his car and hit 
the side of a building. The other automo- 
bile hit his car anyway, throwing Getner. 

J. Vincent Huber, George H. Fuller & 
Sons Co., Pawtucket, R. I., just completed 
a business trip through the east and reports 
that during the three weeks he was away 
he had very favorable business. Charles H. 
Fuller, of the concern, arrived in Chicago 
last Saturday for his semi-annual visit to 
the local office and to his many friends 
here. Mr. Fuller was accompanied on the 
trip by his wife and they made the trip by 
automobile, Mr. Fuller stopping off at some 
of the principal cities to visit with wholesale 
and retail jeweler friends. 

Boas Hatowski & Sons, wholesale jewelers, 
who have been located on the fifth floor of 
the Mallers building for several years, have 
outgrown these quarters and are removing 
their offices intv 1a0re spacious quarters on 
the lit floor of the same building, where 
they will occupy the entire northwest corner 
of the floor. his space is about three 
times as large as the old quarters and has 
three private offices, a large display room, 
stock room and reception room. One of the 
private offices will be used as a diamond 
room, one for the display of silver sets and 
the other as a private office. Boas Hatowski 
& Sons will celebrate the opening of these 
new spacious offices on Oct. 3. 

The big Tunney-Dempsey fight here last 
week developed the fact that there are a 
great many fans in the jewelry industry 
who came from all over the country. Among 
the fans at the fight were: Harry Rattner, 
of Rogers & Co., Columbus, O.; L. M. 
Greenstein, of Morrey’s, Columbus, O.; 
M. Schusterman, of Roberts & Co., Zanes- 
ville, O.; M. Friedman, of Bennett’s, Inc., 
Shreveport, La.; Phil Katz and Nathan 
Katz, of S. & N. Katz, Baltimore, Md.; 
James J. Burke, of the Brooks Jewelry & 
Optical Co., St. Louis, Mo.; Leo Bauman, 
of Bauman-Massa Jewelry Co., St. Louis, 
Mo.; Fred and George Goldman, of the 
Goldman Jewelry Co., Kansas City, Mo.; 
Barney Klein, of the Klein Jewelry Co., 
Quincy, Ill.; J. L. Mount, of Wm. E. Mount, 
Pueblo, Colo. ; Frank Kiser, of the J. F. Kiser 
Co., Muncie, Ind.; W. J. Sowers, Streator, 
lil.; Walter Hamilton Kalamazoo, Mich. ; 
Herbert D. Johns, and wife, LaCrosse, Wis. ; 
Harry Barber, of the E. E. Barber Jewelry 
Co., Decatur, Ill.; Herman Anderson, of 
G. Anderson & Son, Taylorville, Ill.; A. 
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Schmidt, Fessler & Co., Waterloo, Ia.; 
James W. Lucas, Viroqua, Wis.; Henry J. 
Harm, Albert Lea, Minn.; Frank Hoerr, of 
Martin & Hoerr, Mankato, Minn.; A. E. 
Wuesteman, Champaign, Ill.; H. E. Adams, 
Parkersburg, West Va.; W. C. O'Brien, 
Hess & Culbertson, St. Louis, Mo.; Ed. C. 
Cherry, of the Beaumont Jewelry Co., Beau- 
mont, Texas; Harry Skuller, Lexington, 
Ky.; Glen J. Hatfield, Flint, Mich.; Albert 


Smith, Ames, Ia.; J. B.  Finnstrom, 
Chesterville Ind.; Louis Sickles, Jr., of 
Louis Sickles, Philadelphia, Pa.; O. A. 


Starke, O. A. Starke, Jr.; A. W. Church, 
all of the Star Watch Case Co., Luding- 
ton, Mich.; Samuel Weinstein, at Bensam’s, 
Inc., Flint, Mich.; Sam Gerson and Harry 
Levey, of the Gerson Jewelry Co., Detroit, 
Mich.; A. Y. Boswell of A. Y. Boswell Co., 
Tulsa, Okla., Mayer Livingston, of Mayer 
Livingston & Co., Bloomington, Ill.; S. E. 
Sallan, of Sallan’s, Detroit, Mich.; Max A. 
Kohen, Minneapolis, Minn.; Ed. Gaffner, 
of Robert Gaffiier Co., Olney, II. 











Among out-of-town jewelers in Cleveland 
last week were Carl Schmidt, Warren, and 


M. Drenn, Lorain. 


Dave Glasser, of the Merit Co., has just 
returned from a trip to West Huntingdon, 
\W. Va., and southern Ohio points. 


J. A. Conn, auctioneer, has left for Ala- 
bama, where he will conduct a sale, and upon 
its completion will return to his Cleveland 
office. 

H. W. Beattie is redecorating the store 
in the Superior Arcade. It is being finished 
in a beautiful deep blue that adds much to 
its appearance. 


The Webb C. Ball Co. has added several 
new side wall cases, which are used for dis- 
playing imported goods. They have aroused 
much favorable comment. 

William Wingate, formerly connected with 
the retail department of the Sigler Bros. Co. 
for a number of years, is now connected 
with the sales department of the Webb C-. 
Ball Co. 

Frank Cerne has sold out his stock of his 
branch store at 930 E. 79th St. to Glickman, 
Bernon & Glickman and they in turn have 
sold out and the store is now closed. Mr. 
Cerne is continuing his store at St. Clair 
Ave. and E. 66th St. 

President McCague, of the 24-Karat Club, 
has announced that the meeting and dinner 
at the Statler Hotel, Oct. 7, will be open to 
ladies; that the Elgin National Watch Co. 
will show a film on the manufacture of 
watches, and that a lecture will be given in 
connection with it by Mr. Caughey, of the 
company. 

The Cleveland Better Business Bureau has 
opened a drive against prize package sales 
and is using newspaper space in the cam- 
paign. Jt is pointed out that this type of 
sale is a lottery and is contrary to both the 
Federal and State laws, and itis asked that 
any known violations be reported and the 
proper action will be taken. 

Cleveland members of the Delta Tau 
Delta have been congratulating Ray Car- 
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roll on his election as national Vice-president 
of the fraternity at the convention recent} 
held at Savannah, Ga. Mr. Carrol] is ; 
member of the Zeta Chapter, Western Re. 
serve University. He is president and 
treasurer of the Lewis Jewelry Co. of thi 
citv. His home is in Bedford. | . 

The Cleveland Jewelry Crafts Association 
opened its Fall activities on Tuesday eve. 
ning, Sept. 20, by holding a meeting at the 
Hotel Statler. Dinner preceded the meeting 
and there was a good attendance. President 
Leo Markowitz presided. Discussion of 
activities for the coming Winter season took 
up considerable of the evening and a com. 
mittee, consisting of Ralph Burr, Nicholas 
Meng and Darner Kaskel, was appointed by 
President Markowitz to arrange details for 
the annual dinner-dance that is to take place 
on Nov. 5 at the Hotel Statler. 

Julius Eisenberg, 1817 E. 9th St., doing 
business as the Lee Jewelry Co., who asked 
Common Pleas Court for a restraining order 
to prevent Chief of Police Jacob Graul from 
keeping an officer in front of his place of 
business constantly, was refused the order 
by Judge Weygandt on Thursday. Mr. 
Eisenberg got into trouble with police when 
they alleged he did not report goods pur- 
chased by him that were stolen. He was 
also convicted upon an assault and battery 
charge and fined, he having attacked Detec- 
tive George Franke. According to the evi- 
dence presented by Mr. Eisenberg, the po- 
liceman that was stationed in front of his 
store took the names and addresses of all 
who entered his store. The jeweler claimed 
that the practice was ruining his business. 
Testimony was given by John Mills, a bur- 
glar, that he had sold jewelry to Eisenberg 
that he had stolen in more than 30 burglaries 
in Cleveland. He is now awaiting sentence, 
having been convicted before Judge Baer. 
Judge Weygandt in refusing the injunction 
upheld the practice of the police and scored 
Eisenberg. 











Louisville retail jewelers report an im- 
provement in business during the past 10 
days and incoming travelers bring optimistic 


reports from other cities. These conditions 
lead many to believe that the coming holiday 


‘trade will be good. 


About five years ago, a customer of Wm. 
Kendrick’s Sons, 638 S. Fourth Ave., Louis- 
ville, Ky., was unfortunate enough to have 
stolen from him some very valuable jewels 
and among them was a rectangular watch, 
all of platinum surrounded by diamonds. 
The case number of this watch was A-45752 
and in the back of the case were a number 
of scratch marks indicating that the watch 
had been in the hands of different jewelers 
for work to be done upon it. This watch 
has. recently been returned to Wn. 
Kendrick’s Sons, through a detective agency 
but the concern has no clew as to whom 
they sold the watch. Anyone recognizing 
the scratch marks in the case is asked to 
please communicate directly with Wm. 
Kendrick’s Sons, or THE JEWELERS’ CIR 
CULAR. scratch marks are: 10495, 582-K, 
1008-K, 1312 6, 154-A and 99-B. 
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John A. Gerwe, president of Froham 
& Co, is on a 10 day trip through Ken- 
tucky, while George E Brown is touring 


Indiana and Illinois. John Gerwin of the 
same firm has returned from a trip through 
the south. 

A number of watches of the more modest 
type was among the loot that was taken by: 
burglars from the hardware store of John 
Mitchell, at 3710 Edwards Road, Hyde Park, 
early Sunday. The robbers knocked the 
combination off a small safe but failed to 
open it. 

J. Harvey Phillips of the Richter & 
Phillips Co., acted for the wholesale depart- 
ment of the Chamber of Commerce in the 
presentation of several valuable presents to 
Howard Greene, formerly of the Commerce 
body who has been appointed assistant 
manager of the Hotel Gibson. Mr. Greene 
was elected president of the International 
Association of Hotel Advertising Executives 
at Omaha, Neb. He was presented with an 
onyx and bronze trimmed desk set, together 
with a gold-tipped fountain pen in which 
small diamonds were set. His initials were 
carved in the gold tip. 

Visitors to Time Hill, the Gruen Watch 
Co., on McMillan St., during the past week 
included: H. H. Miller, Chelsea Clock Co., 
Boston, Mass.; Anna M. Thoma, A. Thoma 
& Sons, Piqua, O.: Mrs. P. A. Broderson, 
Wellington, Kans.; Mr. and Mrs. C. H. John, 
W. A. Shaeffer Pen Co., Madison, Ia.; O. L. 
Frye, Rosenberg Bros., Lexington, Ky.; 
C. M. McDonald, Mitchell-Creer Co., Fort 
Worth, Texas; Donald McDonald, Dayton, 
O.; Jerry McDonald, Delco-Remy Corp., 
Dayton, O.; Fred Spies, Max Spies Co., 
Johnson City, N. Y.; F. W. Wallace, Max 
Spies Co., Johnson City, N. Y.; B. F. Hay- 
den, Haydenite Brick & Machy. Co. St. 
Louis, Mo.; Mr. and Mrs. W. R. Bowdon, 
Nacogdoches, Texas. 

Alvin Himsel carried off high individual 
average at the opening of the Gruen Bowl- 
ing League for the season of 1927-28. He 
rolled 239. The league was off to a great 
start this week and this season it is divided 
into two divisions, the Seniors and Juniors. 
The Senior league consists of the Diamond, 
Gold, Silver and Bronze teams, while the 
Junior division is made up of Precision, 
Pentagon, Cartouche and VeriThin. The 
Diamond team was off to a leading start 
by beating the Gold Men two games. Silver 
won two from Bronze. A surprise was 
sprung in the Junior division when Pre- 
cision won three straight games from Pen- 
tagon while VeriThin took two contests 
out of three from Cartouche. Both divi- 
sions bowl simultaneously on Friday night. 

George J. Gruen, secretary and treasurer 
of the Gruen Watch Co., and president of 
the National Association of Credit Men to- 
gether with Charles P. Taft II, Hamilton 
County Prosecutor, have been selected to 
sit with the standing committee on Criminal 
Codes at Washington, D. C., during the last 
week in October. The object of the meeting 
is to study the practical aspects of laws of 
different States covering penalties embracing 
receivers of stolen goods. It is claimed that 
the only nation-wide and definite organiza- 
tion of criminals in the country exists among 
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the receivers and sellers of stolen property 
and the widely divergent laws of different 
States are inadequate to fight this powerful 
class of criminals. That is the observation 
of the National Crime Commission, Well 
known business men have been selected to 
study this situation and prepare a report to 
be read at the meeting. This report will be 
made the basis of further study by the Stand- 
ing Committee of Criminal Codes and there 
is a possibility of enacting national legisla- 
tion covering stolen goods by taking advan- 
tage of the Interstate Commerce Act. 








Notes from Ohio 


Six retail jewelry stores of Massillon 
participated in the first Fall Style Exposition 
held there last week by a half hundred of 
the leading stores. 

The J. B. Worley Jewelry Co., Spring- 
field, O., has been incorporated at Colum- 
bus. The capital stock is to be $25,000. 
Incorporators are J. B. Worley, Louise 
Kruck Kemp and Dorothy L, Mallery. 
Plans of the firm are incomplete at this 
time. 

The George S. Dales Co., one of the 
largest jewelry houses in Akron, offered a 
very attractive exhibit at the second annual 
Radio Show held in Akron last week. Mr. 
Dales is one of the officers of the Akron 
Radio Dealers Association and was active 
in plans for the annual show. 

Operation of the Dueber-Hampden Watch 
Co., which has been idle since going into 
receivership several months ago has resumed 
with a small ferce of workers, according to 
announcement last week by Receiver Ray- 
mond W. Loichoit. Whether operation will 
be continued or not depends upon the growth 
of the demand for watches of that concern, 
it is said. 

Closing of the department store of the 
David Zollars & Sons, Inc., Canton’s largest 
department store, did not affect the depart- 
ments of jewelry, household goods, glass- 
ware and crockery, operated by the Bowman 
Co. of Cleveland. Announcement has been 
made public that these departments will be 
open as usual. The Bowman company only 
recently took over these departments. 











Missouri News Notes 


Another addition to the Sedalia, Mo., night 
electrical display was seen recently when a 
new sign flashing red, green and white lights 
was installed and put into operation over 
the front of the Kandis jewelry and clothing 
store on Ohio Ave. 

H. G, Butterfield, jeweler at Joplin, Mo., 
was duped one afternoon recently by a neat 
appearing middle aged man who left the 
Butterfield jewelry establishment with a 
$750 diamond ring after having examined 
several on the pretense of buying one. The 
jeweler told the detectives that the man 
entered his establishment about 4 o’clock and 
asked to examine some expensive diamonds. 
The man looked at a number of rings valued 
at from $500 to $1,000 or more and tossed 
each one aside. After considerable delibera- 
tion, the man decided that none of the rings 
shown him suited him, so he left the store. 
Soon after the man had gone, the jeweler 
discovered that a $750 ring set with one 
carat stone was missing. 








Carl F. Wa 
home after a six weeks’ visit in Bolton, 
Conn. 

R. V. Rollins and wife motored to Ash- 
land, O., for a couple of days’ visit re- 
cently. 

Oscar Nyddegger, formerly with the Cap- 
itol City Jewelry Co., is the new repair man 
at Charles C. Peek’s, 523 Occidental build- 
ing. 

Mrs. Samuel Selka and niece are visiting 
in Memphis, Tenn. Mr. Selka is in Russell- 
ville this week, conducting a jewelry stock 
sale. 

The Kay jewelry store has just erected 
an elaborate electric sign. The Dee jew- 
elry store has made a like improvement 
during the past week. 

Landis Smith, of Dee’s jewelry store, has 
returned from a trip to Montreal. Mr. 
Smith brought back a 16%4-pound fish which 
he had caught in Canadian waters. 

Walter H. Mellor, Keystone Watch Case 
Co., Philadelphia, was in Indianapolis 
Tuesday, Sept. 20. Mr. Mellor was a re- 
tailer for many years at Michigan City. 

Indianapolis jewelers attending the Tun- 
ney-Dempsey fight included: Sidney Allen, 
of Allen’s Diamond Shoppe; Aaron Dee, of 
Dee’s jewelry store, and S. Asher, of the 
Windsor Jewelry Co. 

Alfred Zink, jeweler and diamond setter, 
formerly with J. P. Mullally, has opened 
offices at 902 Merchants Bank building. 
He will engage in the manufacture of special 
school, class and fraternity pins. 

Visiting jewelers of the past week in- 
cluded: W. I. Parker, Columbus; Mr. and 
Mrs. C. H. Dowling, Brookston; Aaron 
‘Pursell, Noblesville; Edward Williams, 
Bloomington, and George McCain, Kokomo. 

Robert Gray, son of A. R. Gray, has en- 
tered the State University of Texas, where 
he will take up his senior year’s work. He 
was accompanied to Austin by his mother, 
who will visit there several days before re- 
turning home. 

A meeting of officers of the Indiana Re- 
tail Jewelers’ Association was held re- 
cently in this city. Ernest Lamey, president, 
and wife; Ida Koor, secretary, and Edward 
Little, regional vice-president of the national 
association, were in attendance. 

George Graham Greene, London, England, 
and for some time at Dayton, O., is now 
connected with Rites’ jewelry store. Mr. 
Greene has charge of the merchandise and 
display. This firm had the best August 
of any August in the history of the 
store. 

Hyman Markus and Samuel Markus left 
Wednesday for a buying trip in Chicago. 
While there they attended the Tunney- 
Dempsey fight. Samuel Markus was former 
manager of “Chuck” Wiggins, Indianapolis 
light-heavyweight contender, who boxed on 
the Dempsey-Tunney card. 








R. F. Hansen, proprietor of the jewelry 
store in Lynwood, Cal., is adding to his 
equipment, installing new show cases and 
enlarging his space for displaying mer- 
chandise. 


i 
@ 
i 
i 
| 
4] 
" 
4 























G. Teske, local watch and clock maker, 
has just returned from a trip to Yellowstone 
National Park. 

Among out-of-town retail jewelers who 
called at local wholesale houses during the 
past week was William Endlich, Kewaskum. 

H. Wandt, Wauwatosa, will conduct the 
formal opening of his jewelry store in the 
former location of H. L. Ruenzel on Oct. 1. 

E. Wegener, Jr., who is associated with his 
father in a retail jewelry store at Beaver 
Dam, visited with friends in Milwaukee over 
the week-end. 

Louis Esser, of the Louis Esser jewelry 
store, Milwaukee, and A. C, Downing and 
son, George Downing, have left for a six 
weeks’ hunting trip in Canada. 

L. R. Bunde, of the Bunde & Upmeyer re- 
tail jewelry store, Milwaukee, has been ap- 
pointed a member of a committee to direct 
the annual campaign conducted here for early 
Christmas buying. 

H. N. Marx, Appleton, recently visited 
Milwaukee wholesalers. He was present in 
the city with his son, R. J. Marx, who has 
just commenced a course in business admin- 
istration at Marquette University here. 

Joseph A. Boelter, for a number of years 
a salesman at the Koehler jewelry store in 
Manitowoc and also chief repair man there, 
has opened a jewelry and repair establish- 
ment of his own in the Mikadow Theater 
annex at Manitowoc. 

Gamber Tegtmeyer, son of Archie Tegt- 
meyer, prominent Milwaukee retail jeweler, 
has entered Harvard University at New 
Haven, Conn. Young Mr. Tegtmeyer re- 
cently returned from England, where he had 
spent the last four years at Oxford Univer- 
sity. 

Women in Milwaukee are wanting more 
and better jewelry, local jewelers contend. 
The present fad for cheap novelties is edu- 
cating them to demand ornaments of better 
quality, according to opinions expressed. 
Gold jewelry is coming into its own again 
in modern jewelry, because of the vogue for 
brown tones in women’s wear, according to 
Archie Tegtmeyer, of Archie Tegtmeyer, 
Inc. Mr. Tegtmeyer says that serpent 
jewelry, appearing at the heel of other fash- 
ionable reptilian modes, was the first to 
become popular, and since then there has 
been an exceptional demand for jewelry of 
this kind. The royal palm pattern and the 
more formal type of gold jewelry, imitation 
antique, to be worn with afternoon gowns, 
is also being called for, Mr. Tegtmeyer re- 
ports. . 

Jewelry, together with dresses and notions 
valued at $500, has been recovered at Madi- 
son by the Madison police when two women 
were arrested in an apartment house on the 
Fast Side. Included among the stores which 
have been identified as victims of the 
women’s shoplifting activities are the C. W. 
Andersen jewelry store, Staber shop, Man-. 
chester’s, Olson & Veerhusen, Wehrman’s 
Leather Goods Store, Hill’s, and Kresge’s. 
Police charge that the two women have been 
shoplifting for more than a year, and they 
are now attempting to learn whether other 
women were associated with them. In- 
formation which led to the search of the 
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apartment and the arrest of the women was 
secured by Detective Jesse Smith, who led 
the raiding squad. The officer secured a 
search warrant and then went to the apart- 
ment house and inserted a toothpick in the 
lock so that the door could not be locked. 
He left the apartment and returned to the 
police station. Then, awaiting a favorable 
moment the raiding squad rushed through the 
unlocked apartment door. 











Retail jewelers of Oakland City, Ind., 
helped the Kiwanis Club of that city enter- 


tain several visiting Kiwanis clubs on 
Thursday evening, Sept. 22. 

George H. Mosser has resigned as secre- 
tary of the Chamber of Commerce in Evans- 
ville, after serving for two years. Prac- 
tically every retail jeweler of the city is a 
member. 

Mr. Lerch, who has charge of the repair 
department of Heinzle & Nester, retail 
jewelers at Boonville, Ind., is a baseball fan 
and during the past season has managed the 
team at Richland, Ind., a town a few miles 
south of Boonville. 

Several of the retail jewelers in Evans- 
ville offered prizes during the past season 
for players on the Evansville baseball team 
of the Three-I League, who made the best 
individual scores. The jewelers have done 
this for several years past, in order to stimu- 
late interest in baseball in this city. 

T. C. Bayse, retail jeweler at Rockport, 
Ind., will take a leading part in a drive in 
Spencer county, and which will be conduct- 
ed in every county in the State for the pur- 
pose of raising nearly $1,500,000 for the 
purpose of erecting a proper memorial to 
Abraham Lincoln at Lincoln City, Ind., 
where the mother of Lincoln is buried. The 
drive will start at once. 

Retail jewelers in many of the southern 
Indiana towns and cities have taken a lead- 
ing part during the past season in trade or 
bargain days, in order to induce the farmers 
to come to town to buy. The movement in 
most of the towns has been a success and 
in some towns the bargain or trade days 
will be continued until late in the year and 
will be given again next year. 

The retail jewelry dealers in Evansville 
and several of the other towns in southern 
Indiana report that trade has been fairly 
good during the past week or 10 days and 
merchants are looking for a good business 
from this time on to the new year. They 
say the cool weather that has prevailed has 
been a stimulant to trade. Collections are 
good and general business conditions have 
been gradually improving for some time 
past. The wholesale dealers are looking for 
a fairly good volume of business from now 
until the close of the year. Reports from 
the rural communities are to the effect that 
trade conditions have been improving some, 
but slowly. In the mining towns of south- 
ern Indiana and western and northern Ken- 
tucky, there has been a gradual picking up 
of trade in many lines. In the city of 
Evansville many of the large manufacturing 
plants are being worked full time. 
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digo shay - F. W. Wehler Jewelry 
e a, la., was a Kansas City visitor 
last week, 

W. E. Montague, Pueblo, Colo., retail 
jeweler, passed through Kansas City last 
week on his way to Chicago to attend the 
prize fight. 

E. L. Morrison, of Excelsior Springs 
Mo., and C. G. Morrison, Olathe, Kans. 
were visitors at the Kansas City wholesale 
houses last week. 

C. L. Frost, retailer of Odessa, Mo., yis- 
ited the wholesale jewelry market here last 
week. Mr. Frost was buying for the Fall 
and holiday trade. 

L. J. Baker, traveling salesman for the 
C. A. Kiger Co. in Oklahoma, is again on 
the road after a period of illness which he 
suffered last week. 

The Randazzo Jewelry Co. has added 
some new equipment to its showroom, Mr. 
Randazzo’s son, S. Randazzo, Jr., has been 
added to the staff of employes as watch- 
maker. 

The Clock Shop, a firm which handles 
almost all types of clocks, recently did some 
altering in their showrooms. J. H. Bev- 
erly, head of the firm, recently visited in 
Philadelphia. 

E. F. Hoefer, credit department manager 
for the C. A. Kiger Co., returned Monday 
from a visit to Missouri and Kansas sales- 
men of the firm. Mr. Hoefer renewed many 
old acquaintances made a few years ago 
when he was on the road. 

Franklin Bros., who have just recently 
engaged in business here, are located in the 
Chambers building. The firm is composed 
of two brothers, B. B. and B. J. Franklin, 
specializing in diamond importing and the 
wholesale jewelry business. 

A. J. Hancock, traveler for the Wood- 
stock-Hoefer Watch & Jewelry Co., was 
in Kansas City for two or three days last 
week getting new stock. Mr. Hancock 
travels Oklahoma for the firm, and he re- 
ported that conditions in Oklahoma are 
good. 

John W. Krisch, manufacturing jeweler, 
recently took on Roy S. Morgan as a part- 
ner in what is now the firm of Krisch & 
Morgan. The firm has secured three times 
as much space by a move from Room 616 
to Room 307-9 Bryant building. All equip- 
ment is new. 

W. J. Dunn, manufacturer and expert re- 
pairman of watches, recently moved his 
establishment from the fifth to the third 
floor of the building at 1117 Walnut St. In 
addition to a more elaborate showroom, the 
firm has also added new stock to fill out 
its lines. Having doubled the space by the 
move, new equipment has also been added by 
Mr. Dunn. 

The two members of the firm of Barr & 
Dunn, manufacturing jewelers, both took 
extensive trips during the Summer. Sam- 
uel E. Dunn went to Colorado with his 
wife, John H. Barr took a pleasure trip 
which carried him 3,000 miles by auto- 
mobile, 5,000 by rail and 300 miles by 
water, He went as far south as the interior 
of Mexico. 
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Salt Lake City 


J. S. Lewis, head of the J. S. Lewis Co. 
of Ogden, was prominently mentioned 20 
years ago as a candidate for the mayoralty 
of that city, according to the “Ogden 20 
Years Ago Column” of the Ogden Stand- 
ard-Examiner. 

Twenty-four watches, valued at several 
hundred dollars, were stolen from F. A. 
Block, a watch salesman who was stopping 
at the Wilson Hotel this week. Entrance 
to the salesman’s room was obtained, it is 
stated, by a passkey. 

John Munson, head watchmaker for the 
I. S. Lewis Co, of Ogden for the past 18 
years, who left for Norway recently on a 
four months’ pleasure trip, has written to 
his employers saying that he has decided 
to remain in Norway and will go into the 
jewelry business in Bergen, that country. 
Mr. Munson is a native of Norway. 

Local trade visitors include: G. Gilbert, 
I. Ollendorff Co., New York; W. Levison, 
California Jewelry Co., San Francisco, Cal. ; 
Sergius Becker, Seth Thomas Clock Co., 
San Francisco, Cal.; Frank H, Moore, 
Moore & Stier, Denver office; James Alex- 
ander, E. Bastheim Co., Los Angeles, Cal. ; 
Herbert W. Slaudt, Koke, Slaudt & Co., 
Los Angeles, Cal.; Martin H. Cooper, Mor- 
ris Kaplan & Sons; Frank P. Woomer, 
Phinney-Walker Co., Inc., New York; J. 
Oliver Bunce, Heidell & Trow Co., Newark, 
N. Y.; A. Badchan, Kasoff, Chertow, Sitz- 
man, Inc., New York; J. A. Wutzler, 
Schlesinger Bros., Philadelphia; S. L. Mor- 
rison,, Savoy Watch Co., Inc., New York; 
Jack L. Brandt, O. J. Somers Co., New 
York 

The answer of the American Surety Co. 
to the suit brought by William Schubach, 
prominent local jeweler who claims compen- 
sation under a policy issued by the surety 
company for the loss of many thousands of 
dollars worth of jewelry in March last, is 
to deny all liability. The case is one of the 
most extraordinary of its kind in the annals 
of burglary insurance. The chief clerk of 
the jewelry store, a young man by the name 
of Van Steeter, was attacked by a gang of 
desperadoes at his home one night while 
his parents and other relatives with whom 
he lived were out. The young man was or- 
dered to hand over the keys of the store 
and to give the combination to the store’s 
safe. He gave the keys but hesitated about 
the combination. On being threatened he 
finally gave a false combination to the safe, 
but before the gang handed it over to con- 
federates waiting on the outside of the 
home, who were to do the actual burglary 
while the other men kept guard over the 
clerk, they told Van Steeter that if the 
combination proved false he would be killed 
without ceremony. At this point his family 
returned and they were all quickly covered 
and made to sit on chairs in their home. 
Another warning was made regarding the 
consequences of giving a false combination 
to the safe and Van Steeter was informed 
that every member of the family under 
“arrest” would be killed if the men on the 
outside reported the combination false, for 
it was the intention to guard them until 
the store had been entered and the report 
made, Then the correct combination was 
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given and the store entered, with the result 
that a big haul was made from the safe. 
The insurance company contended that there 
was no “forcible entry” and that they had 
nothing to prove that the safe had even con- 
tained the articles in question, or that it had 
been locked. Attorneys for the jeweler will 
try to show that being compelled to give 
up the combination to the safe under such 
conditions was equivalent to forcible entry, 
and that the safe did contain the jewelry in 
question and was properly locked. 


























James Cunningham, of Cleveland, was in 
Detroit last week calling on the wholesale 
trade. 

Irwin Segal, of the Jacob Segal organiza- 
tion, left this week for a trip through the 
eastern States. 

Stewart Green, of the M. F. Green & Son 
Co., Mt. Clemens, was a caller on friends in 
Detroit last week. 

E. J. Gries, of the Gorenflo Co., is receiv- 
ing congratulations from his many friends, 
following his wedding and return from a 
two weeks’ trip. 

Theodore Gorenflo left this week for a 
trip that will take him to a number of east- 
ern cities. He expects to be away from De- 
troit for two or three weeks. 

W. F. Taylor, Hugh Connolly & Son, is 
recovering from broken bones, suffered when 
he was thrown against the side of a motor 
bus when it came to a sudden stop. He ex- 
pects shortly to be at his work again. 

Edward R. Roehm, manufacturer of fra- 
ternity jewelry, reports the Fall and Winter 
outlook in his particular field exceedingly 
promising. He has orders in sight that will 
keep him busy for an indefinite time. 

Police believe they have under arrest a 
member of the holdup band which shot and 
seriously injured Mrs. Louis Knack in the 
jewelry store of Reuben Elzoson, 13702 E. 
Jefferson Ave., on June 30, last year. 

George Marks, manager of the Brown’s 
Credit Jewelry store at Port Huron, paid a 
visit to the Detroit wholesalers this week. 
He is getting ready for the Fall and Winter 
trade, which he anticipates will be heavier 
than usual. 

Sol Lachman, proprietor of two retail 
jewelry stores in Detroit, has, it is an- 
nounced, completely recovered from his re- 
cent operation and now is in New York city, 
where he is purchasing new merchandise for 
the Fall trade. 

Maurice Friedberg is celebrating his 24th 
anniversary in the Detroit retail jewelry 
field. An airplane was brought into service 
and at different periods hovered over each of 
the three Friedberg stores, releasing sub- 
stantial reminders of the occasion. 

The Miller retail jewelry store was closed 
at 4:30 o'clock on Thursday afternoon, 
Sept. 22, owing to the death of G. R. Duni- 
gan, who had been manager of the diamond 
department for a number of years. He was 
stricken with appendicitis and failed to rally 
from an operation. 

Al Padover, 2215 Warren Ave., has re- 
cently added a new front to his store and 
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made other improvements that gives him an 
exceedingly attractive place of business. 
New fixtures also have been installed and 
he is now acquiring new merchandise for 
his Fall and Winter trade. 

The old Newcomb-Endicott store, which 
for years has maintained a silverware and 
jewelry department in the downtown shop- 
ping center, goes out of business in about 
two weeks, when the building it occupies 
will be demolished to make way for another 
addition to the J. L. Hudson department 
store, the third largest in the country. 

The Meyer Jewelry Co. will open its third 
retail store at 7700 Mack Ave. on Sept. 30. 
While the two other establishments were 
supposed at the time of their opening to be 
the latest in the way of equipment, etc., in 
handling jewelry merchandise, the new store, 
it is claimed, will be even more advanced. 
Preparations are being made for the opening. 

Authorities at Holland, Mich., have found 
no clue to the thieves who cut a hole in the 
roof of the William Boomgard jewelry store 
and escaped with merchandise estimated at 
2,500. Rain beating through the hole in 
the roof also did considerable damage to 
other stock and also the fixtures. The rob- 
bery was not discovered until the store was 
opened in the morning. 

A man 21 years old arrested last week as 
a bandit suspect has been identified, police 
say, as one having held up the jewelry store 
of A. B. Milkins, 3160 Biddle St., Wyan- 
dotte, Mich., and escaped with merchandise 
and cash valued at $7,000. More than 600 
persons were arrested in one night last week 
in the police campaign to clean up the city 
and rid it of thugs who have made life mis- 
erable during the last month for storekeepers 
and others. In this work of purifying the 
city, a number of bandits have been shot and 
killed and policemen wounded. 

Harry Hogan, secretary of the Retail Mer- 
chants’ Association, has the following to say 
regarding business conditions: “August 
marked the upward swing of retail business. 
The change is very slight but we believe 
definite More than half of the stores 
showed a decrease during July as compared 
with the previous year, while in August 
exactly half showed increases. On _ the 
whole, August retail sales in Detroit showed 
a slight improvement and preliminary reports 
concerning September show an even better 
prospect. As for general business conditions, 
there is no doubt that a spirit of optimism is 
constantly growing in expectation of a good 
Fall and Winter business.” 

A program of expansion which will more 
than double the capacity of the Star Watch 
Case Co.’s plant at Ludington, Mich., was 
announced last week by its president, O. A. 
Starke. This is the only watch case factory 
in Michigan. It gives employment to more 
than 400 men and women. Work already 
has been started on the construction of an 
addition, 100 feet by 30 feet, and three sto- 
ries in height, to correspond with the arehi- 
tecture of the main building. The Star com- 
pany recently acquired additional land ad- 
joining the plant for the purpose of continu- 
ing its expansion. This organization started 
operations 22 years ago. The plant has been 
operated continuously, with the exception of 
a short shutdown which was necessary for 
cleaning and repairing. 
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Minneapolis and St. Paul 





D. G. Gallett, Aberdeen, S. Dak., visited 
in Minneapolis the middle of September. 

E. M. Gerster, retail jeweler, Farmington, 
Minn., was in St. Paul on Sept. 22 attending 
to some business. 

The engagement of Clare Sherdahl, son of 
C. A. Sherdahl, was announced a while ago 
in a Fargo, N. Dak., newspaper. His fiancee 
is a Miss Freeman, 

Peder Galaas, retail jeweler, Stillwater, 
Minn., who was a St. Paul visitor on 
Sept. 23, was optimistic about business con- 
ditions, and reported his own trade as rather 
good. 

Harold Brant, head of the jewelry depart- 
ment of the J. M. Bennett Co., wholesale 
jeweler, 627 1st Ave., N., Minneapolis, ex- 
pected to leave on Sept. 24 on a two-day 
fishing trip. 

E. P. Peterson, retail jeweler, Sleepyeye, 
Minn., called on the wholesale trade when 
he was a Minneapolis visitor about the 
middle of September. He reported having 
a fine business. 

“Tom” Morris, retail jeweler, Crookston, 
Minn., was a St. Paul business visitor the 
latter part of September, when he did some 
buying for his Christmas trade. He has 
been a retail jeweler in Crookston over 30 
years. 

P. G. Zimmerman, retail jeweler, Rice 
Lake, Wisc., was in Minneapolis on Sept. 
21. Mr. Zimmerman drove down, and did 
some buying in anticipation of a good busi- 
ness in his territory during the remaining 
months of the Fall. 

Albert L. Haman, Jr., son of Albert L. 
Haman, wholesaler of watches, 283 Endi- 
cott building, St. Paul, returned on Sep- 
tember 22 from a hunting trip in northern 
Minnesota. He brought some game back 
with him and reported getting the limit of 
ducks and prairie chickens. 


Paul Branyen, manager of the watch de- 
partment of J. M. Bennett Co., wholesale 
jewelers, 627 First Ave., N., Minneapolis, 
left home the evening of Sept. 23 on a duck 
hunting trip into northern Minnesota. He 
was expected to return the first of this 
week. Mr. Branyen is an ardent sportsman. 

William Borel, retail jeweler, Britton, 
S. Dak., was a visitor in Minneapolis on 
Sept. 20, when he called on his friends in 
the jewelry trade. Mr. Borel was on an 
extended trip, and from Minneapolis he 
expected to go down to Iowa, where he in- 
tended to spend some time visiting ac- 
quaintances, 

Frank A, Walters, member of the manu- 
facturing jewelry firm of Walters & Wer- 
ner, Ryan building, St. Paul, left the morn- 
ing of Sept. 24 on a motor trip to 
Duluth, Minn., to see his father, who was 
operated upon Sept. 19 and who is 73 years 
of age. Mr. Walters expected to return 
within a week. 

Employes of Bullard Bros. Co., retail 
jewelers, 95 E. 6th St., St. Paul, were on 
an outing over the week-end of Sept. 10 
at the Summer home of Gust. Ortman, 
head watchmaker, which is situated on Prior 
Lake, Minn. Their recreation consisted 
partly of conoeing and swimming and other 
out-of-door sports, 

A. E. Madson, president of Rettig, Hess 
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& Madsen, with offices in Minneapolis at improving in the 


503 100 N. 7th St. left on Sept. 22 for 
the west. Mr. Madsen expected to be away 
about five weeks, and to go as far west as the 
Pacific Coast. He has been spending the 
Summer at Lake Minnetonka, where he 
recently bought some property. 

James H. Snyder, traveling representa- 
tive of Albert L. Haman, wholesale jew- 
eler, 283 Endicott building, St. Paul, is 
expected to return about Sept. 30 from an 
extensive trip which he is taking through 
territory south of St. Paul. Mr. Snyder is 
including on this trip towns as far south as 
St. Louis and as far to the west as Denver, 
Colo. 

W. M. Hulberg, rétail jeweler, Two 
Harbors, Minn., was a Minneapolis visitor 
on Sept. 23, where he came to attend some 
business matters. Mr. Hulberg is making 
arrangements to conduct an extensive sale 
of his stock some time this Fall, and he 
intends to have it under the direction of 
King’s Sale Service, 317 Lumber Exchange, 
Minneapolis. 

C. M. Thomsen, of the C. M. Thomsen 
Co., wholesale jewelers, 100 N. 7th St. 
Minneapolis, returned the morning of Sept. 
24 from a week’s outing in northern Minne- 
sota, in company with William Olin, one 
of the proprietors of the retail jewelry firm 
of Charles Olson & Co., 211 E. Hennepin 
Ave., Minneapolis. They spent much of 
the time hunting. 

Fred C. Pribble is well pleased with the 
retail jewelry business in Winnebago, Minn. 
Mr. Pribble was a visitor in Minneapolis 
on Sept. 21, and while in town he bought 
some merchandise from the wholesale trade. 
He started his retail jewelry business in 
Winnebago in the early part of this year, 
limiting his stock until he had an opportunity 
to see how things were going. He is now 
adding to his lines. 

M. O. Stevens, representing Albert L. 
Haman, wholesaler of watches, 283 Endi- 
cott building, St. Paul, on the road, ex- 
pected to leave on Sept. 28 for a trip 
through the northwestern section of Minne- 
sota and through North Dakota, requiring 
from two to three weeks. Mr. Stevens has 
been in the office during September com- 
piling a new catalog, which will be ready 
for distribution about Oct. 15. 

C. A. Sherdahl, the Sundberg Co., Fargo, 
N. Dak., and Mrs. Sherdahl left Minne- 
apolis on Sept. 23 for their home, after 
spending some time here visiting friends. 
They have been on a motor trip through 
this part of the country, stopping at Monte- 
video before coming to Minneapolis. It was 
their intention to stop at Brainerd on their 
way home. Mr. Sherdahl was a retail jew- 
eler in Minnesota before moving to Fargo. 

H. L. Quiring, retail jeweler, Mountain 
Lake, Minn., was in Minneapolis on Sept. 20, 
calling on his friends in the trade. Mr. Quiring 
has supplemented his .retail jewelry busi- 
ness by the installation of a complete photo 
finishing equipment, which he operates him- 
self, and which has proven to be a decided 
asset in his businesss. Before coming to 
Mineapolis this month, he took a trip of 
about three weeks to Yellowstone Park 
and over the Canadian border. 

Mr. Reusch of William J. Reusch Co., 
Inc., wholesale jewelers, third floor Bremer 
Arcade, St. Paul, reports that business is 
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wholesale field. Mr 
Reusch opened a retail jewelry store unde 
the name of William J. Reusch Co, in 
about the middle of the Summer and he re. 
ports finding business satisfactory, adding: 
“The location is 100 per cent entiidaaae 
and the indications from the business that 
we have done so far proves that we are 
going to do business there this Fall.” 

Wilmer D. Nelson, retail jeweler, Pierre 
S. Dak., and Mrs. Nelson were in Minne. 
apolis on Sept. 24 and expected to remain 
in town on the 25th and 26th. They were 
on their way to Milwaukee to attend the 
annual convention of the American National 
Retail Jewelers’ Association. From Mi. 
waukee, Mr, Nelson intended to go to Rock 
Island, Ill., to attend one of the occasional 
meetings of the board of auditors of the 
Modern Woodmen of America, of which 
Mr. Nelson has been a member for quite 
a long time. 

F. A. Ohlsen, retail jeweler, Marshall, 
Minn., has been conducting an extensive 
sale of his stock, preparatory to making a 
change in his location. Mr. Ohlsen intends 
to move back to a former site, which has 
been prepared for him. The remodeling of 
this property and other improvements in 
stock and equipment will give Mr. Ohlsen 
an attractive jewelry store, and one which 
will compare favorably with others situated 
in the western part of Minnesota. Mr. 
Ohlsen has been in the retail jewelry busi- 
ness in Marshall about 10 years. 








Consular Notes 





The Bureau of Foreign and Domestic 
Commerce announces that a firm in Johan- 
nesburg, South Africa, is in the market for 
mantel and alarm clocks. File No. 27238 
covers this firm’s request and the bureau at 
Washington, D. C., or any of its branches 
will furnish information if this number is 
mentioned, This same file number also 
covers a request for rolled gold jewelry and 
fancy goods in imitation tortoise and ivory, 
according to an announcement made by the 
Bureau of Foreign and Domestic Com- 
merce. 

ee + 

Jewelry is requested by a firm in Tha- 
kurdwara, India, according to an announce- 
ment made by the Bureau of Foreign and 
Domestic Commerce. The file No. 27137 
covers this request and further information 
will be given by the bureau at Washington, 
D. C., or any of its branches if this num- 
ber is mentioned. 

x ok Of 

The Bureau of Foreign and Domestic 
Commerce has given File No, 27099 to a 
request for watches and cheap jewelry by 
a firm in San Salvador, Central America. 
Reference to this number will bring further 
information to the inquirer when communi- 
cating with the bureau at Washington, 
D. C., or any of its branches. 








A worthless check for $100 was passed 
on I, Simon, a jeweler at 21 N. Main St, 
Butte, Mont., recently. Mr. Simon described 
the man who passed the check as about 50 
years of age, five feet, six inches in height 
and of dark complexion. 
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Pacific Coast Notes 





Croft’s jewelry store, San Fernando, Cal., 
has been purchased by Eugene Smith and 
his son Bennett Smith. The new name of 
the firm is Smith & Son. 

The Burnett store in Bremerton, Wash., 
is now permanently located in the Harlan 
building, 606 Pacific Ave. This is one of 
the chain of stores owned and operated by 
Burnett Bros. in Washington, Ore., and 
California. 

Ben Lewis, after seven years of success- 
iul business at 119 E. Seaside Boulevard, 
Long Beach, has moved to his new location 
at 150 Pine Ave., where he has beautiful 
new quarters in the recently completed Com- 
monwealth building. 

A good many improvements have been 
made in the Barker jewelry store, Myrtle 
Point, Ore. E. C. Barker has had a fine 
new front put in and has made a number 
of changes in the interior of the store. 
He owns the Barker building to which he 
has just moved his jewelry establishment, 
from the Fearnley building. 

A jewelry store is about to be opened in 
Ojai, Cal., by William Primrose of the firm 
of Primrose & Selby, jewelers of Ventura, 
Cal. Henry Rasmussen who had a jewelry 
store in Ojai was forced to close it at the 
end of August on account of ill-health. This 
left Ojai without a jewelry store and Mr. 
Primrose took steps to supply the deficiency. 

Some time ago Mellinger Bros., Auburn, 
Cal., announced their retirement from busi- 
ness. Arthur and William, the two brothers, 
are both known to a wide group of friends 
in Auburn and vicinity and have taken an 
active part in civic and club affairs. In 
regard to retiring, such a protest was made 
by their friends that they have decided to 
remain in business in Auburn, it is stated. 

R. D, Carmichael, Brookings, Ore., has 
been making a trip to eastern Oregon and 
he told friends in the trade that residents 
of that town are hopeful that business will 
pick up soon. Brookings is a lumber town, 
built up on the lumber industry and affords 
one of many examples of the destructiveness 
of lumber. firms logging out the best timber 
and then abandoning the city to its fate. 
With more conservative cutting, timber 
could be made perpetual and “boom” lumber 
cities would become a thing of the past. 


C. O. Arnold, one of the leading jewelers 
of Pasadena, Cal., will open his new estab- 
lishment at 345 E. Colorado St., in Novem- 
ber. Mr. Arnold has returned from a trip 
east where he purchased a number of novel- 
ties in the gift and art line, in addition to 
jewelry. The new store will be run in 
addition to Mr. Arnold’s present jewelry 
establishment at 13 E. Colorado. Mr. 
Arnold will be general manager of both 
Places with J. R. Johnson managing the old 
Store and W. A. Manson in charge as man- 
ager of the new one. 

Fairbanks, Alaska, now has a new well- 
equipped jewelry store, recently opened by 
Chris Anthonison in Stein’s California build- 
ing, on Front St. The proprietor is an 
old “Sour Dough” of Alaska which means 
an old-timer who has seen the ice come in, 
and go out, on the Yukon and the Behring 
Sea. He therefore knows exactly how to 
cater to his Alaska trade. Mr. Anthonison 
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has a manufacturing and watch-repairing 
department and carries a satisfactory stock 
of diamonds, jewelry, watches, etc. Alaskans 
like to have chains, bracelets, etc., made 
from tiny nuggets and some of these chains 
are of great delicacy and beauty. 

The stock of George W. Ryder & Son, 
San Jose, Cal.’s oldest jewelry store is being 
sold by public auction. This follows. the 
issuance of a court order for the settlement 
cf the estate of William Ryder who died 
four months ago. The firm was established 
in 1875 by George W. Ryder who went to 
California from Massachusetts for his 
health. The firm has been operated con- 
tinuously ever since, at four different loca- 
tions. George W. Ryder, the founder died 
in 1920 and turned the business over to his 
three children. The late William Ryder 
was the manager and now there is no-one 
in the family to operate the firm. 











Frank Overholt has a jewelry booth at the 
Ak-Sar Ben Show at the Municipal Audi- 
torium in Omaha. 

Morlan Combs, son of T. L, Combs, 
Omaha jeweler, was married last week. 
The bride is from Coffeyville, Kan. 

Dick Fanske, son of Lou Fanske, Wayne, 
Nebr., jeweler, is a member of the Wayne 
High School Band, which recently won the 
State championship in a State high school 
band contest held at Omaha. 

Among the out-of-town jewelers in 
Omaha during the week were E. E. Free- 
man, Oakland, Ia.; Harry Martin, Lyons, 
Nebr.; F. J. Miller, Clarkson; M, J. Klev- 
jord, Logan, Ia.; W. M. Kousel, Hooper, 
Nebr.; G. L. Jensen, Harlan, Ia.; Carl Jen- 
sen, Elkhorn, Nebr. 

Both Mr. Goodman and Mr, Tidwell, of 
Goodman, Tidwell & Co., jewelers at Reno, 
Ariz., were in Omaha the first of last week 
with their wives, traveling by auto to Chi- 
cago. They were on their way to Chicago 
to see the Dempsey-Tunney fight, and 
stopped at Omaha to visit acquaintances. 
A. F. Smith, of the A. F. Smith Co., at 
Omaha, immediately got in touch with the 
Elgin National Watch Co., and made ar- 
rangements to have seats reserved for the 
Arizona group. 











Business conditions here show consider- 


able improvement with the result that 
jewelers are looking forward to a good holi- 
day trade. 

Weisfield & Goldberg, Seattle, Wash., 
entertained their 45 employes, including 
those from their Bellingham and Everett 
stores, at a banquet at the Olympia Hotel 
recently. Features of the night were ad- 
dresses by the three proprietors. Sam Weis- 
field discussed “Advertising,” Leo Weisfield 
talked on “Financing and Merchandising” 
and Ralph Goldberg covered the subject of 
“Selling and Harmony With the Organiza- 
tion.” 
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ing the trade. 

William Deitch, Los Angeles jobber, has 
been visiting the trade here. 

Irb Hannigan, of Morgan & Allen, is visit- 
ing the Hawaiian Islands on a business trip. 

William S. Fulton has just returned from 
the northwest as have also Al. Benard and 
J. W. King. 

Park V. Broyer is leaving for a long trip 
on behalf of the Gorham Co., traveling out 
of the San Francisco office. 

A. L. Ackerman, formerly of the Whitney 
building, has opened offices on the 10th 
floor of 704 Market St. He acts as manu- 
tacturers’ representative in general jewelry 
lines, 

Lee Myers, of the R. & L. Myers Co., is 
in the Santa Clara Valley and reports busi- 
ness picking up. Robert Myers has just re- 
turned from Eureka and way points and 
brought a report of improved business condi- 
tions. 

Alfred H. Bullion is starting out for 
another trip over the territory. He says he 
cannot complain at all for things on the 
Coast are certainly as good as anywhere 
else in the country and he has found them 
exceptionally good in the south. 

Out of town retail jewelers visiting the 
trade include: W. E. Kiefer, Sonoma; A. 
G. Prouty, Napa; William Dupen, Sacra- 
mento; Ernest Mueller, Eureka; J. G. 
Heermance, Modesto; E. Evans of Evans 
Bros., Dunsmuir; M. F. Noack, Santa Rosa; 
Abe Shaddow, Fresno. 

Ernest Block has been here from Chicago, 
representing several well-known lines ;- Mi- 
chael Peyser is here for the Shiman Mfg. 
Co., and also E. A. Moore of the R. F. 
Simmons Co.; William La Vay, of Jos. H. 
Meyer Bros.; William A. Lamb, George 
H. Fuller & Son Co.; Charles Jacot, Forst- 
ner Chain Corporation; Bert Murphy, Evans 
Case Co. and Bales & Bacon, and J. Moss, 
of the J. J. White Mfg. Co. 

The use of trophies in connection with 
athletic and other events is on the increase. 
In San Francisco one of the windows of a 
large sporting goods house on Geary St., 
afforded strong evidence of this, prior to 
the Golden Gate Swim, held annually by the 
Chronicle, a morning newspaper. A very 
large assortment of cups and some _ hand- 
some plaques were displayed for winners in 
the contest which took place on Sept. 18. 

Minerals rare and common, including 
samples of 50 different non-metallic indus- 
trial metals from undeveloped deposits along 
the Pacific Coast, were exhibited by South- 
ern Pacific RR. Co. at the 11th Chemical 
Industries Exhibition in New York city this 
month. These were displayed under direc- 
tion of G. J. Sielaff, chief geologist for the 
company, with a view to attracting national 
attention to possibilities for profitable devel- 
opment of many untouched mineral deposits 
in California, Arizona, New Mexico, Nevada 
and elsewhere along the railroad’s Pacific 
lines, 








William S. Charles has removed his busi- 
ness from Cripple Creek, Colo., to Colorado 
Springs. 
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More Publicity for Clocks 


Clock Manufacturers’ Association Taking 
Steps to Keep Products of Its Members 
Before the Public in Every 
Possible Way 


PHILADELPHIA, Pa., Sept. 21—The mer- 
chandising contest announced by the Clock 
Manufacturers’ Association of America has 
already attracted country-wide interest on 
the part of the wide-awake retailers. They 
are now arranging their window and interior 
displays with new interest, with the idea 
of winning one of the Association’s cash 
awards as well as of attracting the eye and 
subsequently the dollar of the passerby. 

Besides offering these awards to stimulate 
originality of retailer presentation of clocks 
and watches made by members of the asso- 
ciation, the organization is awakening many 
fields of commerce and industry with its 
slogan, “Time Is Opportunity—Keep a Clock 
in Sight.” 

Starting in Philadelphia, the Association 
is urging every large store to display more 
clocks in all window and store “sets” show- 
ing rooms as backgrounds for furniture and 
furnishings. A floor clock, a banjo clock, 
a mantle chime, a kitchen clock, a nursery 
clock, a boudoir clock, as the setting may 
demand, will add a home-like touch that will 
brighten up and complete the whole display. 
There are so many beautiful styles and de- 
signs that practically every window and in- 
terior arrangement will be the brighter and 
more interesting for the inclusion of the ap- 
propriate clock or watch. It will also sell 
more clocks, thus increasing the sales of 
both the furniture and the clock departments. 

Local jewelry stores should realize the 
advantage to them of displaying clocks and 
watches more frequently in their windows. 
They need the sales appeal of attractive 
arrangements inside the shops as well as in 
the windows. People begin to consider as 
necessities those articles of merchandise 
that are strikingly brought to their atten- 
tion. Thus many a sale of clocks and 
watches made by members of the Associa- 
tion will be brought about by the retailer’s 
clever placing of those articles where all 
prospective buyers may see and want them. 

The retailer’s efforts need not be confined 
to displaying more clocks and watches in 
his own shop. The progressive manager 
will have taken only one step in this pub- 
licity when he urges the use of timepieces 
in various departments of his own store. 
For there are constantly being held home 
expositions, building institutes, model home 
exhibitions, sample houses and apartments, 
etc., in which the furnishings are lent or 
contributed by various firms. To the enter- 








prising merchant, dozens of opportunities 
will present themselves for the public dis- 
play of clocks and watches outside the con- 
fines of his store. 

Not only will the actual showing of mem- 
bers’ clocks and watches be increased by the 
association’s efforts, but the representation 
of clocks in national advertising will be 
greater. Co-operation between the associa- 
tion and advertisers and advertising agencies 
will result in a greater use of clocks in 
advertisements showing home settings. Com- 
mercial artists will be urged to include a 
clock in every drawing. 

In every advertisement in which a room 
or an office is the background for the 
advertised product, the artist will, it is 
hoped, place a suitable clock. Thus the pub- 
lic will subconsciously visualize clocks in 
all rooms and gradually obtain clocks for 
every room in their own homes or places 
of business. The association is glad to 
advise window dressers and artists as to 
the proper style of clock to be used in each 
room, with every style of furnishings. New 
models in clocks will be broadcast so that 
these clock details of pictured rooms will 
be up-to-date. 

Not only will commercial artists be urged 
to co-operate in this nation-wide effort, but 
those artists who illustrate stories and 
articles in the leading magazines will be 
made more clock-conscious. Thus when a 
story or serial by a popular author is illus- 
trated the readers will find in the dawings 
not only the characters of the story in their 
proper setting, but their minds will retain 
the detail of an attractive clock. The con- 
nection between romance and adventure and 
clocks will unerringly influence them with 
the result that more clocks will be used in 
the homes of the millions of magazine 
readers. 

Thus will the leading publications follow 
the lead of the motion pictures, which have 
already done a great deal to point the im- 
portance of time and its passing. Notice in 
how many “movie” sets a clock is an im- 
portant detail. Observe how often a “close- 
up” of a clock is shown to indicate the pass- 
ing of time and its bearing on critical situa- 
tions. 

The same millions who get their ideas for 
clothes, houses and furnishings from the 
movies will be guided by them and local re- 
tailers to having more clocks and watches 
in their own homes by means of which they 
keep important engagements, make trains and 
get to their offices on time. The motion 
pictures, as in most other fields, are up to 
the minute in giving clocks and watches 
their proper place in the limelight. Clock 
manufacturers are only following up this 
good work by showing commercial artists 





————_ 


and retailers how they too may benefit by 
emphasizing the importance of “A clock in 
every room.” 

More clocks and watches sold—more 
profits made by those who co-operate to 
sell them—and a greater general sales gain 
to all. For it is very true that “Nothing 
Succeeds Like Success” and an_ increased 
volume of business in one line will raise the 
profit level of any merchant’s whole business, 
“Time Is Opportunity—Keep a Clock in 
Sight.” 





An Attractive Ad for the Retail Jeweler in 
the Nation’s Capital 


A. Blustein of Washington, D. C., whole- 
sale jeweler, formerly located at 918 F St, 
N. W., has moved to 904 G St. N. W, 
where he occupies the second floor of the 
building, Mr. Blustein, as a wholesale dis- 
tributor of nationally advertised products 
in the jewelry line, displays a very attrac- 
tive window sign—the trade mark of the 
Lustern Co., manufacturers of “Wrista- 
crats.” 

The retail jeweler appreciates the idea of 
co-operation from the wholesaler, and a 
display of Wristacrat watch bracelets is 
seen in every jeweler’s window. 

S. Stanley Solomon, of 21 Maiden Lane, 
New York, jobbers in watchmakers’ and 
jewelers’ tools and supplies, occupies the 
adjoining offices for his Washington branch. 
Mr. Solomon also has a branch office in 
Buffalo, N. Y. 





Log of a Pittsburgh Jewelers’ Motor Trip 


E. H. Pafenbach, who is in business with 
his father, Albert Pafenbach, diamond mer- 
chant, Park building, has just returned from 
a three months’ motor trip to the Pacific 
Coast. He left Pittsburgh June 12 and 
arrived home Sept. 2. According to the 
very accurate log which he kept during his 
trip, he covered a distance of 13,655 miles, 
using 923 gallons of gasoline, and arrived 
home on the same tires he left with. He 
visited at least 11 national parks, including 
Yellowstone, crossed the Mexican border 
three times and the Canadian once, and 
passed through 19 States. 

Mr. Pafenbach reports he is at present 
compiling an album of over 500 pictures 
taken en route. This is a most interesting 
collection and a wonderful souvenir of the 
trip. He holds a certificate as a member 
of Pike’s Peak Motor Club authenticating 
his drive to the top of the world’s highest 
motor highway. 








T. H. Wynne has opened a branch store 
at Barnesville, Ga., and he reports good 
prospects for a successful Fall business. 
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Trade Gossip 





A Great Group of Oneida Salesmen 


The illustration herewith shows the com- 
plete force of salesmen of the Oneida Com- 
munity, Ltd., Oneida, N. Y., which was 
taken in front of the entrance to the com- 
pany’s new administration building, at the 
recent agents’ meeting, at which time the 
salesmen were informed of the details of 
the coming lines for the Fall. 

The new administration building of the 
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Holmes & Edwards Silver Co. commissioned 
the artist Benrimo to delineate and interpret 
the new Pageant pattern. The efforts of 
the artist resulted in a painting quite sur- 
prisingly fresh in suggestion and tone as 
well as in subject. 

The Pageant pattern is described as being 
delicate, graceful and engraved lightly with 
a floral tracery. The motif, being of In- 
dian origin, the artist selected a Far East- 
ern pageantry as his subject and depicted, 
in a painting soft in tone and color, a pro- 
cession in which princes in royal splendor 
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These goodwill measures are in line with 
the firm’s reputation for progressive policy. 
Should readers of THE JEWELERS’ CIRCULAR 
desire copies of the Sigmund Cohn reprint 
of the platinum law, they can have them 
without charge’ by addressing Sigmund 
Cohn, 44 Gold St., New York. 


*x* * * 


Wing & Co., New York, Receive Shipments 
of Chinese Merchandise 

Chang Wing, of Wing & Co., 255 Fifth 

Ave., New York, has recently shipped from 





FULL FORCE OF SALESMEN OF THE ONEIDA COMMUNITY, LTD., GROUPED IN FRONT OF THE NEW ADMINISTRATION BUILDING 


company was completed this year and the 
officers of the Oneida Community extend at 
all times an invitation to members of the 
jewelry trade to call and visit this most 
modern example of office architecture. All 
jewelers who visit will be assured of a 
hearty welcome. 
x * & 
Giant Reproduction of the Pageant Attracts 
at A. N. R. J. A. Convention 


Illustrative advertising, as employed by 
manufacturers to introduce their products 
or to acquaint the public with the quality 
of their goods, has reached a higher degree 
of art than is usually supposed. In the first 
place, the artists who lend their efforts are 





REPRODUCTION OF PAGEANT AT A, N. R. J. A. 
CONVENTION 


men and women of talent and skill in the 
medium they use; and, secondly, they seek 
to express the quality and beauty of the 
product by indirect suggestion instead of 
merely portraying the article itself. 

That the International Silver Co, has 
taken advantage of this broadening develop- 
ment in advertising mediums is proved at 
the A. N. R. J. A. convention in Milwaukee. 
To introduce the new “inlaid” design, the 


and slaves bearing treasures hold the in- 
terest. 

A giant reproduction of the original pic- 
ture makes the display at the convention 
unique and beautiful. Enlarged cut-outs of 
the main figures against a drop of deep 
purple form the background of the show- 
ing of chests and trays of inlaid ware. 

The color of the drapery, the dignity of 
the unassuming containers, the silverware 
itself and those cut-outs, so lifelike and 
proud and triumphant in the treasure that 
was theirs to offer, have been used in a 
much different but equally effective way 
in all the Pageant advertising material. It 
is all being utilized and received well by 
the trade and the welcome already shown 
the Pageant pattern promises an unusual 
career for this design. 

x * * 
Sigmund Cohn, New York, Distributing 
Copies of New Platinum Law 


Sigmund Cohn, refiner of platinum, 44 
Gold St., New York, has been particularly 
active regarding the new State Platinum 
Law, which goes into effect Jan. 1, 1928. 
Reprints of the law in full for trade refer- 
ence have been made up in substantial pam- 
phlet form for distribution. Included in 
this booklet is an explanation of the im- 
portant points of the law with marginal 
notes for quick reference. 

All platinum metals now produced by 
Sigmund Cohn already are being stamped 
to conform with the new law. Along these 
lines an attractive blue sticker is attached 
to every invoice and every piece of outgoing 
correspondence, which reads: 

“We are now marking and billing 
our platinum in accordance with the 
New York State Stamping Law which 
goes into effect Jan. 1, 1928. ” 


China a wonderful collection of figures, 
screens, jars and statues in jade, amethyst, 
amber, carnelian, crystal, agate, rose 
quartz and lapis lazuli. These are now on 
exhibition at the New York show rooms 
and members of the trade are cordially in- 
vited to inspect these specimens. 
* * xX 


Wachenheimer Bros., Providence, R. IL, 
Write Customers a Letter on Buying 


Wachenheimer Bros., Inc., Providence, 
R. I., have sent out a letter to many of its 
customers relative to buying early in order 
to avoid the difficulty of rushed purchases 
later on. The letter reads as follows: 
Gentlemen: 

“The Common Sense Slogan, Do Not 
Overbuy—Reorder as You Sell, But Always 
Be Prepared, is accepted by business men of 
vision. It has prevented over-stocking, and 
has assisted to avoid depreciation. 

“The Fall season is here, and it is well 
to consider, But Always Be Prepared. 

“At this time it is in keeping with good 
business to anticipate the demand for quality 
merchandise, and Always Be Prepared with 
a limited stock for the next few months.” 


* * * 


A Correction Necessitated by a Typographi- 
eal Error 


A note in this column last week on the 
article “Driving Home Clock-Consciousness” 
contained a_ strange. typographical error 
which to an extent may give a wrong im- 
pression. In referring to the New Haven’s 
“#88 House Beautiful Clock Selections,” 
the line was set up so that the dollar sign 
preceded the 88. As this selection does not 
sell for $88, it is probable that some jewel- 
ers may be confused. 
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Clocks You Will Sell With Pride 
_- As Well As Profit ------- 








No. 454 
Finest mahogany case—Red- 
wood Bur) Panels—Height 
73”, Width 13”, Depth 8”. 
Westminster and Canterbury 
chimes on six ‘‘Symphony”’ 


chime-tone rods. A three- 
rod chord intones the hour. 
List $178.00. 


ERSCHEDE CHIMING HALL 
CLOCKS will appeal—and _ sell—to 
your best trade. No matter where 
your prospects may look, nowhere 
will they find clocks with more beau- 





tifully designed cases—more accurate and de- 


pendable movements—more _ correctly-pitched 
chimes. Nor will they find anywhere else such 
real clock values. 


We are the only manufacturers of hall clocks 
making both cases and movements completely 
in our own plant. This means lower costs, 
which savings we pass on to the trade, making 
possible greater values for your customers. 


The Grandmother Clocks shown here are two of 
our popular-priced models that are proving fast 
sellers and real profit producers for hundreds of 
dealers. Our catalog shows scores of other beau- 
tiful designs in Hall Clocks—also a complete 
line of chiming Mantel and Boudoir clocks. 


Send for this catalog—and for particulars of a 
plan which is helping dealers everywhere to sell 
more clocks. Write today—and get lined up 
for the biggest Christmas clock business you 
have ever enjoyed. 


ates, 
VISIT OUR NEW YORK SHOWROOM 








When in New York, a cordial invitation is extended to 
you to visit the Herschede showroom at 37 West 47th 
St. See what has been pronounced to be the finest dis- 
play of Hall, Mantel and Boudoir Clocks in the world, 
make a memorandum of the address—37 West 47th St. 
We'll be glad to have you call, 








Hee 


No, 450 
Finest mahogany case — 
Height 72”, Width 11%”, 
Depth 71%”. Westminster 
and Canterbury chimes on 
six ‘‘Symphony”’ chime-tone 
rods. <A three-rod chord in- 
tones the hour. List $162.00, 





The HERSCHEDE HALL CLOCK CO. 


CINCINNATI, OHIO 


West Coast Representatives—A. L. HALL & SON, 150 Post St., San Francisco, Cal. 


—_— TAT emer — 














That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CrircuLaR regarding any advantageous 
device or plan which they are utilizing in con- 








nection with their business. 











Selling Opportunities for Golden October 
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AN* event that brings people together is 
important to the jeweler, because that 
means the wearing of more jewelry. The 
Hallowe’en frolic arouses in many a desire 
for jewelry; in others the contemplation of 
the event is a constant reminder of a want 
of more jewelry. 

As many of the Hallowe’en parties are 
held in the home, and as lunch is served 
on these occasions, another set of desires are 
aroused that are important to the jeweler, the 
desire for more silver, china and glassware. 

If the jeweler handles popular priced gift 
lines and caters to the party prize business, 
or sells paper novelties and favors he will 
realize the amount of business he may ex- 
pect from a proper exploitation of Hallowe’en. 
Those who do not handle these lines should 
carefully consider the statements made in 
the paragraphs preceding. Social activities 
make business for the jeweler. Anything he 
can do to further social gatherings will 
eventually result in a benefit for himself. 


ALLOWE’EN is a time of frolic, fun 

and amazement. The symbols of the 
event are well known to the people, and 
when used by the jeweler are bound to 
arouse a responsive thought. Circus methods 
are not adapted to all lines of business—at 
all times—but even a little fun and laughter 
will do most of us a great deal of good. 
Without being toa sensational the jeweler 
can introduce these symbols into his win- 
dow decorations and secure the approbation 
of the public, and that is his best business 
asset. 


THERE are a great many ways in which 
these Hallowe’en symbols may be as- 
sembled and combined in the decorations. 
The more original the jeweler can be in 
their use the more attention his displays 
will receive. In Fig. 1 we illustrate an or- 
iginal setting for the jeweler to base his dis- 
play upon, or at least, as a suggestion that 
may be as closely followed as thought best. 
The background, as shown, consists of 
three panels. The regulation cabinet back- 
ground will serve as well. The center panel 
is decorated by a poster painting of a witch 
at her incantations. Where the permanent 


background is used the witch and “pot of 


? 


brew” may be cut out of cardboard in sil- 
houette form, the former posed on the floor 
of the window and the latter hanging from 
the ceiling. 

The witch should form a prominent part 
of the decorations. She may be introduced 
in cut-out form in many postures and posi- 
tions. She may be shown flying through the 


cats in the illustration are shown in different 
forms of action, the one on the left posing 
as a singer and the one on the right as the 
champion. 


Brack cats and cat’s heads may be pur- 
chased in silhouette cut-outs at the sta- 
tionery store. These and other paper dec- 
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air on her broomstick, or crouched over a 
fire, or as suggested in the illustration, per- 
forming incantations. 

The black cat is probably the next most 
important symbol. Black cats in all sorts 
of postures may be used. The black cat 
superstition may be exemplified by showing 
a cat in the act of passing before one’s path. 
A back-yard concert on the fence will raise 
a smile to the face of the sourest citizen. A 
cat-fight will create much amusement. The 
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orations for Hallowe’en are suitable for use 
in the window. Papier mache Jack O’Lan- 
terns are also obtainable from the same 
source. These are .better to use than the 
natural pumpkin Jack O’Lanterns because 
they are cleaner and less mussy. A pleas- 
ing effect is shown in Fig. 1 where the 
Jack O’Lantern is shown on the end of a 
pole. 

The upper part of the background is hung 
with tissue paper fringe. This may be pur- 
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SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE | PITTSBURGH, PA. 











Mr. Retailer, Is Your Stock Complete? 


Attractive displays of merchandise in the “Other Fellow’s” windows and 
cases will not play sweet music on YOUR cash register. 
Buy now the goods which will transform your store into the shopping center for “Gifts That Last.” 


From our large and varied stocks of Diamonds, Jewelry, Watches, Clocks and Silverware, you 
can make a selection of Holiday Gifts that will delight your customers. 


roses HEEREN BROS. CO. “i, 


TOOLS 


Jewelers to the trade for almost sixty years 


Penn Ave. and Eighth St. Pittsburgh, Penna. 








LAN DOW BROS. Watches. Clocks and Silverware 


o Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from Any Catalogue. 














818 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 


ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
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Storekeeping Department 








chased ready for use or cut from rolls of 
paper. The color scheme of the Hallowe’en 
display should be black and orange. If the 
back of the window is dark more orange 
may be used than black, but if light less 
orange and more black should be shown. 
This paper fringe is hung from the ceiling 
and festooned in loops and curving scallops 
over leafless branches attached at the cor- 
ners of the window. If desired the entire 
roof of the display may be hung with this 
paper fringe giving the effect of the witch’s 
cavern. The bats are cut-outs of black card- 
board and are suspended from the ceiling by 
fine threads. An electric fan may be so ar- 
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Fig. Z 


tanged as to keep the fringe and bats mov- 
ing, giving the display a weird and spectral 
effect. 

The Hallowe’en display would hardly be 

complete without an owl or two perched 
somewhere to give it a further weird effect. 
The wise bird in Fig. 1 is perched naturally 
on a branch. It is a silhouette cut-out of 
black cardboard. A stuffed owl could be 
used to advantage if available. 
__A ghost could be arranged in the window 
if desired. A framework of wooden slats 
covered with white fabric or crepe paper is 
all that is necessary, except that a mask or 
ena should be used for the face when pos- 
sible. 


O NE of the greatest difficulties these days 

is to get the people to stop long enough 
at a window display to get some idea of 
the merchandise shown, and to carry away 
with them a favorable opinion of the mer- 
chant and his store. A Hallowe’en display 
along the lines suggested falls in with the 
popular emotions of the moment. The apt- 
ness of the decorations will be quickly seen 
and appreciated by the public. The general 
atmosphere of the store will be made to em- 
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phasize Hallowe’en, and this atmosphere will 
give the merchandise shown a timely appeal. 

The Hallowe’en display will not be com- 
plete without showcards. These are the 
spokesmen of the display. They are the 
title of the picture. The Hallowe’en show- 
card should be decorated in keeping with the 
display, the popular symbols being promi- 
nent. 

In the card illustrated in Fig. 2 one 
of the little paper cut-out witches that may 
be purchased for about a cent a piece is used 
as the decorative motive. The card itself is 
orange, because Hallowe’en demands that 
color. A rectangle of black paper is cut out 
and pasted on the orange card. Over this 
a disk of yellow is pasted and in the center 
of the yollow disk the black paper silhouette 
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witch is pasted. This method of decorating 
and illustrating a showcard is so easy that 
the work may be left to the office girl or 
errand boy. 

The text of the Hallowe’en display card 
may be humorous. The play on the word 
witch in “Bewitchingly” while not original 
at all is apt and. appropriate. 

The showcard illustrated in Fig. 3 is 
harder to decorate, yet is more than anything 
a bit of mechanical drawing. First of all 
find an illustration in a magazine, book or 
newspaper in which a boy or girl is shown 
frightened or in awe. Make a tracing in 
outline of this on the showcard and go over 
it in ink. No need to know anything about 
the human anatomy or proportions of the 
body. It is just a mechanical process. The 
Jack O’Lantern is free-hand drawing, but a 
child in school can do that much. 


ALLOWE’EN displays are temporary 

affairs and need not take a great deal 
of time to install. The general effect that is 
desired is the aim of the display. The 
cheap materials used in its installation are 
accepted decorations for this event—they may 
be appropriately used by the jeweler. 


115 


Suggesting the Purchase of Jewelry 
with Christmas Money 





THAT the sale of Christmas presents need 

not stop at Christmas is.a fact that has 
just been demonstrated by Latham & Atkin- 
son, Atlanta, Ga. How is it done? By sug- 
gesting ways and means of spending money 
received for Christmas. 

According to officials of the firm, the cus- 
tom of giving money instead of some defi- 
nite present is steadily increasing. Some 
people are too busy to go out and buy a pres- 
ent beforehand. Some do not know what to 
give. And some believe that people prefer 
to select their own presents. So the custom 
of giving a check or a $10-gold-piece is on 
the increase. Naturally, if the jeweler is 
content to sit down and fold his hands after 
the Christmas rush is over, he will not get 
his share of this money. So Latham & At- 
kinson have gone after their share this year 
by a daily advertisement after Christmas 
making suggestions. For those with large 
gifts of money, diamonds are suggested as 
being a good investment. For those with 
smaller amounts, sterling silver is offered 
as a suggestion, and so on. The idea back 
of the advertising is of course to prevent 
the spending of Christmas money on trivial 
things that will soon be used up and forgot- 
ten, and direct the spending of this money 
to permanent remembrances in the line of 
high-class jewelry and silverware. 

As a result of this advertising, much stock 
that would otherwise be left on hand until 
the next Christmas season is disposed of at 
a profit; cash transactions are recorded in- 
stead of credit ones; more sales are made 
for the store; and, what is just as impor- 
tant, the Christmas business is spread out 
over a longer period of time. 

It is a plan that is working very success- 
fully and one which should be adopted by 
more retail jewelers in their business. One 
ad read: 





Girts oF MonrEy 
Invested in Diamonds 
or Sterling Silver 
Will pay countless dividends 
of happiness. 


LaTHAM & ATKINSON 
JEWELERS 
Successors to Davis & Freeman 
47 Whitehall 

















“Do you eat a balanced meal?” 
“Yes, half on the table and half on the 
plate.” 
—Denison Flamingo. 


* * * 


Some day a girl may find a man who 
won't take advantage of her—but the tomb- 
stone will probably be too heavy for her to 
lift. 

—Drexerd. 
* * * 


“Are you going to sing something for the 
party tonight?” 
“T’m not at all prepared. Unfortunately, 
I wore the shabbiest pair of garters I have.” 
—Dartmouth Jack o’Lantern. 
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Merchandise, Figures and Common 
Sense 








Address scheduled to be delivered today by B. Christianson, Secretary of the Wisconsin 
Retail Hardware Association, before the 22d Annual Convention of the American 
National Retail Jewelers Association, in Milwaukee, Wis. 

















M* purpose in coming before this organi- 
zation which is national in its scope, is 
not to try to tell you how to run your busi- 
ness in detail. It would be useless, and you 
would only laugh at me for my pains. Thus 
my only object can be the desire to stimulate 
you to thinking more about your business in 
particular and the jewelry business in 
general. 

Any thinking about your business must 
be done by yourself. There is not a man 
living who can walk into your establishment 
and claim that he understands it as inti- 
mately as you do yourself. 

The only justification I have in appear- 
ing here at this time is my 22 years of 
very active retail experience, having had 
much to do with both retailing and whole- 
saling of merchandise, and now acting in 
the capacity of a business advisor to one 
of the live ‘trade organizations of the 
country. 

Being a student by nature, it was only 
natural that I should delve into economic 
conditions and economic principles, while 
engaged in the struggle for profits, both 
while working for myself and for those by 
whom I was employed. 

Yet in this daily grind of trying to make 
a living, we stil! found it possible to peg 
here and there some remarkable successes 
in the retail business, and to draw from 
each one of them a lesson or lessons which if 
assembled and boiled down until only facts 
and figures remain, prove conclusively that 
business today consists largely of merchan- 
dise, figures and common sense. 

I want you to notice if you please, that 
I have selected three factors that are or 
ought to be common in every business— 
whether it is jewelry, hardware, or millinery 
that is being sold. Merchandise there is 
and must be. Figures of some kind are 
found in every store, and common sense in 
their application to the merchandise at 
every stage of the game is what the retail 
or wholesale merchant thinks he is using. 
If this is the case, then business becomes 
simple, and if simple then why all this fuss’ 
that is being made over it today? 

To further emphasize how simple the re- 
tail business is (and we are now only con- 
cerned with the retail side of it), it can be 
reduced to just two words—income and 
outgo. That is really all there is to it, 
and I will leave it to you if that isn’t what 
you are all trying to do in your business 
each day—just to make your income exceed 
your outgo. 

One of the country’s brainiest business 
men speaks of it this way—“A business con- 
tinues only as its income exceeds its outgo. 
Therefore, know every minute whether it 
does or not.” 

If you are too busy to follow this man’s 
advice in the business you are managing, 


then you are not the man to be at the head 
of it, and you are urged to step out and let 
another take your place who knows more of 
these fundamentals of profit-making and 
their control. 

The excess of income over outgo assures 
one of actual profit. Any uncertainty as 
to the actual ratio of these fundamentals to 
one another is dangerous. The balance must 
be maintained and in doing so one becomes 
again concerned with “merchandise, figures 
and common sense.” 

To make a profit means planning for a 
profit. Planning begins with analysis. 
After that comes the systematizing “plan” 
and “systematize’—these two words have 
put fear into many a merchant’s heart. 
That is all wrong. There is nothing mysteri- 
ous about either one. To plan a business it 
is not necessary to use methods that the 
average man cannot understand. All systems 
are not necessarily complicated. 


We have already made the statement that 
business if reduced to its fundamentals be- 
comes surprisingly simple. It then becomes 
largely a matter of figures and common 
sense. Granted that a technical knowledge 
of your line of merchandise is necessary. 
That can be acquired or it can be hired. 
Hiring trained men with specialized knowl- 
edge of any given line or wares or work is 
easier than to hire men with a thorough 
understanding of the fundamentals which 
underlie every business as well as the willing- 
ness to apply this knowledge. That part is 
up to you who own and conduct the estab- 


lishment. If there is to be any planning, 
you will have to do it yourself. 
Now we will try and look into what 


figures if applied to the buying and reselling 
of your merchandise in a common sense way, 
will do for vou. Primarily, every store is 
concerned with the profit that it makes. 
Profits are the excess of income over all 
outgo, and are realized only as the margin 
obtained exceeds all that is paid out for 
the conducting of the store. This is so 
elementary that we hesitate to call it to 
your attention, and yet it is altogether too 


frequently lost sight of by our retail 
merchants of today. 
Business costs are important. We will 


call them expenses, and to simplify our 
study of them and their application in your 
store, we will divide them into two parts. 

One class of expenses has to do with the 
carrying of goods in stock. The other has 
to do with all the effort that is needed in 
moving the merchandise out of the store into 
the hands of the consumer. Thus we have 
carrying costs and selling costs to contend 
with. 

Carrying costs in a store like yours may 
be computed very accurately. The figures 
that we will use are compiled by one of 
our most prominent institutions that give 
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much of the time to the assembling of data 
covering almost every known line of busi- 
ness. 

By the way, these authorities after com 
pleting the schedules that we are using a. 
press themselves in this way: “The ioe 
expensive kind of a retail business to Operate 
is the jewelry store,” and they prove this 
in submitting figures that show business Costs 
in excess of 40% for over 170 stores whose 
records were examined. 

The division of the store’s expenses into 
carrying charges and selling expenses js 
absolutely necessary if a plan is sought that 
is at once simple and efficient. If merchan- 
dise in any retail establishment remains in 
the store for a long period of time, certain 
charges keep accumulating against it and 
these must be given consideration in the 
make-up of the selling price. Usually these 
accumulative costs are taken as a loss by 
the merchant, for any increase in the sales 
price on a slow moving item only aggravates 
the case and makes it still harder to sell, 

It does not take any over-supply of com- 
mon sense to understand that the merchan- 
dise that remains on the shelves in your 
store for one year, does not net you the same 
profit as that which is sold out in 6 months’ 
time. Again, those items that can be moved 
out regularly every month and re-bought 12 
times a year can naturally be retailed at a 
lower figure, such as will tend to speed up 
the sales even faster, and give you a still 
more rapid rate of turnover. ‘ 

We take it for granted that there are very 
few such fast moving items being sold in 
the jewelry business today. Such figures as 
we have found available and which are more 
or less authentic, show a very low stockturn 
in your business. Frank Sockdale, one of 
the best authorities on retail merchandising 
in this country, places the figure at a little 
less than one stockturn a year, or in other 
words that the merchandise bought by the 
jeweler remains on his shelves with carry- 
ing costs accumulating against it for twelve 
months or over, before it is sold. 


“Why not refuse to carry any but the 
fastest moving goods,” says the merchant 
who is not making use of the common sense 
with which he is blessed. “Because a fairly 
complete assortment must be carried if the 
merchant wants to hold his trade,” is the 
only answer we have. Merchandise varies 
in the rate of its movement through the 
store. Some slow selling goods must be 
carried to suit the whims and fancies of a 
few. That is why our plan calls for an 
analysis such as will identify those lines 
which often show less than one turnover a 
year, so that the proper carrying costs can 
be included in the mark-up and the mer- 
chandise finally retailed at a profit when 
sold. 


When you are marking up your merchan- 
dise and adding 50% here and 60% and 
70% there to the cost of the goods, how do 
you know that this is sufficient and that it 
will result in giving you that much needed 
profit—that excess of Income over Outgo 
which you must have at all times if you 
are to remain in business profitably? 

We will now turn back a page and study 
briefly what charges are assessable against 
any merchandise bought while it still re- 
mains on your shelves. In doing this, we 
will use the figures that we spoke of sup- 
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Storekeeping Department 








plementing them by other schedules as ob- 
tained at the Harvard Bureau of Business 
Research. That part of your expense which 
has to do with the carrying of your mer- 
chandise in your store will read like this: 
One half of management salaries, 3.2% ; 
one fourth of bookkeeper’s or office salaries, 
1.0%; rent, 5.5%; heat and light, 1.0% ; 
taxes, 1.3%; insurance 1.0%; depreciation 
and repairs, 1.2%; interest 7.0%; and mis- 
cellaneous fixed expenses 2.9%, making a 
total of 24% which it is costing you to set 
up in business, and to carry and to ware- 
house your stock before one iota has been 
sold. Reduced to a monthly basis, this figures 
out at 2.0% per month, based upon your 
sales, for all expenses are computed in this 
way. 

“Every tick of the clock adds to the cost 
of merchandise in stock,” spoke an orator 
from a convention platform in my hearing. 
I will leave it to your common sense to 
judge if he was right or not. 

Now if these figures are true, then mer- 
chandise sold at the end of eighteen months 
would stand to cost you 36% for carrying 
it in stock this length of time, as against 
a similar charge of 24% on such goods as 
would be sold out regularly once a year. 
Carry this a little farther, and move your 
merchandise off your shelves twice a year. 
That cuts the 24% down to 12%, figuring 
it at 2% for each of the 6 months that the 
silverware or cut glass or the watch chains 
lie in your cases or on your shelves. 

Then selling costs must come in for a 
certain amount of consideration. Adding 
these together in the form of selling salaries, 
advertising, supplies, depreciation or bad 
debts, and delivery, we arrive at a total of 
18%. Selling expenses vary by lines some- 
what, not only by lines but by selling the 
same merchandise to different individuals. 
Buying characteristics of your customers 
vary. Some buy slowly, others hurriedly. 
An average figure in this instance becomes 
very nearly accurate, and you can compile 
one from your own records. In this instance 
we will use the 18% that we arrived at as 
our figure for an average selling expense. 

With .this in mind, it becomes a simple 
matter to test out the rate of turnover in 
any line in your store. Even if your lines 
are not quite so well defined as those in 
other retail stores, yet we believe it can 
be done. Here is the way so simply stated 
that any one of you can easily carry away 
with you without a single notation of any 
kind. Take any line you wish that you 
decide needs attention. Take an inventory 
of this particular merchandise at the begin- 
ning of the test period. This may be done 
at any time of the year. Then make a 
memo of all purchases of goods belonging 
to this line during this time, whether it be 
two months or six. At the end of the period 
set, add your purchases to your first inven- 
tory and then subtract from this amount an 
inventory taken on the last day of the time 
limit. The answer will be your sales at 
cost which when divided by an average of 
the two inventories, will quickly tell you 
just how many months the merchandise re- 
mains on your shelves at one time. 

This figure, whether it be 6 months or 18 
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months, when multiplied by 2% as the carry- 
ing charge for one month, plus 18% for 
selling charges, will show you what you need 
in the way of a mark-up on this particular 
line before you begin to realize one cent of 
profit on the transaction. 

Marking goods up on the basis of an 
average expense figure is costly. This figure 
does not represent the cost of doing business 
or any individual line or item. In follow- 
ing the average cost method, the merchant 
marks some of his goods too low and on 
others when the cost of handling is low, 
and the turnover is rapid, his prices become 
too high. He loses money in either way. 

We have in mind an example in my own 
State, where an intimate study of a store 
by departments disclosed an average mark- 
up of 334%4% on sales in one particular de- 
partment, when the expenses of the depart- 
ment were in the neighborhood of 40%. 

Inasmuch as turnover seems to have such 
an important bearing on the profit making 
possibilities of a business, we must look for 
facts and figures that will assist in the 
control of turnover and in forcing it up to 
a certain figure, such as will enable the 
merchant, no matter what his stock in trade 
is, to sell his goods at a profit. The neces- 
sary figures are available in any store and 
I trust that there is still an ample supply 
of common sense at the merchant’s command 
to use in their application to his business. 

A while ago I had arrived at a figure 
which showed the sales at cost in a certain 
line over a limited period. With this figure 
reduced to a monthly basis, and afterwards 
multiplying it by 12, we have the yearly 
sales, or very nearly so, on this particular 
merchandise. If, on the basis of the monthly 
carrying charges, you find that two turns 
a year are necessary, in order to give you 
an expense figure that is lower than the 
margin that you have to be satisfied with, 
then your yearly sales, divided in two, will 
give you the maximum amount of stock you 
can afford to carry in this line. 

If the present inventory is considerably in 
excess of this amount then the stock must 
be lowered, and there arises a problem of 
no mean proportions. 

Stock control and lowering of inventories 
begin with an intelligent decision of some- 
one in charge as to just what items should 
be included in the stock of the store. 

To commit one’s self to writing in this 
way is most wholesome. To stick to the 
decisions so made is better still, and yet 
how few merchants have the business nerve 
to do it. The world is full of business 
cowards, 

After setting limits on each item, basing 
these quantities upon the sales value of each 
and thus buying in larger quantities of 
those goods that sell the fastest, the mer- 
chant should adhere to this plan and let it 
guide him in all his purchases. To buy 6 
of one item, and then 6 of another that sells 
twice as rapidly does not speak well for 
the common sense of the merchant. Yet it 
is often being done. This may or may not 
apply in your business, but I am giving it 
to you for what it is worth. So establish 
your “Best Sellers” in every line and set 
your quotas intelligently, and above all avoid 
the “slow movers” that consistently eat up 
all your profits when they lie on your shelves 
for a year or two at a time. 


117 


Such stock control will invariably result 
in lowering your inventory, and will reduce 
the carrying charges in your business until 
a handsome profit can be realized in every 
line you handle. 

About a year ago I had occasion to write 
a magazine article which I dignified by the 
name of “How to make the first $100,000 
in the hardware business.” Like the pro- 
verbial first one hundred years that are said 
to be the hardest, so the first one hundred 
thousand are undoubtedly the most difficult 
to accumulate, whether through the sale of 
hardware or jewelry at retail. 

However, it can be done, and the recipe 
is something like this: “If you will so guide 
your business that its Income will always 
exceed your Outgeo, and if you will then 
stay in business long enough, you will then 
make the first $100,000.” 

In defending this contention, I made the 
statement that the basis of all profit control 
is the volume of sales such as is obtainable 
under the normal conditions which surround 
the business, and not necessarily the question 
of whether the sales can be increased or not, 
or whether the business is functioning in 
supplying its quota of the community’s needs. 

An increase in the sales means an increase 
in income, but of what value is it if the cost 
of obtaining this added volume is equal to 
or greater than the margin obtained on this 
additional business secured. Growth in 
business is desirable if it results from the 
betterment of the financial condition of the 
business. The failure on the part of the 
merchant to increase his volume does not 
necessarily mean that income cannot be kept 
above the outgo and that a balance in the 
ratio of these two fundamentals of business 
cannot be maintained. 

A business that is built up to an average 
sales volume is healthier than the one that 
tries to force its sales to fit arbitrary limits 
in inventory and business costs. By this I 
mean that it is better to adjust your ex- 
penses and to limit your inventory to a 
$50,000 yearly volume, rather than to try 
and force an added $10,000 in sales so as 
to justify a bloated expense account and a 
stock of your merchandise entirely too large 
for your community. 

So with a definite sales volume established 
as obtainable, based upon what the merchant 
has been doing in the past, whether it is 
twenty-five or fifty thousand a year, the mer- 
chant is soon on his way to making a real 
profit on his business. His sales are his 
income with which he must reckon, and all 
that remains is the adjustment of his outgo 
to suit so that a proper balance may be 
maintained at all times. 

The largest item of outgo and one which 
must be closely watched, is that of “Mer- 
chandise Bought.” Here money may be well 
spent or foolishly thrown away. When goods 
that sell slowly or not at all, are placed on 
the shelves, the outgo of the business is 
penalized to that extent in its ratio to the 


income. 
(To be continued) 








The Skeptics’ Society attempted to prove 
that an apple a day keeps the doctor away. 
One thousand apples were eaten by one 
thousand babies. One thousand doctors 


came. 
—V.M. I. Sniper. 
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The Music of the Skies 








By Henry B. Curry, in the Scientific American 

















MERICA is now enjoying the music of 

the largest and best of all the carillons. 
But what is a carillon? The carillon, still 
unfamiliar to many Americans, is similar 
to the bell chime, but far superior. It is 
the most lasting yet the rarest, the loudest 
yet the most ethereal, among artistic in- 
struments. 

Often we confuse the carillon with the 
chime. A set of chimes usually includes 
eight to ten bells, all fairly large, ranging 
in weight from 300 to 6,000 pounds. A 
chime is attuned only to the diatonic scale, 
that is, the white keys of a piano. Its range 
is very limited, although six bells suffice 
for playing “Lead, Kindly Light,” and 
eight are enough for a hundred tunes. A 
first-class carillon will comprise from thirty 
to forty or more bells; great bass kolokols, 
to use the sounding Russian word, that may 
weight 16,000 pounds, and little, silvery 
tinklers of twenty pounds or less. The 
range will be three or four chromatic 
octaves, including all the sharps and flats 
of the scale. 

Real carillons are divided distinctly into 
two classes: mechanical instruments, wherein 
the bells are sounded through connections 
with an automatic revolving drum, after 
the fashion of a music box; and the far 
more artistic carillon, operated through a 
keyboard—more properly a handle-and- 
pedai-board—which is played, like that of 
an organ, by hand and foot. 

Tuned as Accurately as a Piano 

The invention of bells is claimed for 
China. Their association with pagan rites 
of old Greece and Rome, deferred their use 
in Christian shrines for many years. By 
the Ninth Century men with hammers were 
striking rude chimes in churches, and by 
the Sixteenth Century, when groups of 
Belgian bells were sounded first as ad- 
Juncts to town clocks, the carillon was 
started. The name itself has been con- 
nected with the “quadrillionen,” or four 
diatonic bells, that composed a mediaeval 
chime. 

From this beginning the carillon spread 
rapidly throughout Belgium and Holland 
and, to some extent, into Germany and 
Northern France. But for reasons that 
Psychologists may discover its growth has 


been restricted. Carillon playing has been 
specially identified as a Flemish art, and 
has been accepted as “one of the finest 
cultural products of the Low Countries.” 
At present nearly every city and town in 
the “Nether” countries has its bells and its 
official bellmaster or “carillonneur,” whose 





ANTWERP CATHEDRAL HAS FAMOUS CARILLONS 
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standing is that of the organist in any im- 
portant American church. About 100 
carillons were recently listed in Belgium 
and, in Holland, 115. Nine of the Belgian 
carillons were destroyed during the war, 
but only two of these were important—that 
in St. Peter’s at Louvain, and that of the 
famous Cloth Hall at Ypres. But those at 
Mechlin, Antwerp, Bruges, Ghent—the 
greatest quartet in the sky—have even been 
improved and are now more clearly perfect 
than ever before. France laid claim to forty 
carillons a dozen years ago, Germany to 
twenty. Only a score were left to other 


nations, including the English and Scotch 
sets and those in Ireland. 

Although most Belgians have their 
favorites among the “Big Four” carillons 
that rejoice their nation, foreign comment 
inclines to favor the venerable instrument 
in St. Rombold’s Tower at Mechlin; the 
more so that the master of these bells is 
Josef—or, as Belgium says, “our Jef”— 
Denyn, greatest of living carillonneurs. 

Adequate expression of tone can be 
gained only when the handles and pedals 
of a carillon keyboard, or clavier, are 
directly connected with the clappers of the 
bells.. But it is only recently that it has 
been possible to arrange these connections 
in such a manner that the playing of a 
carillon would not overcome with exhaus- 
tion the performers at this most arduous of 
musical instruments. Happily most of the 
chief Belgian sets now have both a key- 
board for artistic recitals and also a 
mechanical connection with the town clock. 

The lesser carillons may be altogether 
mechanical. Hence one hears the carillon 
playing in Belgium or Holland at stated 
hours on Sunday, on market days, at 
festivals, and so on. Jef Denyn thus wel- 
comed President Wilson with “The Star- 
Spangled Banner” when he visited Cardinal 
Mercier. But it is automatic playing that 
is heard four times an hour, and some- 
times twice as often, from the belfries of 
each town. National melodies, operatic 
airs, hymns or folk songs are constantly 
repeated in a familiar order, although the 
program, which is always composed of 
really fine music, is changed several times 
each year. 


A carillon bell is tuned quite as accurate- 
ly, and far more permanently, than the best 
of pianos. The pitch or note goes higher 
as the diameter of the bell decreases; the 
volume or loudness falls off as the bell 
loses size and weight. How Franz and 
Pieter Hemony, greatest of Belgian found- 
ers, tuned their bells in the Seventeenth 
Century is not known; but in the modern 
process 1,500 tuning forks are used. Gillett 
and Johnston, English founders who pro- 
duced the equipment which has recently 
been installed in the Park Avenue Baptist 
Church, New York, by John D. Rockefeller, 
Jr., in memory of his mother, have redis- 
covered, it is said, the secret of the mellow 
richness, the wondrous individual harmony, 
so long restricted to the Hemony bells. 

By means of a recent improvement to the 
console (that is, the striking apparatus, 
keyboard included), the same makers have 
removed a serious physical obstacle to the 
cultivation of carillon art. By hanging the 
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larger clappers near the inner side of the 
bells, and by using a clever system of coun- 
terbalances, the keyboard touch has been so 
lightened that the writer was enabled to 
strike with his little finger a cannon-boom 
upon the nine-ton bass of the instrument in 
the tower of the New York church. 

Although this carillon is quite the largest, 
comprising no less than fifty-three bells— 
four octaves and a half—the three or four 
octaves of accurate, musical, chromatic 
notes in each of the big sets permits the 
interpretation of an inexhaustible variety 
of the world’s best music. It must, of 
course, be music: appropriate for such a 
medium—but every instrument presents a 
like demand. The range of the new Ameri- 
can bells is from E below the bass clef to 
second A above the treble. 

In the recitals or special concerts, such 
as those three times a week at Mechlin— 


“Saturday for country folk 

And Monday for the city; 

Sunday for girls who charm the men 
And make themselves so pretty.”— 


dificult music is not uncommon. Bach’s 
intricate “Fifth Prelude,” for example, was 
the special rendition at a notable competi- 
tion of bell masters held at Mechlin in 1910, 
But a typical program was that presented 
by Jef Denyn, four years later, on the 
exquisite Hemony bells of the Antwerp 
Cathedral. This program included Verdi’s 
“Jerusalem” ; “Lob der Thranen” from “Ros- 
amonde”; Schubert’s “Friithlingsglaube” ; 
Nicolai’s “Third Sonata,” and works by Jef 
van Hoof, John Diedrich and Peter Benoit. 
Rockefeller Gift a Masterpiece 

Because of the special conditions inherent 
in bell music the most effective compositions 
for the carillon have been written by dis- 
tinguished carillonneurs, and especially by 
their acknowledged chief, Matthias van den 
Gheyn, bell master of Louvain in the Eight- 
eenth Century. Among fifty of his extant 
works, the “Fugues,” not inferior to those 
of Bach and Handel, are full of plaintive 
melody, and are marked by strange effects 
that only skilled bell masters can fittingly 
interpret—such as the long pedal note, last- 
ing three or four bars, in harmony with a 
running treble. Some such ethereal music 
must have awakened Victor Hugo when he 
wrote upon a window pane in Mechlin his 
dainty verses about a Carillon Spirit de- 
scending from the skies upon a crystal stair- 
way and scattering from her silver raiment 
magic notes upon the world. 

All these fascinations of an unfamiliar art 
may yet delight America because of Mr. 
Rockefeller’s gift. In addition to a carillon 
never surpassed nor even equalled, he has 
supplied the permanent services of an emi- 
nent Belgian carillonneur, M. Anton Brees, 
the son, and, until recently, the assistant, of 
M. Gust Brees, who as bell master of Ant- 
werp and organist of the Cathedral, has up- 
held the classic traditions of his predecessor, 
J. F. Volckerick, First of the leading caril- 
lonneurs to visit the United States, Anton 
Brees gave recitals last year upon most of 
the carillons that have been multiplying in 
this country since 1922, the time that the 
New York bells were ordered. These in- 
struments may now be found in many cities. 
The first, and for many years the only, 
carillon in the United States was that im- 
ported from France in 1870 by Saint Joseph's 
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Cathedral at Buffalo, New York. Until 
lovers of all these bells heard Mr. Brees’ 
dexterity, they did not realize what treasures 
they possessed. 

Canada has several carillons, and Ottawa 
will equip its Parliament buildings with a 
duplicate of the Rockefeller bells, which 
have become a model for the world. 

Concerning his $60,000 instrument, Mr. 
Brees says that he can only support the 
unanimous testimony of leading masters 
who tested the new carillon when it was set 
up temporarily at Croyden—that it had 
never yet been equalled. 

The installation at the Park Ave. tower, 
however, is only temporary, awaiting the 
facilities of a new church at Riverside Drive 
and 122d St. Incidentally, it was at this 
corner that a national carillon, “The Bells 
of History,” was to be erected in accordance 
with plans announced by artists and others 
three years ago. A “Peace Tower” carillon 
in Washington was another national tribute 
which has been previously discussed, but 
which has not yet materialized. 

Eight of the bass bells, the largest weigh- 
ing 19,000 pounds, are now walled in on 
the roof of the Park Ave. church; the forty- 
five small bells, including an angel-voiced 
“baby” that weighs twelve pounds, are sus- 
pended in the relatively low tower. Shut in 
by high buildings on several sides, the splen- 
did carillon is well-nigh smothered; its song 
is scarcely audible six blocks away. 

Bell Master Brees, accustomed to his 
ancient instrument, 300 feet above the mar- 
ket place at Antwerp, accepts Jef Denyn’s 
dictum that 300 to 400 feet above the street 
is the necessary level at which to dominate 
a city and broadcast the carillon message for 
miles in all directions. To hear this mes- 
sage best, William Gorham Rice, the carillon 
Blackstone, recommends a station 500 feet 
from the bells and in full view of the belfry. 





Clock Made in 1621 





ERE is a venerable old clock which is 

interesting and was loaned to us for re- 
production through the courtesy of L. Gil- 
stad, 862 71st St., Brooklyn, N. Y., who 
repaired it and started it on its merry swing 
again, after a life of over 300 years. The 
clock was made about the year 1621 by a 
man named Wangerin, of the City of Falum, 
in Dalarne, Sweden. The timepiece, while 
now in good running condition is worn to 
what might be called the danger point for the 
leaves in the pinions are almost worn 
through. The clock is typical of the sub- 
stantial character of Swedish craftsmanship 
of the days of old. It is well made con- 
sidering the tools available to the clockmaker 
at that period. The plates and frame were 
hammered out on the anvil. The dial plate 
was also hammered out by hand. This would 
indicate that the timepiece was made long 
before the time of metal rollers. 

It seems that the maker did not have many 
tools to work with since most of the parts 
are riveted together and not fastened by 
means of screws as is done nowadays. All 
the teeth in the wheels and pinions are filed 
out by hand, and it is believed that the maker 
even made his own files. It will be observed 
that the clock has only one hand, indicating 
the hour. This in itself tells the story of 
the times that it was not so necessary to 
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watch the minutes and the seconds. Crowds 
as we picture them today in the great me- 
tropolis were unheard of in the quiet little 
hamlet in which the clock was made. The 
clock has no striking apparatus, but it has a 

















THE DIAL 


very primitive alarm mechanism of which 
the bell is a piece of iron, hammered out by 
hand. 

The present owner of the clock, G. Sea- 
borg, 7205 Ft. Hamilton Ave., Brooklyn, 
N. Y., is very proud of his horological an- 
tique, especially so, since Mr.-Gilstad once 




















SIDE VIEW OF THE MOVEMENT 


more put it in running order for him. The 
repairing of the clock was a difficult task, as 
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One-Hand-control— 

Less On again, off again, instantly. ; with 
Time Gas 

A Hoke-Jewel does all the things a good torch should, but 
does them better than the best in record time. It solders 
platinum, gold, white gold, silver, bronze. It melts, brazes, 
anneals, welds. Fine for novelties as well as high grade 
jewelry. 


Ask for 
Hoke Incorporated Free 
Circular 


22 Albany St., New York, N. Y. 





Co-operating with Jewelers’ Technical Advice Co. 

















Gold, Silver 


Platinum 
Refiners and Assayers 











| 709 Sansom St., Philadelphia 





——— 


No Gambling—No Guessing 


We will melt your gold, silver, platinum or 
any other waste that contains precious metals 
While You Wait. 

We work on small margin of profit, there- 
fore employ no representative. It will pay you 
to call in person. 


M. WALLACH 


Gold, Silver and Platinum Refiner, Assayer 
and Sweep Smelter 


26 Forsyth Street New York 











T. B. HAGSTOZ @ SON 


PLATING 


quam Gold-Silver-Platinum 


SILVERWARE 


Repaired — Replated 
AND RESTORED LIKE NEW 
Mesh Bags Repaired 

Replated and Relined—Same as New 

Advance Estimates Furnished if Desired. 


SWARTZ & CO. 


10 South Wabash Ave. CHICAGO 

















eee Scaabdienaneeenmnen ~--—~ 


Jewelers’ 
Drills 
The Best Made 


Lowest Prices Immediate Shipment 


SPIEGEL BROTHERS 
114 Franklin St. New York, N. Y. 


If not available from your Dealer. write us 
Sample Shipments on Request 





wist 

















Non Tarnishing 
Flannel 


FOR THE 
Silverware, Jewelry, Cut Glass and 


Box Trades 
All Colors 


M. J. MACK CO., Inc. 


8 East 12th St. New York 

















GENUINE OR IMITATION? 


This is an infallible 
tester for Emeralds. 
Your name is stamped 
on the rim if quanti- 
ties are ordered. Single 
tester sold under 
money-back guarantee. 


$3.00 
SPECIALTY 


MFG. CO. 
39 Front St. 






Send for 
Literature 











Brooklyn, N. Y. 





SEND US YOUR SPECIAL ORDERS FOR FHSS, 
> EMS-BAnre 
eNO DAT SUGES 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St., New York 











the Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. 
Pat. Feb. 20,1917 20 W. 22nd St., New York pz: may 25, 1920 
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[Patents Granted by the United States and 
the Registered Trade Marks] 

















UNITED STATES PATENTS 





Issue of September 13, 1927 


1,641,981. VANITY CASE. CHARLES 
Marcus, New York.* Filed Dec. 12, 
Serial 755,387. 10 Claims. 

In a container of the character described, the 
combination of a casing having a compartment for 
retaining a powdered cosmetic, and a top partition 
member having a threaded engagement with the up- 
standing side wall of the compartment and adapted 
to confine the cosmetic therein, said member having 


LIONEL 
1924. 








depressed lips to provide restricted passages for 
feeding the cosmetic to the outer surface of said 
member on movement thereof with respect to said 
compartment and for preventing accidental spilling 
of the cosmetic from the compartment. 


1,642,102. JEWEL SETTING FOR WATCHES 
AND METHOD OF MAKING SAME. 
Henri Cotoms, Tavannes, Switzerland. Filed 
March 26, 1925. Serial 18,560, and in Swit- 
zerland July 18, 1924. 5 Claims. 

The process of setting a jewel bearing for a 
rotating shaft in an encircling mass of metal which 
comprises the following steps: shaping a circular 
exterior portion of a (centrally recessed) jewel to 








conform to a convex surface substantially such as 
would be generated by the revolution of a short 
are of a circle about the axis of said jewel; pre- 
paring a mass of metal having a bore of a diameter 
less than the maximum exterior diameter of the 
jewel so prepared but not less than the minimum 
exterior diameter of said jewel; forcing said jewel 
into the recess in said metal mass far enough to 
bring adjacent flat surfaces of the two into ap- 
Proximately the same plane, thereby expanding 
a portion of said recess to the maximum exterior 
diameter of said jewel; and, finally, forcing the 
displaced metal surrounding the said expanded por- 
tion back inwardly until it closes against the ad- 
jacent convex surface of said jewel, thereby sealing 
the jewel in position in said metal. 


1,642,161. CASE HOLDER. Whitrram_ UH. 





Lester, Elgin. Til., assignor to Ilinois Watch 
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Case Co., Elgin, Ill. Filed Jan. 18, 1926. 
Serial 81,926. 2 Claims. 

A holder adapted for mounting on and in har- 
monious association with a wall covering of an 
automobile or the like comprising an open top box- 
like receptacle having front, back, bottom and 
two end walls, the front wall being in the form 
of an ornamental open frame work, a removable 
panel associated with the rear side of said front 
wall and visible therethrough, and a_ removable 
lining for said back and end walls fitted within 
said receptacle, said panel and lining being formed 
of a material to harmonize with said wall covering. 


1,642,188. COSMETIC CASE. James LEs Liz 
YouncGuHussBanp, Chicago. Filed March 9, 1927. 
Serial 173,800. 7 Claims. 

A cosmetic container comprising a pair of casing 
sections, metal straps engaged diametrically across 
the outer faces of said casing sections, .a hinge 
for connecting said straps at one side of the 
container, latch means on said straps for ccnnecting 
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the same at the opposite side of the container, wire 
rings for holding said straps in place on said 
container sections, a cosmetic compact and a 
mirror engaged in said container, and ring members 
7 holding said cosmetic compact and mirror in 
place. 


1,642,322. DETACHABLE LINK. Atwin H. 
Beck and Epwin S. Mrx, Rochester, N. Y., 
assignors to Hickok Mfg. Co., Inc., Rochester, 
N. Y. Filed July 22, 1926. Serial 124,250. 
5 Claims. 

A detachable link comprising a body member 
formed with an opening and throat leading from 
one side of the opening, a closure for the throat 
mounted to swing on the body about an axis ex- 
tending longitudinally of the link on that side of 
the opening opposite the throat, and interlocking 





means arranged on opposite walls of the throat 
and the opposite sides of the closure for holding 
the closure in a closed position, said interlocking 
means comprising rigid projecticns on the walls of 
the throat and openings in opposite sides of the 
closure in which the projections are adapted to 
enter. 


1,642,611. COMPACT HOLDER AND EJECTOR 
FOR VANITY CASES. Witiitam G. KeEn- 
pALL, Newark, N. J. Filed Dec. 22, 1926. 
Serial 156,479. 5 Claims. 

A compact holder and ejector for vanity cases 
comprising a substantially L-shaped ring adapted 
to be fitted into the body of a vanity case, said 
ring being formed with a plurality of pressed out 
members for holding a compact in said body, said 





ring having an opening therein, and an ejector 
having a looped portion pivotally mounted within 
the ring and a pair of arms extending from the 
looped portion through the opening, one of said 
arms being normally positioned beneath said com- 
pact and the other at a point above the compact. 


DESIGNS 


73,424. COMBINATION SALT AND PEPPER 
SHAKER, Ot tiver W. Batpwin, Gary, Ind. 
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Filed Feb. 9, 1927. Serial 20,656. Term of 








patent 7 years. 


73,460. CLOCK CASE. Ricuarp H. WHITEHEAD, 
New Haven, Conn., assignor to New Haven 
Clock Co., New Haven, Conn. Filed March 





$2, 1927. Term of patent 14 


years. 


Serial 21,411. 





UNITED STATES TRADE-MARKS 


Issue of September 13, 1927 


The following trade-marks are published in com- 
pliance with Section 6 of the Aact of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for “‘under the ten-year proviso” 
are registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
$10 must accompany each notice of opposition. 


Ser. 240,405. Detta THETA Put Law FRATERNITY, 
Cleveland, O. Filed Nov. 22, 1926. 


AO®D 


Particular sont of goods.—Jewelry for 
Personal Wear ot Including Watches, Wall 
Plaques and Shields, All Made of or Plated with 
Precious Metal. 

Claims use since about March, 1915. 


Ser. 250,601. Carrincton & Co., Inc., Newark, 
N. J. Filed June 16, 1927. 


I4 


No rights to registration are claimed on the num- 
ber ‘'14” apart from the mark shown. 
Particular description of goods.—Bottle Openers, 
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Cigarette Cases, Collar Buttons, Link Buttons, 
Sleeve Buttons, Combination Cigarette and Vanity 
Cases, Dress Sets, Key Combination and Bottle 
Opener, Knives, Key Boxes, Pocket Combs, Bill 
Holders, Lockets, Miniature Frames, Match Boxes, 
Pocket Lockets, Pill Boxes, Studs, Stamp Boxes, 
Tie Clasps, Thermometer Cases, Vanity Cases, and 
Pocket Photo Books, All Made of or Plated with 
Precious Metal. 
Claims use since about December, 1900. 


Ser. 250,602. Carrincton & Co., Inc., Newark, 
N. J. Filed June 16, 1927. 
No rights to registration are claimed on the 
number “18” apart from the mark as shown. 
Particular description of goods.—Bottle Openers, 
Cigarette Cases, Collar Buttons, Link Buttons, 
Sleeve Buttons, Combination Cigarette and Vanity 


Cases, Dress Sets, Key Combination and Bottle 
Openers, Knives, Key Boxes, Pocket Combs, Bill 
Holders, Lockets, Miniature Frames, Match Boxes, 
Pocket Lockets, Pill Boxes, Studs, Stamp Boxes, 
Tie Clasps, Thermometer Cases, Vanity Cases, and 
Pocket Photo Books All Made of or Plated with 
Precious Metal. 
Claims use since about December, 1900. 


251.402. Lippmann, Spier & Haun, New 
York. Filed July 1, 1927. 

The words “Victorian Art’? shown in the draw- 
ing are disclaimed apart from the mark shown, the 
portrait shown being the face of Queen Victoria 
of England, deceased. 


VICTORIAN ART 


Ser. 





Particular description of goods,—Bracelets, Bead 
Necklaces, Metal Necklaces, Brooches, Bar Pins, 
Earrings, Cuff Pins, Finger Rings, Pearls, Imita- 
tion Pearls, Pearl Necklaces, and the Following 
All Made Wholly or in Part or Flated with 
Precious Metal; Mesh Bags, Vanity Cases, Hair 
Bandeaux, Hat Ornaments, Pins for Dress Orna- 
ments, Ornamental Pins and Buckles, Ornamental 
Shoe Buckles and Hair Ornaments. 

Claims use since August, 1925. 


Ser. 251,408. Arrert F. MuEHLKE, doing busi- 
ness as Muehlke Craftsmanship Shop, Detroit, 
Mich. Filed July 1, 1927. 


MUEHL-CRAFT 


Particular description of goods——Wedding Rings, 
Ring Muntings, Pins, Bracelets, and Other Jewelry 
for Personal Wear (Not Including Watches) Made 
of or Plated with Precious Metal. 

Claims use since Jan. 15, 1927. 


252,639. 
York. Filed July 28, 


Trojan 


of gcods.—Watches and 


Ser. Butova Watcu Co., Inc., New 


1927. 


Particular description 
Watch Cases. 
Claims use since Feb. 15, 1918. 


Ser. 252,640. Burova Watcu Co., Inc., New 
York. Filed July 28, 1927. 


Sportsman 


Particular description of goods.—Watches. 
Claims use since Oct. 1, 1918. 
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Trade-Marks Published Sept. 13, 1927 


232,495. FRATERNITY PINS, BADGES, 
LAPEL BUTTONS, CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, AND 
BELT BUCKLES, ALL MADE OF OR 
PLATED WITH PRECIOUS METAL. THE 
Kappa ALPHA OrpveER, Orlando, Fila. 


Filed March 1, 1927. Serial 245,056. 
LISHED JUNE 28, 1927. 


232,605. WATCH CHAINS, NECK CHAINS, 
KEY CHAINS, BRACELET CHAINS, AND 
EYEGLASS CHAINS, ROSARY CASES, 
FOCKET KNIVES AND TABLE KNIVES, 
BUCKLES. AND BELTS COMPRISED 
WHOLLY OR IN PART OF PRECIOUS 
METAL, AND BRACELETS, NECKLACES, 
EARRINGS, CUFF LINKS, FINGER 
RINGS, AND BROOCHES. WuitTinc & 
Davis CuHain Co., Plainville, Mass. 


Filed Dec. 3, 1926. Serial 240,937. 
LISHED JUNE 28, 1927. 


232,608. FINGER RINGS, BAR PINS, SCARF- 
PINS, BRACELETS, SAUTOIRS, WATCH 
CHAINS, GEM SETTINGS, MESH BAGS, 
VANITY CASES, BARRETTES, 
BROOCHES, BELT BUCKLES, _ EAR- 
RINGS, WATCH FOBS, NECKLACES, 
NECK CHAINS, NECKLACE CLASPS, 
MEDALS, CUFF BUTTONS, SHOE 
BUCKLES, LOCKETS, TIE CLASPS, 
WATCH-CHAIN SNAPS, AND VEIL PINS, 
ALL OF THE ABOVE ARTICLES BEING 
MADE OF OR COATED WITH PRECIOUS 
METAL. Katz & Ocusu, Inc., New York. 


Filed Feb. 9, 1927. Serial 244,079. PUB- 
LISHED JUNE 28, 1927. 


232,632. FRATERNITY PINS, BADGES, 
LAPEL BUTTONS, CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, AND 
BELT BUCKLES MADE OF OR FLATED 
WITH PRECIOUS METAL. Acacia Fra- 
TERNITY, Worcester, Mass. 


Filed Feb. 23, 1927. 
LISHED TUNE 28, 1927. 


PUB- 


PUB- 


Serial 244,734. PUB- 


232,716. STRINGS OF PEARLS AND RE. 
PRODUCTION OF PEARLS OR IMITA- 
TIONS THEREOF. L,. HE ter & Son, Inc., 


New York. 
Filed Dec. 26, 1924. Serial 207,241. PUB- 
LISHED APRIL 27, 1926. 


232,743. CERTAIN NAMED JEWELRY AND 
NOVELTIES. Sremn & EL ttsBocen Co., Chi- 
cago. 

Filed March 28, 1927. 

LISHED JULY 5, 1927. 


Serial 246,510. PUB- 


232,748. WEDDING RINGS. Interstate SMELT- 
InG & ReFininG Co., Inc., Newark, N. J. 
Filed April 21, 1927. Serial 247,795. PUB- 

LISHED JULY 5, 1927. 


232,752. NECKLACES, BROOCHES, BRACE- 
LETS, FINGER RINGS, EARRINGS, BAR 
PINS, AND FOR VANITY CASES MADE 
OF OR PLATED WITH PRECIOUS 
METAL. Coun & RosENBERGER, INc., New 
York. 

Filed April 23, 1927. 

LISHED JULY 5, 1927. 


Serial 247,888. PUB- 


232,771. WATCHES, WATCHCASES AND 
WATCH MOVEMENTS. Karz & Ocusu, 
Inc., New York. 

Filed Feb. 9. 1927. Serial 244,080. PUB- 


LISHED JULY 5, 1927. 
232,774. WATCHES. Gotpsmiru, Stern & Co., 
New York, 
Filed March 17, 1927. 
LISHED JULY 5, 1927. 


232,777. NECKLACES. BROOCHES, BRACE- 
LETS, FINGER RINGS, EARRINGS, BAR 
PINS, AND FOR VANITY CASES MADE 
OF OR PLATED WITH PRECIOUS 
— Coun & RosENBERGER,-INc., New 

ork. 


Serial 245,902. PUB- 


Filed April 23, 1927. Serial 247,889. PUB- 
LISHED JULY 5. 1927. 
232,780. WATCHES, WATCHCASES AND 
WATCH MOVEMENTS. Karz & Ocusn, 


Inc., New York. 
Filed Mav 6. 1927. 
LISHED TULY 5. 1927. 


Serial 248,574, 


PUB- 








September 28, 1927 


Clock Made in 162] 





(Continued from page 121) 





a 
practically every part was much worn from 
its active career through the centuries. 

It is said that the town of Falum, where 
the clock was made, has one of the oldest 
copper mines in Europe, and that the copper 
used in the Temple of Jerusalem was taken 
out of that mine. The mine has an antique 
mine pump said to be one of the first used, 
The pump was made up of a number of lum. 
ber arms connected together in moving joints 
and worked by the power of a water wheel. 
The metal in this clock is believed to have 
been taken out of the old mine mentioned 
above. Falum in the 13th Century was a 
very thrifty copper mining town. 








Robbins Co., Attleboro, Mass., Supplies 
Medallion Presented to Col. Lindbergh 
by City of Los Angeles 


ATTLEBORO, Mass., Sept. 24.—The hand- 
some medallion presented to Col. Charles A. 
Lindbergh by the city of Los Angeles last 
Tuesday was made by the Robbins Co. of 
this city. The concern for the third time 
was selected to supply the official medallion 
to be presented to the intrepid young aviating 
ace, and as in the previous instances it was 
necessary for the local firm to exert every 
effort to cut the dies and get the medal struck 
and finished on time. 

This medallion is of the same shape and 
size as the one furnished for the Aeronautical 
Chamber of Commerce, presented at the re- 
ception at New York City. It is three and 
seven-sixteenths inches by two seven-six- 
teenths inches and the corners of the rec- 
tangle cut to form an octagon. 

On the obverse in the center appears the 
portrait of Col. Lindbergh and to the left a 
representation of a bird’s-eye view of the 
city of Los Angeles with the name of the 
city appearing in good sized letters. At the 
right is shown the Eiffel Tower with a 
monoplane appearing in the clouds. At the 
hettom underneath the portrait a Latin motto 
“Ducit Amor Patriae.” All of this design 
detail is modeled in bas relief and on the 
back in Gothic lettering, bas relief, the fol- 
lowing inscription, “Presented to Col. 
Charles A. Lindbergh from the Citizens of 
Los Angeles, California, Sept. 20th, 1927, in 
Commemoration of his Glorious Achieve- 
ment.” The medal is struck in solid gold, 
weighing approximately 200 dwt. 

In addition to this the Robbins Co. sup- 
plied 1,300 small bronze medals that will be 
distributed at the banquet as favors. These 
medals show on the obverse a reproduction 
of the same portrait which appears on the 
gold medal with a suitable inscription on 
the reverse. 








Plans are nearing completion for a State- 
wide membership drive on the part of the 
Georgia Association of Retail Jewelers. This 
drive will consist of personal calls upon 
leading jewelers throughout the State, backed 
up by letters from the office of the secretary, 
and it is hoped that a 100-per-cent. enroll- 
ment in the local association will be secured 
by the close of the year. The membership 
campaign committee consists of Mr. Book- 
out of Atlanta, Mr. Thomas of Savannah, 
and Mr. Williams of Macon, each of whom 
will lead their sections in the work. 





